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KOHLSAAT  RECEIVER. 

appointed  by  federal  court 

TO  CONSERVE  PROPERTY  OF 
CHICAGO  INTER-OCEAN. 

Legal  Entanglements  Force  Action  by 

Lake  Superior  Paper  Company — 

George  W.  Hinman,  Former  Owner, 

Demands  $98,252,  Balance  Due  for 

Newspaper  Stock  —  Controversy 

Over  Value  of  Land — No  Changes. 

Herman  H.  Kohlsaat,  president  of  the 
Chicago  Inter-Ocean  Newspaper  Com¬ 
pany,  publisher  of  the  Inter-Ocean,  was 
named  receiver  of  the  paper  by  Federal 
ludge  Carpenter,  March  13,  on  a  peti¬ 
tion  filed  by  the  Lake  Superior  Paper 
Company  of  Sault  Ste.  Marie,  Canada. 
Mr.  Kohlsaat  furnished  a  bond  for 
$25,000. 

The  proceedings  followed  the  institu¬ 
tion  of  a  suit  against  Mr.  Kohlsaat  per¬ 
sonally  on  March  12  by  George  \\'hf.eler 
Hinman,  former  editor  and  owner  of 
the  Inter-Ocean,  now  president  of 
Marietta  College,  who  sold  the  news¬ 
paper  to  its  present  owner  in  1912.  Mr. 
Hinman’s  suit  is  for  the  recovery  of 
$98252.  the  balance  due  on  a  note  given 
Sept.  30,  1912,  for  $177,500. 

controversy  over  rent. 

Shortly  after  the  action  by  the  paper 
company  application  was  made  in  the 
State  Circuit  Court  by  counsel  for  the 
Central  Trust  Company,  trustee  under  a 
bond  issue  of  $600,000  secured  by  a 
mortgage  on  the  Inter-Ocean  plant  and 
its  Associated  Press  franchise,  for  the 
appointment  of  a  receiver,  also,  claim¬ 
ing  default  in  the  payment  of  interest  on 
the  bonds  as  well  as  ground  rent  of 
more  than  $100,000.  Judge  Baldwin 
postponed  action  in  the  matter. 

Levy  Mayer,  counsel  for  the  Lake 
Superior  Paper  Company,  emphasized 
the  friendly  aspect  of  the  receivership. 
He  said  that  all  the  interests  concerned 
were  anxious  to  co-operate  in  every 
way  with  Mr.  Kohlsaat  as  receiver. 
Only  initial  steps  in  a  reorganization 
have  thus  far  been  taken. 

Mr.  Kohlsaat  said  that  the  receiver¬ 
ship  arose  by  reason  of  a  revaluation  of 
the  land  on  which  the  newspaper  build¬ 
ing  stands.  He  said  that  the  rent 
charged  by  the  Charles  T.  Yerkes  estate 
had  been  raised  from  $14,500  a  year  to 
$40,000  a  year. 

NO  CHANGE  IN  CONDUCT  OF  PAPER. 

The  Inter-Ocean  on  Saturday  con¬ 
tained  the  following  announcement: 

“The  bill  under  which  the  receiver 
was  appointed  was  filed  as  a  chancery 
proceeding,  and  was  assented  to  by  the 
officers  of  the  Newspaper  Company. 
The  bill  stated  that  because  of  the  con¬ 
troversy  with  reference  to  the  Inter- 
Ocean  Building,  and  the  land  on  which 
it  is  situated,  and  because  of  other  con¬ 
flicting  claims,  the  appointment  of  a 
receiver  was  made  necessary  in  order  to 
conserve  the  property  and  preserve  its 
business  and  good  will  as  a  going  con¬ 
cern. 

“The  appointment  of  Mr.  Kohlsaat  as 
receiver  will  make  no  change  in  the 
conduct  of  the  Inter-Ocean.” 

Indiana  Citizen  Appears. 

The  Indiana  Citizen  made  its  initial 
appearance  in  Indianapolis  on  March  4. 
It  is  a  Progressive  newspaoer  and  is 
edited  bv  George  Stout.  The  list  of 
contributing  editors  is  headed  bv  former 
Senator  Albert  J.  Beveridge.  B.  R.  In¬ 
man  is  business  manager.  The  paper 
is  said  to  have  started  with  a  circula¬ 
tion  of  .25,000.  . 


F.  W.  R.  HINMAN. 

New  President  of  the  Southern  Newspaper  Publishers’  Association. 


LEAVES  BUFFALO  NEWS  TO  SON. 

E.  H.  Butler,  Jr.,  Get*  Six-tenths  of 
Property  and  Control  of  Paper. 

The  will  of  Edward  H.  Butler,  who 
was  editor  and  proprietor  of  the  Buffalo 
News,  was  admitted  to  probate  on  Wed¬ 
nesday.  It  bequeaths  six-tenths  of  the 
newspaper  and  related  properties  to 
the  testator’s  son,  Edward  H.  Butler, 
Jr.,  and  sole  control  of  the -publication. 
The  estate  is  worth  more  than  $1,000,- 
000. 

The  will,  which  was  executed  Feb. 
28,  is  one  of  the  longest  documents  of 
the  kind  ever  filed  in  the  Surrogate’s 
office.  Each  reporter  who  has  been  in 
the  employ  of  the  paper  for  three  years 
gets  $100.  To  every  charitable  institu¬ 
tion  in  Buffalo,  including  hospitals,  asy¬ 
lums,  homes  for  the  aged  and  infirm, 
and  other  places  organized  for  the  suc¬ 
cor  of  the  indigent,  legacies  are  be¬ 
queathed  ranging  from  $1,000  to  $5,000 
and  totaling  about  $100,000. 

Mrs.  Roscoe  R.  Mitchell,  his  daughter, 
receives  $50,000  and  a  residence.  The 
Butler  home  in  Buffalo  goes  to  the  son. 
Mrs.  Esther  C.  Davenport,  for  manv 
years  society  editor,  receives  $2,000. 
John  R.  Joslyn,  managing  editor,  gets 
$2,500.  _ 

Trenton  Merchant  in  False  Ad  Net. 

The  movement  against  false  advertis¬ 
ing  recently  started  by  the  Trenton 


Chamber  of  Commerce  resulted  Sunday 
in  the  arrest  of  John  T.  Dunham,  of 

S.  P.  Dunham  &  Co.,  dry  goods  mer¬ 
chants.  The  complainant  against  him 
was  Bessie  Lidski,  who  alleged  that  she 
bought  a  dress  for  $4.98  at  the  Dunham 
store  which  she  said  was  advertised  to 
be  worth  $10.  Dunham  was  held  in 
$500  bail  for  trial  by  Justice  of  the 
Peace  Kelsey. 

Brooklyn  Lawyers  as  Press  Censor*. 

Editorial  comment  by  the  Brooklyn 
Eagle,  the  Standard  Union  and  other 
papers  on  the  recent  trials  of  Joseph 
Cassidy,  William  Willett,  Jr.,  and  Louis 

T.  Walter,  Jr.,  has  led  to  action  on  the 
part  of  the  Brooklyn  Bar  Association 
with  a  view  to  investigating  the  con¬ 
duct  of  these  papers.  A  resolution  to 
that  effect  was  introduced  last  week  by 
Robert  H.  Elder,  counsel  for  the  three 
men.  The  editorials  in  the  Brooklyn 
papers  are  regarded  by  the  association 
as  “of  a  kind  likely  to  impair  the  dig¬ 
nity,  efficiency  and  orderly  administra¬ 
tion  of  justice.” 

Syracuse  Pres*  Has  $50,000  Fire. 

The  plant  of  the  Syracuse  (N.  Y. ) 
Press  was  damaged  to  the  extent  of 
$50,000  in  a  fire  which  destroyed  $160.- 
000  worth  of  property  in  the  business 
section  of  that  city  last  w'eek.  Cause  of 
the  fire  is  unknown. 


SOUTHERN  PUBLISHERS 

TWELFTH  ANNUAL  CONVENTION 
MARKED  BY  NOTABLE  AD¬ 
DRESSES  ON  VITAL  THEMES. 

F.  W.  R.  Hinman  Elected  President, 
and  Ashville  Chosen  A*  Next  Con¬ 
vention  City— Jason  Rogers,  Don  C. 
Seitz,  and  W.  L.  Halstead  Among 
the  Speakers — Banquet  at  Piedmont 
Driving  Club — Message  to  Wilson. 
{From  a  Staff  Correspondent.) 

Atlanta,  Ga.,  March  18 — Seriousness 
of  purpose,  close  attention  to  important 
addresses,  intense  earnestness,  and  with 
all,  plenty  of  good  fellowship,  combined 
with  a  genuine  spirit  of  clean,  whole¬ 
some,  bon  camraderie,  marked  the 
twelfth  annual  meeting  of  the  Southern 
Newspaper  Publishers’  .Association  at 
the  Hotel  Ansley  Monday  and  Tuesday. 

The  big  feature  of  the  meeting  aside 
from  the  notable  address  of  Don  C. 
Seitz,  business  manager  of  the  New 
York  World,  was  the  dinner  at  the  Pied¬ 
mont  Driving  Club  on  Monday  even¬ 
ing  at  which  the  visiting  newspaper  men 
were  guests  of  the  Atlanta  newspapers. 
At  the  close  of  the  banquet  the  follow¬ 
ing  message  offered  at  the  suggestion 
of  James  R.  Gray,  owner  and  editor  of 
the  Atlanta  Journal,  received  the  hearty 
endorsement  of  the  banqueters  and  later 
by  unanimous  vote  of  the  convention 
was  ordered  telegraphed  to  the  Presi¬ 
dent  of  the  United  States : 

“The  Honorable  W  oodrow  Wilson : — 
“At  the  meeting  of  the  Southern 
Newspaper  Publishers’  Association  now 
in  session  here,  representing  sixty  lead¬ 
ing  daily  newspapers  of  the  South,  a 
resolution  unqualifiedly  endorsing  your 
administration  was  enthusiistically  and 
unanimously  adopted. 

“(Signed)  F.  W.  R.  Hin.man, 
Vice-president.” 
At  the  closing  session  on  Tuesday,  the 
following  officers  and  members  of  the 
executive  committee  were  elected  for 
the  ensuing  year :  President,  F.  W. 
R.  Hinman,  business  manager  of  the 
Jacksonville  (Fla.)  Times-Union;  vice- 
president,  W.  L.  Halstead,  business 
manager  of  the  Atlanta  (Ga.)  Consti¬ 
tution;  secretary  and  treasurer,  W.  M. 
Qemens,  managing  editor  of  the  Bir¬ 
mingham  (Ala.)  News. 

new  executive  committee. 

The  executive  committee  is  composed 
of  Victor  H.  Hanson,  Birmingham, 
(Ala.)  News;  C.  B.  Johnson,  Knoxville 
(Tenn.)  Sentinel;  E.  M.  Foster,  Nash¬ 
ville  (Tenn.)  Banner;  D.  D.  Moore, 
New  Orleans  (La.)  Times-Democrat ; 
W.  T.  Anderson,  Macon  (Ga.)  Tele¬ 
graph;  George  A.  McClelland,  Jackson¬ 
ville  (Fla.)  Metropolis;  R.  S.  Jones, 
Ashville  (N.  C.)  Citizen;  Elmer  Clark, 
Little  Rock  (Ark.)  Democrat;  Walter 
C.  Johnson,  Chattanooga  (Tenn.)  News; 
A.  E.  Clarkson,  Houston  (Tex.)  Po^t; 
A.  F.  Sanford,  Knoxville  (Tenn  )  Jour¬ 
nal  and  Tribune. 

After  some  friendly  rivalry  and  rail¬ 
lery  between  E.  M.  Foster,  speaking  for 
Nashville,  and  R.  S.  Jones  and  asso¬ 
ciates  representing  Ashville,  it  was 
unanimously  voted  to  hold  the  next 
annual  meeting  at  the  Grove  Park  Inn. 
Ashville,  N.  C.,  a  hostelry  presided 
over  by  Fred  Seeley,  formerly  publisher 
of  the  Atlanta  Georgian. 

F.  W.  R.  Hinman.  vice-president,  pre¬ 
sided  at  all  sessions  of  the  Convention 
in  the  absence  of  the  president  A.  F. 
Sanford,  of  the  Konxville  Journal  and 
Tribune,  who  is  convalescent  from  a 
(Continued  on  page  799.) 
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WASHINGTON  TOPICS. 

Bill  Introduced  in  Congress  to  Ex¬ 
clude  from  the  Mails  Publications 
Issued  by  Railroads  and  Other  Pub¬ 
lic  Service  Corporations  that  Have 
Been  Convicted  of  Violating  Anti 
Trust  Law — Press  Club  Entertains. 

{Special  Correspondence.) 
Washington,  D.  C.,  March  19. — Two 
bills  of  vital  importance  to  newspaper 
owners  and  advertisers  have  just  been 
introduced  in  the  House  of  Representa¬ 
tives  by  Representative  O’Hair,  of 
Illinois,  and  L’Engle,  of  F'lorida. 

The  L’Engle  bill  prevents  corpora¬ 
tions  from  owning  newspapers  and  Rep. 
O’Hair’s  bill  prohibits  the  use  of  the 
mails  to  publications  advertising  fraud¬ 
ulent  cures  for  injuries,  diseases  or  phy¬ 
sical  ailments. 

The  erection  of  a  thirtv-eight  foot 
tower  or  spire  on  a  proposed  large  addi¬ 
tion  to  the  Munsey  Building,  the  home 
of  The  Washington  Times,  is  provided 


Jerome  Fanciulli. 

for  in  a  permit  issued  by  the  building 
inspector.  The  new  addition  will  con¬ 
sist  of  a  building  thirty-seven  feet  six 
inches  wide  and  twelve  stories  high,  to 
conform  to  the  architectural  design  of 
the  present  building.  The  plans  and 
specifications  were  by  McKim,  Mead 
and  White,  the  New  York  architects. 
The  new  addition  w'ill  be  on  the  site 
of  the  Shoomaker  buildjng. 

The  proposed  tower  will  be  pyramidal 
in  form  and  will  be  198  feet  from  the 
sidewalk  to  the  apex  of  the  spire. 

Plans  for  the  new  addition  provide 
for  the  remodeling  of  the  first  four 
floors  of  the  present  Munsey  Building. 

The  National  Press  Club  gave  its 
house-warming  on  March  20th,  when 
President  Wilson  and  many  distin¬ 
guished  members  of  his  administration 
were  present.  Ladies  were  invited  to  the 
club  rooms  for  the  first  time  and  the 
new  quarters  met  with  enthusiastic  ap¬ 
proval  from  all.  The  club  quarters 
now  occupy  the  entire  top  floor  of  the 
Riggs  Building  at  15th  and  G  streets, 
N.  W. 

A  distinctly  unique  policy  has  been 
adopted  by  the  Washington  Post  in  the 
conduct  of  its  automobile  department. 
Under  the  direction  of  Jerome  Fanciulli, 
its  automobile  editor,  the  Post  has  elimi¬ 
nated  from  its  automobile  pages  all  ex¬ 
travagant  statements  and  publicity  that 
has  no  new's  value.  This  innovation  is 
favored  by  the  big  automobile  advertis¬ 
ers,  judging  by  the  large  amount  of  mo¬ 
tor  car  copy  that  is  being  placed  with 
the  Post.  Another  novel  feature  of  the 
Post’s  automobile  section  is  a  two- 
columh-wide  article  written  in  editorial 
style,  setting  forth  arguments  which  are 
calculated  to  increase  the  sales  of  au¬ 
tomobiles.  The  attractiveness  of  the 
section  is  enhanced  by  photographs  of 
prominent  society  wo^nen  of  the  nation’s 
capital  who  operate  their  own  moter 
vehicles. 

Mr.  Fanciulli  was  for  three  years 
vice-president  and  general  manager  of 


the  aeroplane  company  that  was  headed 
by  Glenn  H.  Curtiss.  Prior  to  this  he 
was  a  member  of  the  Capitol  staff  of  the 
Associated  Press  here  and  has  held  im¬ 
portant  positions  on  the  editorial  staffs 
of  various  newspapers. 

Mr.  Fanciulli  combines  with  his  ex¬ 
perience  as  a  writer  a  thorough  knowl¬ 
edge  of  the  advertising  end  of  the  busi¬ 
ness  and  was  advertising  manager  of 
the  Jamestown  Exposition  during  the 
last  half  of  the  exposition  period  when 
Stephen  W.  Bollen  was  Director  of 
Publicity.  He  has  contributed  special 
articles  to  leading  magazines  at  various 
times,  as  well  as  having  lectured  on 
aviation. 

CHIVERS  GOES  TO  BIRMINGHAM. 

AdvertUing  Manager  of  Cleveland 
Newt  Becomes  Butinett  Man¬ 
ager  of  Newt  of  That  City. 

The  Birmingham  News  has  appointed 
A  B.  Chivers.  of  the  past  six  years 
advertising  manager  of  the  Cleveland 
News,  as  business  manager.  Since  the 
new  management  took  hold  of  the  News. 
Victor  Hanson  has  performed  the  duties 
of  president,  publisher  and  business 
manager.  Owing  to  the  pressure  of 
other  duties  Mr.  Hanson  has  now  de¬ 
cided  to  share  his  burden  with  Mr. 
Chivers. 

The  new  business  manager  was  for 
seven  years  advertising  manager  of  the 
New  Orleans  Item.  He  had  experience 
previouslv  in  the  business  organizations 
of  the  Chicago  News,  the  Washington 
Star  and  the  New  York  World.  He 
lived  for  three  years  in  London,  Eng¬ 
land,  doing  general  advertising  and  sales 
work. 

Mr.  Chivers  is  a  native  of  Buffalo. 
N.  Y.,  and  was  educated  at  Phillips 
.Academy',  .Andover.  Mass  ,  and  at  Yale 
University. 

NEWSPAPER  BILL  MODIFIED. 

Dealer*  are  Barred  from  Inserting 

Unauthorized  Matter  *‘for  Profit." 

The  Murtaugh-.Adler  bill  to  prevent 
newspaper  stuffing  was  up  for  consider¬ 
ation  at  -Albany  on  Wednesday.  The  bill 
which  is  designed  to  protect  publishers 
from  the  practice  of  newsdealers  who  in¬ 
sert  in  newspapers  sold  by  them  unau¬ 
thorized  advertising  matter,  as  original¬ 
ly  presented,  was  considered  too  broad. 

It  has  accordingly  been  modified  and 
the  second  section  of  the  amended  form 
now  bars  folders  thus  inserted  for  profit. 
It  is  made  a  misdemeanor  to  include 
advertising  matter  in  newspapers  in  such 
a  manner  as  to  falsely  convey  the  idea 
that  it  was  accepted  bv  the  publisher. 

The  amendment  strikes  out  the  prohi¬ 
bition  against  insertion  in  newspapers  of 
notices,  circulars,  pamphlets  cards,  hand¬ 
bills  or  printed  notices  which  are  not  ad¬ 
vertisements  and  leaves  the  maximum 
penalty  imprisonment  for  one  year  and 
a  fine  of  $250. 

The  bill  as  amended  wiM  be  ready 
for  passage  on  Monday  ni^ht  If  it  is 
passed  by  the  Senate  it  will  be  sent  to 
the  .Assembly  for  concurrence  in  the 
amendment. 

London  Morning  Newspaper  Contest. 

The  reduction  of  the  price  of  Lord 
Northcliffe’s  London  Times  to  a  penny 
has  brought  about  a  newspaper  contest 
which  is  being  watched  with  keen  inter¬ 
est  in  England.  The  other  penny  Lon¬ 
don  papers  are  the  Telegraph,  the 
Standard  and  the  Post,  the  last  owned 
and  managed  by  Lady  Bathurst,  a  highly 
I  accomplished  and  brilliant  newspaper 
'  woman.  She  is  the  daughter  of  the 
late  Lord  Glenesk,  better  known  as  Sir 
I  Algernon  Borthick,  and  succeeded  to 
,  the  newspaper  property  in  1908. 

I  Ad  Affiliation  to  Meet  Oct.  2. 

;  The  next  meeting  of  the  Advertising 
.Affiliation  will  be  held  at  Detroit,  O'eto- 
I  ber  2,  3  and  4.  A  tentative  program  has 
’  been  prepared.  Among  those  on  the 
I  program  committee  are  Chas.  A.  Wiers, 
Buffalo  Ad  Club;  Paul  C.  Ryan,  Cleve¬ 
land  -Advertising  Club;  T.  C.  Campbell, 
;  Rochester  Ad  Club,  and  Joseph  Meadon, 
’  H.  A.  Jones  and  Wm.  R.  Orr. 


WOMAN  KILLS  FIGARO  EDITOR.  CHICAGO  HAPPENINGS. 


Finance  Minister’s  Wife  Shoots  Gas¬ 
ton  Calmette  in  Revenge  for 
Political  Attacks. 

Gaston  Calmette,  editor  the  Figaro, 
Paris,  and  one  of  the  best  known  jour¬ 
nalists  of  France,  was  shot  and  mor¬ 
tally  wounded  Monday  night  in  the  edi¬ 
torial  offices  of  the  paper  by  Mme. 
Joseph  Caillaux,  wife  of  the  Minister 
of  Finance.  M.  Calmette  died  at  mid¬ 
night.  The  shooting  was  the  result  of 
the  vigorous  political  campaign  con¬ 
ducted  by  the  Figaro  against  the  Min¬ 
ister  of  Finance,  denouncing  him  as  cor¬ 
rupt  and  insincere. 

M.  Calmette  was  preparing  to  leave 
his  office  at  6.30  p.  m.  Monday,  with 
Paul  Bourget,  the  -Academician,  when 
a  porter  brought  up  a  visiting  card  on 
which  wa^  written  “Mme.  Joseph  Cail¬ 
laux.’’  M.  Bourget  left  the  room  and 
Mme.  Caillaux  was  shown  in.  The  edi¬ 
tor  had  hardly  greeted  her  when  she 
raised  her  hand  and  fired  five  shots 
from  an  automatic  revolver. 

Mr.  Bourget,  hearing  the  shots,  came 
running  back,  to  find  the  woman  stand¬ 
ing  over  the  body  of  the  editor.  She 
was  iipmediately  arrested.  M.  Calmette 
was  rushed  to  a  hospital  at  Neuilly, 
wher  he  died.  His  last  remarks  were, 
“I’ve  done  my  duty.” 

Born  at  Montpelier  in  1858.  M.  Cal¬ 
mette  at  an  early  age  went  to  Paris, 
where  he  became  engaged  in  journal¬ 
ism.  For  a  number  of  years  he  acted 
as  Paris  correspondent  of  the  New 
York  Herald,  contributing  weekly  cable 
letters  on  social,  political  and  literary 
topics.  In  Januarj',  1902.  he  was  elected 
managing  editor  of  the  Figaro  by  a 
great  majority  of  the  stockholders. 

He  had  been  secretaire  de  redaction 
on  the  Figaro  for  several  years.  .At  a 
meeting  of  the  stockholders  of  the  news¬ 
paper  in  .  1901,  dissatisfaction  was  ex¬ 
pressed  at  the  attitude  of  the  Figaro  on 
the  Dreyfus  case  and  it  was  decided  to 
remove  M.  Perivier.  the  manager,  and 
M.  de  Rodays.  the  editor-in-chief.  Con¬ 
trol  of  the  newspaper  then  passed  into 
the  hands  of  M.  Prestat,  presiddit  of 
the  Committee  of  Surveillance,  who  was 
father-in-law  of  M.  Calmette. 

On  takino^  charge  of  the  Figaro  as 
managing  editor  in  1902  M.  Calmette 
announced  that  the  newspaper  w6uld 
not  be  partisan,  but  would  be  “indepen¬ 
dent,  tolerant,  Parisian  and  French.”  a 
policy  to  which  it  has  since  adhered. 

SEEK  PRESS  CLUB  SWINDLER. 

Detectives  Out  for  J.  B.  Auchincloss 
Whose  Money  Collections  Are 
Unauthorized. 

Search  is  being  made  by  detectives  on 
the  staff  of  District  Attorney  Whitman 
for  a  man  who,  using  the  name  of  J.  B 
Auchincloss,  for  several  weeks  has  been 
swindling  wealthy  business  men  out  of 
various  sums  of  money.  He  represented 
to  his  victims,  it  is  charged,  that  he  is 
collecting  from  them  initiation  fees  for 
special  membership  in  the  New  York 
Press  Club  and  for  the  equipment  of  a 
houseboat  on  the  sound  for  the  use  of 
“tired  and  overworked  newspapermen.” 

Certain  checks  obtained  by  this  man 
have  been  cashed  by  saloon  keepers  and 
as  a  result  an  indictment  has  been 
handed  down  by  the  Grand  Jury.  Ed¬ 
ward  Percy  Howard,  chairman  of  the 
board  of  trustees  of  the  Press  Club,  has 
issued  a  statement  in  which  he  says: 

“The  New  York  Press  Club  is  not 
conducting  any  campaign  or  solicitation 
for  special  or  associate  members,  and 
no  person  is  authorized  to  make  any 
,  such  solicitation  in  the  name  of  the  Press 
Club.” 

Plainfield  (N.  J.)  Courier-News  Fire, 

Fire  in  the  composing  room  of  thj 
Plainfield  (N.  J.)  Courier-News  did 
$10,000  damage  to  the  machinery.  Two 
linotype  machines  and  a  new  motor 
were  put  out  of  commission,  and  a  large 
quantity  of  stock  and  printing  jobs  were 
destroyed.  The  cause  of  the  fire  is  said 
to  have  been  the  lighted  butt  of  a  dgar- 
ette  or  cigar. 


Tribune  as  College  Text-Book — Stan¬ 
ley  Waterloo’s  Posthumous  Book _ 

McCormick  to  Speak  at  University 
of  Missouri — $25,000  Suit  Against 
the  American — John  C.  Shaffer  en 
route  to  Pacific  Coast — Personals 
(Special  Correspondence.) 

Chicago,  III.,  March  18.— The  foreign 
section  of  the  Tribune  has  been  adopted 
at  Beloit  College  as  an  aid  in  the  course 
on  European  government. 

J.  J.  Stokes,  president  of  the  Middle 
M’est  Advertising  Agency,  addressed  the 
Elgin  Commercial  Club  last  week  on 
“Social  Service  in  Advertising.” 

Stanley  Waterloo’s  posthumous  book. 
“A  Son  of  the  Ages,”  is  promised  for 
this  month  by  Doubleday,  Page  &  Co 
It  was  finished  just  before  its  author 
died. 

Arthur  B.  Freeman  spoke  on  “Calling 
the  Advertising  Man’s  Bluff”  at  the 
luncheon  of  the  Woman’s  Associdlfion 
of  Commerce  Tuesday  in  the  Grand 
Pacific  Hotel. 

Mrs.  Grace  Duffie  Boylan  has  returned 
from  New  York  after  an  absence  of 
twelve  years  and  resumed  writing  for 
the  Journal. 

SULLIVAN  TO  SPEAK  AT  AD  CLUB. 

Roger  Sullivan  is  to  address  the  -Ad 
vertising  Association  in  the  near  future 
Patrick  J.  J.  McCarthv,  a  newspaper 
man,  has  been  appointed  to  a  position 
newly  created  at  the  court  house,  that 
of  marriage  and  divorce  statistician. 

John  C.  Shaffer,  owner  of  the  Eve¬ 
ning  Post  and  papers  elsewhere,  has 
gone  to  Denver  witfi  his  wife.  The> 
will  later  go  to  the  Pacific  coast. 

Mr.  and  Mrs.  Joseph  Medill  McCor¬ 
mick  have  accepted  invitations  to  speak 
during  journalism  week  at  the  Univer¬ 
sity  of  Missouri,  May  18-22. 

The  Press  Club  gave  a  Hungarian 
dinner  Saturday  night,  at  which  the 
Hungarian  consul  and  wife  and  others 
of  his  staff  were  guests. 

Mrs.  I'rances  B.  Wilkie,  of  W'ash- 
ingtop,  known  as  the  mother  of  the 
Chicago  Press  Club,  is  visiting  friends 
here  and  in  Elgin  for  a  short  time. 

-An  afternon  tea  and  musicale  was 
given  by  the  Chicago  Advertising  Asso¬ 
ciation  in  its  club  rooms  on  Friday  of 
last  week  under  the  direction  of  the 
Woman’s  Auxiliary. 

SUITS  AGAINST  AMERICAN. 

Dr.  L.  C.  Quinn  and  wife  have  each 
filed  ^5.000  damage  suits  against  the 
-American,  alleging  they  were  both 
knocked  down  and  injured  by  one  of 
the  delivery  wagons  of  the  paper  some 
time  ago. 

Miss  Catherine  Bender,  a  clerk  in 
the  Record-Herald’s  circulation  depart¬ 
ment,  was  knocked  down  on  the  street 
the  other  day  and  injured  by  a  runaway 
horse. 

G.  W.  Axelson,  sporting  editor  of 
the  Record-Herald,  who  last  week 
ended  a  trip  around  the  world  with  the 
baseball  players’  tour,  brought  back  a 
rosary  blessed  by  the  Pope.  This  he 
gave  to  “Apple  Mary,”  the  noted  char¬ 
acter  of  local  newspaper  offices,  who 
was  greatly  pleased  with  the  present. 

Joseph  C.  Mackin,  a  pioneer  Asso¬ 
ciated  Press  reporter  and  later  a  promi¬ 
nent  politician,  who  recently  became  in¬ 
sane,  died  last  week. 

Trustees  Authorize  New  Sun  Plant. 

A  special  meeting  of  the  stockholders 
of  the  Sun  Printing  and  Publishing  As¬ 
sociation  was  held  Monday  at  170  Nas¬ 
sau  street  to  consider  the  sale  or  mort¬ 
gaging  of  the  Sun  building  and  the  ac¬ 
quisition  of  another  structure.  At  the 
conclusion  of  the  meeting  W.  C.  Reick, 
the  president,  issued  a  statement  through 
his  secretary  that  the  stockholders  had 
voted  to  allow  the  trustees  to  do  as  they 
deemed  best  about  the  sale  of  the  Sun 
building  and  the  acquisition  of  another. 
His  secretary  also  said  that  the  various 
reports  of  the  Sun  having  decided  on  a 
building  for  a  new  home  had  no  basis  in 
fact. 

The  Bcobachter  Publishing  Company, 
Chicago,  has  increased  its  capital  from 
$3,000  to  $15,000. 
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ALLAN  FORMAN  DEAD. 

Founder  end  Editor  of  the  JoumelUt 
Pateet  Away  at  Hi*  Home  at  Mat- 
tituck,  L.  1. — Service  Conducted  By 
Member*  of  Ivanhoe  Lodge  of  Ma> 
*on* — Sketch  of  Hi*  Career  in  New 
York — Wielded  a  Facile  Pen. 

Allan  Forman,  founder  of  The  Jour¬ 
nalist  and  for  twenty-three  years  its 
owner  and  editor,  died  at  his  home  at 
Mattituck,  L.  I.,  Friday  evening  of  tu- 
lierculosis  at  the  age  of  54.  His  funeral 
took  place  at  his  late  home  on  Tuesday. 

The  announcement  of  Mr.  Forman’s 
death  came  as  a  shock  to  those  of  us 
who  had  known  him  for  the  past 
twenty-five  or  thirty  years  in  connec 
lion  with  New  York  journalism,  i 
nade  his  acquaintance  soon  after  he  had 
launched  the  Journalist  in  1884.  At  that 
time  he  was  a  slim,  red  headed,  ener¬ 
getic  young  man,  with  a  personality  that 
made  him  welcome  in  newspaper  circles 
.ind  endeared  him  to  all  who  were 
lirought  in  intimate  contact  with  him. 
During  the  period  he  conducted  the 
Journalist  he  made  the  acquaintance  and 
liecame  fast  friends  with  the  leading 
men  in  the  newspaper  business  through¬ 
out  the  United  States. 

HIs  father,  .\lexander  Forman,  was  a 
prominent  merchant  in  New  York  city, 
who  during  his  long  and  extensive 
career  amassed  a  considerable  fortune. 
.\lian  was  the  elder  of  two  sons.  He 
was  educated  in  a  private  school  and  by 
tutors  and  took  a  special  course  in  Eng¬ 
lish  literature  and  economics  at  Wil¬ 
liams  College. 

STARTED  CAREER  IN  1881. 

He  started  in  business  in  1881  on  the 
Mrooklyn  Advance  and  for  several  years 
was  its  dramatic  critic.  Later  he  be¬ 
came  a  reporter  on  the  New  York 
l  imes.  During  the  following  years  he 
was  connected  with  the  New  York  Her¬ 
ald  and  the  New  York  Sun  and  the 
Brooklyn  Eagle.  W’hen  he  started  the 
journalist  he  was  associate  editor  of  the 
Dramatic  Times  with  Charles  A.  Byrne 
and  Leander  Richardson. 

Mr.  Forman  wielded  a  facile  pen.  He 
had  the  ability  to  write  sharp,  cutting 
articles  about  men  in  the  public  eye  and 
at  the  same  time  showed  a  facility  for 
humorous  and  witty  composition  that 
brought  him  considerable  fame  in  the 
literary  as  well  as  in  the  newspaper 
world.  One  of  his  contemporaries  said 
that  he  knew  of  no  one  who  could  flay 
a  man  so  well  as  Allan  Forman. 

The  Journalist  under  Mr.  Forman’s 
direction  acquired  an  almost  interna¬ 
tional  reputation  and  was  eagerly  read 
not  only  by  newspaper  men  but  by  those 
engaged  in  other  lines  of  human  en¬ 
deavor.  His  knowledge  of  the  dramatic 
stage,  his  intimate  acquaintance  with  the 
leaders  of  the  press  and  his  friendships 
among  really  big  men  in  the  commer¬ 
cial  field,  gave  him  a  prominence  that 
few  young  journalists  of  his  day  en¬ 
joyed. 

DELIGHTFUL  SENSE  OF  HUMOR. 

The  Journalist  had  a  fairly  large  cir¬ 
culation  in  this  country  and  many  copies 
found  their  way  to  England,  France  an  i 
Germany.  People  read  the  Journalist 
more  on  account  of  what  Forman  wrote 
than  because  of  the  contributions  ap¬ 
pearing  in  it  from  other  pens.  He  had 
a  delightful  sense  of  humor.  He  could 
tell  a  story  in  a  vivid  and  impressive 
way.  He  possessed  a  poetic  soul  and 
had  a  fine  appreciation  of  the  good  work 
performed  by  men  in  the  newspaper 
field. 

When  seized  with  a  serious  illness 
some  eighteen  years  ago,  Mr.  Forman 
was  compelled  to  give  up  newspaper 
work  and  went  abroad  for  his  health. 
During  the  next  three  years  he  visited 
the  most  important  cities  of  Europe, 
spent  a  winter  on  the  Nile  and  returned 
home  much  improved  in  health. 

M’hile  Mr.  Forman  was  away  the 
Journalist  had  been  under  the  direction 
of  Margherita  Arlina  Hamm,  one  of  the 
cleverest  newspaper  women  of  her  day. 
On  his  arrival  home  Mr.  Forman  agai.n 
took  up  his  editorial  duties  on  the  Jour¬ 
nalist  and  continued  until  the  first  of 
January,  1907,  when  ill  health  again 


ALLAN  FORMAN. 

Founder  and  Editor  of  the  Journalist,  Who  Died  at  His  Home  at  M.atti- 
TUCK,  Friday,  March  13. 


compelled  him  to  give  up  active  news¬ 
paper  work.  Two  or  three  years  later 
he  retired  to  his  father’s  farm  at  Mat¬ 
tituck.  L.  1.,  where  he  resided  until  his 
death. 

RETIRES  TO  LONG  ISLAND  ESTATE. 

When  Allan’s  father  passed  away,  a 
few  years  ago,  the  estate  at  Mattituck, 
which  is  one  of  the  largest  in  that  sec¬ 
tion  of  Long  Island,  became  his  prop¬ 
erty.  Allan  took  great  delight  in  look¬ 
ing  after  it.  Mr.  Forman  was  a  model 
host.  He  invited  his  friends  to  visit 
him  at  Mattituck,  where  he  entertained 
them  in  a  most  hospitable  manner.  He 
spent  the  long  summer  days  in  wander¬ 
ing  over  the  estate  and  in  watching  the 
progress  of  the  work  being  done  by 
the  farm  hands.  He  knew  every  bird 
and  made  a  pet  of  every  animal  and 
chicken  on  the  property. 

Mr.  Forman  made  friends  in  all  walks 
of  life.  Insurance  presidents,  presidents 
of  banks,  newspaper  men,  newsboys, 
even  street  sweepers  were  among  them. 
He  was  ever  ready  to  espouse  the  cause 
of  the  under  dog  in  a  fight. 

A  story  is  told  that  on  one  occasion 
when  he  was  in  Boston  he  saw  a  num¬ 
ber  of  husky  hoodlums  annoying  a  small 
newsboy.  Mr.  Forman  at  once  stepped 
forward  and  took  the  boy’s  part.  Dur¬ 
ing  the  mele  that  followed,  Forman  was 
knocked  down  two  or  three  times,  but 
on  each  occasion  he  sprang  to  his  feet 
and  returned  to  the  fight.  Had  it  not 
been  for  the  appearance  of  a  policeman 
he  would  probably  have  been  badly 
beaten  up,  because  of  the  overwhelming 
number  of  his  combatants. 

When  Mr.  Forman  decided  to  retire, 
on  the  advice  of  his  physician,  he  turned 
the  Journalist  over  to  the  Editor  and 
Publisher,  of  which  J.  B.  Shale  was 
then  the  owner.  An  interview  with  him, 
printed  in  the  Editor  and  Publisher  at 
that  time,  was  so  characteristic  of  the 
man  that  I  reproduce  it  herewith ; 

(Continued  on  page  805.) 


CORRESPONDENTS  ORGANIZE. 


National  Association  Formed  to  Aid 
Paper*  in  Getting  New*. 

With  the  organization  in  Pittsburgh 
on  March  10  of  the  National  Associa¬ 
tion  of  Newspaper  Correspondents,  the 
repair  of  one  of  the  weak  spots  in  the 
country’s  newspaper  organization  was 
begun.  The  association  aims  to  compile 
and  publish  a  list  of  the  newspaper 
correspondents  and  news  photographers 
of  the  United  States  and  Canada,  for 
circulation  among  the  newspapers,  so 
that  a  managing  editor  need  no  more 
to  look  in  vain  for  energetic  and  trust¬ 
worthy  representation  when  he  wants  a 
story  covered  in  a  city  or  town  far 
from  his  own  territory  or  about  the 
newspaper  men  of  whom  he  has  no 
exact  information.  The  directory  will 
include  telegraphic  service  hours,  tele¬ 
phone  numbers  and  other  data. 

The  association  aims  also  to  open  in 
various  cities  offices  in  which  news 
correspondents  will  find  equipment  for 
handling  stories,  including  library  fa¬ 
cilities  and  other  assistance. 

George  S.  Applegarth.  of  the  Pitts¬ 
burgh  Gazette-Times,  is  president; 
Arthur  G.  Burgoyne,  Jr.,  of  the  Gazette- 
Times,  vice-president;  Frank  G.  Hard, 
of  the  Pittsburgh  Post,  secretary-treas¬ 
urer;  H.  B.  Joseph,  of  Philadelphia, 
business  director,  and  Ernest  Roeser,  of 
the  Pittsburgh  Leader,  L.  B.  Joseph,  of 
Pittsburgh,  and  M.  K.  Zimerman  of  the 
“Packer,”  trustees. 


NORTHWESTERN  NEWS. 

(Special  Correspondence.) 

Edmonton,  Alia.,  March  12. — Edmon¬ 
ton's  newest  contribution  to  municipal 
ownership  will  be  a  weekly  journal, 
containing  verbatim  reports  ot  meet¬ 
ings.  Mayor  William  J.  McNamara, 
who  fathered  the  project,  estimates  the 
cost  will  be  about  $18,000  a  year.  The 
publication,  to  be  known  as  the  Munici¬ 
pal  Gazette,  will  be  distributed  free  of 
charge  to  ratepayers,  there  will  be  no 
commercial  advertisements.  Leonard 
W.  Brockington,  formerly  a  newspaper 
writer  and  latterly  a  clerk  in  the  com¬ 
missioners’  offices,  is  slated  for  the 
editorship  of  the  news  publication. 

William  .A.  Milne  and  .'vugust  Wolf 
were  elected  joint  secretaries  of  the  i:.a- 
monton  Industrial  .As.sociation  on  March 
5.  The  association  has  600  members, 
principally  business  and  professional 
men,  and  is  headed  by  William  J.  Ma- 
grath.  The  Ad  Club  section,  of  several 
hundred  members,  is  identified  with  the 
•Associated  Advertising  Clubs  of  .Ameri¬ 
ca  and  the  Pacific  Coast  .Ad  Men’s  Club. 

W.  A.  Riggs,  chairman  of  the  .Ad 
Club  section  of  the  Edmonton  Industrial 
.Association,  is  making  plans  to  organize 
a  Western  Canada  association  of  ad 
clubs  in  the  provinces  of  .-Mberta,  Sask¬ 
atchewan,  Manitoba  and  Eastern  British 
Columbia.  The  idea  is  to  hold  a  joint 
meeting  here  in  June,  a  few  days  prior 
to  the  annual  convention  of  the  A.  A.  C. 
of  A.,  to  give  the  delegates  an  oppor¬ 
tunity  to  join  the  Toronto  gathering. 

.A.  G.  Ridgeway,  who  has  lectured  on 
different  subjects  throughout  the  prov¬ 
inces  of  Alberta  and  British  Columbia 
the  last  two  years,  is  the  editor  of  a 
new  week-end  paper,  called  the  Rani’s 
Horn,  published  in  Edmonton.  There 
are  no  advertisements. 

W.  H.  Todd,  formerly  city  hall  re¬ 
porter  for  the  Capital,  has  become  secre¬ 
tary  of  the  elective  commission  gov¬ 
ernment  committee  of  the  city  of  Ed¬ 
monton. 

A.  A.  Peebles,  editor  of  the  Western 
Canada  Contractor,  published  at  Win¬ 
nipeg,  was  in  Edmonton  a  few  uays  ago 
on  a  tour  of  Western  Canada,  gathering 
material  for  the  “Outlook”  edition,  to 
be  issued  in  .April. 

The  Edmonton  Daily  Capital  Publish¬ 
ing  Company,  under  the  management  of 
J.  Hanning,  has  embarked  in  the  field  of 
publishing  for  magazine  and  trade  peri¬ 
odicals. 

F".  G.  McPherson,  at  one  time  sporting 
editor  of  the  Journal,  has  returned  from 
Hamilton,  Ont.,  to  become  sporting 
editor  of  the  Capital. 

Floyd  L.  Smith,  who  was  telegraph 
editor  of  the  Spokane  Spokesman- Re¬ 
view  for  a  time,  has  come  to  Edmonton 
to  join  the  staff  of  the  Journal. 


J.  G.  Bennett  Ill  With  Bronchiti*. 

James  Gordon  Bennett,  owner  of  the 
New  York  Herald,  is  convalescing 
aboard  his  yacht  Lyistrata  at  Port  Sou¬ 
dan  from  an  attack  of  bronchitis.  It 
was  at  first  reported  that  Mr.  Bennett 
had  been  taken  seriously  ill  on  his  yacht 
at  Suez.  The  following  cable  received 
from  Port  Soudan  by  the  Herald  Tues¬ 
day  evening  put  an  end  to  all  rumors  as 
to  Mr.  Bennett’s  condition :  “.As  you 
know  by  my  cables,  I  have  been  here 
for  ten  days  and  not  in  the  Suez  Canal. 
I  was  there  fifteen  days  ago.  Had  bron¬ 
chitis,  but  I  am  better  now. — Bennett.” 


National  Efficiency  Exhibit  April  4. 

The  first  National  Efficiency  Exposi¬ 
tion  and  Conference  under  the  auspices 
of  the  Efficiency  Society,  Inc.,  will  be 
held  at  the  New  Grand  Central  Palace 
on  April  4  to  11.  Among  those  on  the 
advisory  committee  are  Norman  Hap- 
good,  editor  of  Harper’s  Weekly,  and 
Louis  Wiley  of  the  New  York  Times. 


Writer’*  Bulletin  Succeed*  Magazine. 

The  Writer’s  Magazine,  under  the 
editorship  of  Modeste  Haniiis  Iordan, 
has  been  discontinued,  and  the  Writer’s 
Bulletin  will  hereafter  be  issued  in  its 
place  under  the  same  management.  The 
new  publication  will  preserve  many  of 
the  departments  of  the  old  magazine. 
-A  point  will  be  made  of  features  that 
are  informative.  The  Bulletin  will  be 
issued  the  first  of  every  month,  and  will 
contain  the  manuscript  markets  as  an¬ 
nounced  by  editors  and  publishers,  with 
other  material  that  is  interesting  to 
writers. 


The  Milton  (Pa.)  Morning  Bulletin 
has  suspended  after  being  in  existence 
a  year  and  a  half. 
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N.  Y.  TRIBUNE  CASE  ADVANCED. 


DRY  AND  WET  FLONGS. 


Practice  in  Their  Use  Here  and 


Abroad  Differs  Materially— Valu¬ 
able  Suggestions  That  Will 
Better  Service. 

Allentown,  Pa.,  March  10. 
The  Editor  and  Publisher: 

R.  S.  Johnson,  chief  stereotyper  of 
the  Darlington,  England,  Worth  Star, 
m  an  article  recently  published  in  the 
Editor  and  Publisher,  takes  occasion 
to  say  some  very  interesting  things 
about  "the  dry  flong,”  as  they  call  it  over 
there,  but  as  we  know  it  in  America, 
"the  dry  mat.” 

In  one  instance  his  conclusions  are 
greatly  at  variance  with  those  of  stereo¬ 
typers  on  this  side.  Referring  to  the 
method  of  getting  the  impression,  Mr. 
Johnson  says  he  finds  that  “the  ordinary 
moulding  blanket  with  a  machine  rub¬ 
ber  on  top  gives  a  good  impression,  and 
works  admirably.” 

This  method  was  employed  at  first  in 
this  country,  but  stereotypers  ot  an  in¬ 
vestigating  turn  of  mind,  always  seek¬ 
ing  lor  something  better,  have  substi¬ 
tuted  a  thin,  soft  felt  blanket  for  the 
ordinary  moulding  blanket,  ana  on  top 
of  this,  instead  of  a  rubber,  are  using 
the  ordinary  red  or  blue  drying  blankets, 
such  as  are  employed  in  most  news¬ 
paper  offices. 

I  his  method  gives  a  better  impression 
than  the  rubber  blanket  and.  what  is 
highly  important,  makes  a  soft  cushion 
for  the  type,  thus  protecting  it  from 
damage. 

Mr.  Johnson — also  says  he  drys  his 
Hongs  “on  a  hot  press  for  a  minute  or 
so.”  In  the  United  States  stereotypers 
with  the  help  of  scorchers  or  super¬ 
heated  gas  ovens,  are  drying  their  “dry 
mats”  in  from  12  to  15  seconds.  The 
time  required  to  have  the  "mat”  ready 
for  casting,  after  the  form  is  received, 
is  less  than  a  minute,  as  against  the  two 
minutes  he  (Mr.  Johnson;  finds  neces- 
sary. 

That  a  slower  speed  is  required  on 
the  rolling  machine  for  wet  “mats”  than 
for  the  dry  “mats”  has  been  and  is  being 
proven  daily  in  offices  where  it  is  in  use. 
.  Moreover,  that  it  takes  more  pressure 
and,  therefore,  more  power,  to  get  a 
good  mould  with  the  “dry”  method  is  a 
fact  that  none  will  deny.  But  even  with 
the  added  pressure  needed  it  is  less  in¬ 
jurious  to  the  type  or  pattern  than  with 
the  wet  method  of  moulding,  since  the 
impression  is  had  while  the  type  is  cold. 
For,  as  is  pretty  generally  conceded, 
the  heat  from  the  steam  table,  together 
with  the  “follow-up”  of  the  steam  table 
platen,  are  what  ruin  the  type. 

The  Flexitype  Co., 

C.  A.  Puget. 


Russian  Censor’s  Yearly  Record. 

Fines  amounting  to  $69,825  were  im- 
K)sed  upon  374  newspapers  and  other 
leriodicals,  226  issues  were  confiscated, 
)3  editors  were  imprisoned  and  20  news- 
lapers  were  compelled  to  cease  publi- 
:ation  in  Russia  in  the  past  year,  accord- 
ng  to  an  official  report  made  public  this 
veek.  The  Governor  of  Kieff  was  par- 
icularly  active  in  prosecuting  the  press, 
argely  on  account  of  the  Beilis  case, 
laving  fined  41  newspapers  to  the 
imount  of  $5,062,  confiscated  5  issues 
ind  imprisoned  14  editors.  An  instance 
)f  the  severity  of  the  censorship  was 
he  confiscation  of  a  recent  issue  of  a 
laper  at  Rostov-on-Don  for  publishing 
i  telegram  from  Vienna  stating  that  it 
vas  rumored  that  the  heir  to  the  Servian 
hrone  had  arrived  in  St.  Petersburg  on 
i  visit. 


ALBERT  G.  BRADFORD, 

Thirty  Years  With  K.  W.  .\yer  &  Son,  Philadelphia. 


DINNER  TO  A.  G.  BRADFORD. 


Staff  of  N.  W.  Ayer  &  Son  Celebrates 

His  30th  Anniversary  With  Firm. 

.\lbert  G.  Bradford,  member  of  the 
firm  and  financial  manager  of  N.  W. 
-Ayer  &  Son,  advertising  agents,  Phila¬ 
delphia,  was  given  a  dinner  Saturday 
night,  March  14th,  in  honor  of  his  thirty- 
years’  association  with  the  house. 

Newspaper  and  magazine  men 
throughout  the  country  were  interested 
in  the  celebration  because  there  are 
probably  few  men  connected  with  ad¬ 
vertising  more  widely  and  favorably 
known  to  publishers  or  who  has  been 
more  closely  identified  with  great 
achievements  of  modern  publicity  than 
Mr.  Bradford.  He  has  under  his  im¬ 
mediate  direction  the  disbursing  of  im¬ 
mense  sums  for  advertising  space.  It 
has  been  conservatively  estimated  that 
N.  W.  .4yer  &  Son  have  paid  Ameri¬ 
can  publishers  over  $75.(X)0,000. 

Mr.  Bradford’s  association  with  N. 
W.  .\yer  &  Son  began  in  1884  as  a 
bookkeeper.  In  1898  he  was  made  a 
member  of  the  firm  which  then  con¬ 
sisted  of  F.  Wayland  .\yer  and  Henry 
N.  McKinney.  Jarvis  A.  M  ood  became 
a  member  at  the  same  time,  and  later 
Wilfred  W.  Fry  was  taken  into  the 
partnership,  all  being  seated  at  Mr. 
Bradford’s  right  and  left.  The  dinner 
was  largely  an  “Ayer  family”  affair. 


over  240  present  and  past  employees 
being  present. 

Several  fine  addresses  were  made,  Mr. 
.\yer  paying  Mr.  Bradford  a  particu¬ 
larly  interesting  tribute.  During  the 
evening  S.  Wilbur  Gorman,  general 
manager  of  N.  W.  Ayer  &  Son,  pre¬ 
sented  Mr.  Bradford  with  a  magnifi¬ 
cent  Seth  Thomas  grandfather’s  clock 
on  behalf  of  the  firm  and  its  em¬ 
ployees. 


Lafayette  (Ind.)  Time*  to  Be  a  Daily. 

Henry  W.  Marshall  has  purchased 
the  Lafayette  (Ind.)  Sunday  Times 
from  Mrs.  Mary  J.  Williams  and  will 
convert  it  into  an  evening  daily  with  a 
Sunday  edition.  It  is  understood  that 
$9,(K)0  was  paid  for  the  property.  The 
paper  will  be  known  as  the  Lafayette 
Times  and  the  new  publication  will  be¬ 
gin  in  about  six  weeks.  Until  that  time 
the  Sunday  edition  will  be  continued  un¬ 
der  the  management  of  Charles  H.  Ball, 
who  has  been  directing  its  publication 
since  1901.  A  new  plant  is  to  be 
installed. 


The  Worcester  (Mass.)  Evenini 
Gazette  and  the  Arkansas  Gazette  a 
Little_  Rock  have  been  elected  to  mem 
bership  in  the  American  Newspape 
Publishers’  Association. 


District  Attorney  Files  Contempt 
Order  Against  Burdick  and  Curtin. 

Judge  Hand’s  order  fining  George 
Burdick  and  William  I.  Curtin,  of  the 
New  York  Tribune,  $500  apiece  for  con¬ 
tempt  has  been  filed  in  the  Federal  Dis¬ 
trict  Court.  This  is  the  next  step  toward 
carrying  to  the  United  States  Supreme 
Court  the  constitutional  questions  in¬ 
volved  in  the  refusal  of  the  two  news¬ 
paper  men  to  reveal  to  the  Grand  Jury 
the  sources  of  their  information  in  cer¬ 
tain  Custom  House  stories  published  in 
the  Tribune.  The  President’s  right  to 
pardon  an  unconvicted  person  is  in¬ 
volved  in  the  case. 

On  application  of  Assistant  United 
States  District  Attorney  Frank  Cars- 
tarphen.  Judge  Hand  signed  an  order 
requiring  the  reappearance  of  the  two 
men  before  the  Grand  Jury.  They  are 
warned  now  that  if  they  continue  to 
refuse  to  answer  they  will  be  committed. 

It  is  stated  that  the  Tribune  men  will 
continue  to  decline  to  give  any  informa¬ 
tion.  In  that  event  the  decree  of  the 
court  will  be  carried  out.  It  is  under¬ 
stood  that  then  a  writ  of  habeas  corpus 
will  at  once  be  sued  out  and  the  case 
carried  to  the  Supreme  Court.  Former 
United  States  District  .-Xtlorney  Henry 
A.  Wise  is  looking  after  the  legal  in 
terests  of  the  defendants. 


NEW  PUBLICATIONS. 

Ridgely,  Md. — Henry  Wilkinson,  edi¬ 
tor  and  publisher  of  the  Caroline  Sun, 
announces  that  he  will  soon  issue  a  farm 
paper  to  be  called  the  Tri-State  Farmer. 
The  new  paper  will  cover  the  farming 
interests  of  Maryland,  Delaware  and 
\’irginia.  The  first  issue  of  the  new 
paper  will  be  25,0(X)  copies. 

Ottawa,  III. — .\  new  paper  is  to  issue 
here  under  the  management  of  T.  O. 
Berge.  It  will  be  printed  in  the  Norse 
and  will  replace  the  former  Tidende. 

Denmark,  Wis. — The  press,  under  the 
editorship  of  H.  J.  Harris,  issued  its 
first  number  on  March  5.  Mr.  Harris, 
who  founded  the  Press,  was  engaged  in 
newspaper  work  at  Farmersville,  O.,  for 
ten  years. 

Marseilles,  III. — The  La  Salle  County 
Democrat,  under  the  editorship  of  John 
M.  Nicholson,  will  soon  be  issued.  It 
will  not  be  merely  a  local  paper  but 
will  cover  the  county,  paying  particu¬ 
lar  attention  to  politics. 

.^LTUs,  Okla. — The  Farmers’  Co. 
Operator  has  appeared  as  a  4-column, 
8-page  sheet.  J.  S.  Moore  is  the  pub¬ 
lisher. 

OssiAN,  Ind. — The  News,  under  the 
management  of  B.  F.  Sprunger,  will  soon 
be  issued  here.  The  paper’s  equipment 
includes  a  new  linotype  and  a  cylinder 
press. 

Rochester.  N.  Y. — The  Progre^ive 
News,  a  new  weekly,  has  begun  pub¬ 
lication. 

Cleveland,  O. — The  publication  of  a 
new  daily  and  Sunday  newspaper  is 
scheduled  to  begin  on  May  1. 

East  Moline,  III. — The  Daily  Record 
is  the  name  of  a  new  daily.  The  man¬ 
agement  has  purchased  a  press,  which 
is  being  installed,  and  the  paper  will 
soon  make  its  appearance.  It  will  be 
a  seven-column,  four-page  paper  at  th-: 
start. 


The  religious  department  of  the  Bal¬ 
timore  Sun  is  issuing  a  small  four  page 
newspaper  called  “Reason-Why,”  in  the 
interest  of  church  publicity. 


INTERTYPE 


“The  Acme  of  High  Quality  ” 


1^0  ONE  has  ever  questioned  the 
superior  quality  of  the  Intertype. 
Its  success  in  daily  use  is  too  well 
known  to  be  denied,  even  in  the 
most  unfair  attacks  of  an  unscru¬ 
pulous  competitor. 
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National  Advertisers’  Opportunity 

IN  “BUFFALO’S  HOME  TERRITORY” 

By  S.  D.  LOCKE 

In  New^paperdom 

WHEN  the  actual  selling  possibilities  furnished  by  Buffalo  people  and  those  residing  within  what  is  known  as 
“Buffalo’s  Home  Territory”  are  thoroughly  understood  by  National  advertisers,  they  must  realize  that,  in  this 
heavily  populated  and  wealthy  section  of  M’estern  New  York,  there  exists  a  market  of  enormous  purchasing 
l)ower.  To  commence  with,  Buffalo  has  a  population  of  nearly  one-half  million  people,  and  over  60  per  cent,  own 
their  homes. 

Few  cities  in  the  United  States  are  so  fortunate  in  what  may  be  termed  the  concentration  of  business  possi¬ 
bilities — for  steam  and  electric  roads,  steamer  lines,  etc.,  bring  Buffalo’s  business  institutions  in  direct  and  quick 
touch  with  fully  1,500,000  outside  people.  The  large  population  within  the  natural  shopping  zone  of  Buffalo  fully 
realizes  that  Buffalo  is  the  logical  and  desirable  “shopping  place” — and  to  the  extent  that  thousands  upon  thousands 
of  these  people  mingle  daily  with  Buffalo  buyers  in  the  hundreds  of  business  places  in  Buffalo. 

While  the  farming,  stock  raising,  manufacturing  interests,  etc.,  within  the  “Buffalo  Home  1'erritory”  earned  dur¬ 
ing  1913  millions  upon  millions  of  dollars  from  their  united  efforts,  Buffalo  itself  manufactured  products  to  the  extent 
of  over  $325,000,000.  There  was  paid  out  to  the  wage-earning  classes  of  Buffalo  alone  during  1913  over 
$54,000,000.  Great  activity  existed  in  over  2,000  manufacturing  establishments,  and  fully  70,000  workers  were  con¬ 
stantly  busy. 

I  can  in  no  better  manner  illustrate  the  prosperity  of  Buffalo’s  productive  classes,  which  means  to  a  large  extent 
Buffalo’s  purchasing  power,  than  to  mention  the  fact  that  the  Savings  banks  of  Buffalo  carried  during  1913  average 
deposits  of  $100,000,000.  The  total  bank  deposits  among  Buffalo  banks  during  last  year  aveiaged  over  $234,000,000. 
The  total  real  estate  valuation  in  Buffalo  during  1913  exceeded  over  $400,000,000  and  over  $15,000,000  was  spent 
in  real  estate  improvements. 

There  is  a  steady  demand  among  the  people  of  “Buffalo’s  Home  Territory”  for  every  known  product — from 
household  necessities  to  lu.xuries — and  Buffalo's  business  places  either  are.  or  can  be  made,  the  actual  outlet  to  a 
“purchasing  power’’  which  has  back  of  it  yearly  hundreds  of  millions  of  dollars.  There  are  nineteen  large  depart¬ 
ment  stores  in  Buffalo  which  handle,  or  will  handle,  everything  which  can  be  pushed  by  advertising.  The  list  of 
clothing,  drug,  shoe,  etc.,  and  wholesale  and  jobbing  places  is  a  long  one,  and  it  is  via  their  combined  effort  that  the 
daily  wants  of  close  to  two  million  people  are  cared  for. 

While  many  National  advertisers  already  realize  the  tremendous  “purchasing  power”  ves'ted  in  the  people  of 
“Buffalo’s  Home  Territory,”  and  are  profiting  largely  through  their  respective  publicity  campaigns,  there  still  remains 
great  opportunity  for  a  varied  line  of  business  interests. 


THE  ONE  BUFFALO  NEWSPAPER 

that  can  place  your  advertising  in  the  hands  of  over  80%  of  Buffalo’s  Home 
Territory  is 

The  Buffalo  News 

Don’t  take  our  word  for  it.  .\sk  any  live  merchant  in  Buffalo. 

The  Buffalo  News 

for  the  year  of  1913,  carried  over  40%  of  all  the  Department  Store  Advertising 
which  appeared  in  the  six  daily  papers  of  Buffalo. 

The  Buffalo  Evening  News 

with  its  100,000  Circulation,  practically  covers  the  purchasing  classes  within 

Buffalo’s  Home  Territory 

The  Buffalo  Sunday  News 

with  its  high  Art  Section,  exceptional  Magazine,  Woman’s  and  Automobile  Sec¬ 
tions.  with  a  news  and  telegraphic  service  that  cannot  be  excelled,  makes  it  a 
logical  medium  for  Sunday  Advertising. 

EDWARD  H.  BUTLER,  Editor  and  Owner. 

Foreign  Advertising  Representatives 

KELLY-SMITH  COMPANY 

New  York,  220  Fifth  Avenue.  Chicago,  Lytton  Building. 
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VALUE  OF  CLASSIFIED 


ITHE  same  high  standards 

^  that  preTail  in  the  news  column* 
of  the  Shaffer  newspaper*  also 
govern  their  advertising  columns. 

THE  CHICAGO  EVOIING  POST 

(Evanins  Daily) 

I  INOIANAPOUS  STAR 

I  (Morning  Daily  and  Sunday) 

)  TERRE  HAUTE  STAR 

\  (Morning  Daily  and  Sunday) 

/  MUNCIE  STAR 

\  (Morning  Daily  and  Sunday) 

THE  ROCKY  MOUNTAIN  NEWS 

(Morning  Daily  and  Sunday) 

THE  DENVER  TIMES 

(Eyaning  Daily) 

THE  LOUISVILLE  HERALD 

(Morning  Daily  and  Sunday) 


“The 

Star 

League 


The  Shaffer  Group 

Clean  Newspapers 


The  Seattle  Times 

“THE  BEST  THAT  MONEY  CAN  BUY" 


Circulation  for  last  six  months  of  1913— 

Daily,  67,080  Sunday,  86,877 
47,000 - In  Seattle - 50,000 

This  Is  the  largest  circulation  of  any 
dally  or  Sunday  paper  on  the  North  Pa¬ 
cific  Coast. 

During  the  year  1913,  The  Times 
printed  766,517  Inches,  leading  nearest 
paper  by  222.510  Inches.  The  foreign 
advertising  amounted  to  77,269  Inches, 
a  gain  of  3,516  Inches  over  1912.  The 
next  paper  carried  25,000  Inches  of  for¬ 
eign  advertising  less  than  the  Times. 

In  January  local  gain  was  400  Inches — 
foreign  gain  200  Inches.  Next  paper  lost 
850  Inches— foreign  loss  391  Inches. 

Buy  the  beet  and  you  will  be  content 

The  S. C. BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 

NEW  YOBK  CHICAGO  ST.  LOUIS 


Los  Angeles  Examiner 

Sells  at  5c.  per  copy  or  $9.00  a  year 

f  I  Days,  69.560  Net 

Lirculalioil  I  Sundays,  141,979  Net 

The  only  non-returnable  news¬ 
paper  in  Los  Angeles.  Over  90  % 
delivered  by  carrier  into  the 
homes.  Reaches  78*^  %  of  fami¬ 
lies  listed  in  Blue  Book  of  Los 
Angeles. 

M.  D.  HUNTON  W.  H.  WILSON 

22$  Filth  Ave.,  New  Ysrk  Hears!  BI4$.,  Chicsgo 


YOU  MUST  USE  THF. 

LOS  ANGELES 

ErXAMINErR 

to  cover  the  GREAT  SOUTHWEST 

135,000 


Sunday  Circulation 
MORE  THAN  -  - 


They  should  be  as  pleasing  and  as  dec¬ 
orative,  typographically,  as  possible.  The 


Good  Will  the  Baaia  of  Development  should  look  as  nearly  like  the 

news  pages  as  it  is  possible  to  make  a 
mass  of  pure  advertising.  Display  type. 


of  This  Department — Small  Ads 
Natural  Contribution  of  Paper’s  broken  column  rules,  and  typographical 


Own  Readers — Definite  Results  Ex¬ 
pected — ^Rigid  Censorship  Import¬ 
ant — ^Need  of  System  in  Handling. 

By  W.  L.  Halstead. 


distinctions  of  all  kinds  should  be 
avoided  if  possible.  A  uniform  typo¬ 
graphical  style  should  be  followed,  not 
only  in  order  that  the  pages  may  be 
pleasing  typographically,  but  that  there 


Clje  jrioriba  iHetropolig 

FLORIDA’S  GREATEST  NEWSPAPER 

J.ACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER¬ 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

G.  A.  McClellan,  Pre*. 


(Business  Manager,  Atlanta  Constitution.)  may  be  complete  impartiality  in  con- 
[Address  before  the  Southern  Newspaper  spicuousness. 

Publishers’  Association  at  Atlanta,  March  Volume  of  classified  advertising  in 
•  i-  1  c  j  j  1  .  •  the  long  run  depends  upon  the  number 

classified  development  is  advertisements  and  not  the'  amount 
Good  Will,  precisely  as  it  is  in  relation 

to  circulation  expansion  In  the  last  jn^portant  that  the-  smallest  advertise- 
analysis  it  is  the  character  of  a  news- 
paper,  its  type,  its  excellences  as  a  pur- 

yeyor  of  news,  its  purpose^  its  sincer-  attracted  only  to  classifications  ami 
ity  Its  performances-all  best  epitom-  particular  advertisements, 

ized  perhaps  by  the  word  POPULAR-  ^  censorship  should  be 

ITY.  and  not  the  circulation  depart-  established  over  the  kinds  of  classified 
ment,  that  secures  and  holds  circula-  advertising  as  the  editor  does  over  the 
tion.  The  circu  ation  department  is  a  j^ews  pages.  Obscene,  or  offensively 
sales  and  distribution  organization,  suggestive  advertising  should  not  be  ac- 
whose  success  is  contingent  finally  upon  ^epted.  The  advertising  of  fradulent 
mu  ments  of  the  commodity  it  sells.  semi-fraudulent  businesses,  such  as 
The  editorial  and  mechanical  depart-  matrimonial  agencies, 

inents  manufacture  the  commodity  and  ..seeing  at  home”  schemes,  etc.,  should 
their  success  in  this  function  is  the  excluded  so  that  every  reader  of 
prime  factor  in  circulation  growth.  reasonably  safe  in 

Mr.  Hearst  is  reported  to  make  the  .i _ u  »u„~,  ,..:.u 


salaries  of  his  editors  contingent_  upon 
the  circulation  of  their  respective  papers 
and  not  upon  the  correctness "  or  pro¬ 
fundity  of  their  editorial  opinions.  In 
this  particular,  if  not  in  some  others,  the  classifications  should  be  preserved. 


doing  business  through  them  with  every 
concern  using  space. 

NEED  RIGID  CENSORSHIP. 

For  the  same  reason  the  integrity  of 


he  has  the  correct  viewpoint. 

POPULARITY  OF  CLASSIFIED. 


All  ads  should  be  correctly  classified.  It 
is  a  bad  thing  to  allow  an  advertiser 


R.J.BDWELLCO. 

Pacific  Coast  Representative 
of 

HOB  (Uimpa 

Portland  (^rfQonian 
fipattU  Pnat-3ntpUt0pnrfr 
^jiakpaman-lirairui 
Portland  CTelrgram 
C^lfiraso  OInbunr 
&t.  Couta  (Slobr-Srmnrrat 
iCanaaa  (Hitg  ^tar 
(^mal|a  %rr 
0rniirr  ^ruia 

^alt  ilakr  prrald-Rrpublirau 

742  Market  Street 
SAN  FRANCISCO 


It  is  the  popularity  of  the  classified  to  scatter  the  same,  or  a  .similar  ad 
pages,  represented  first  by  the  popu-  through  half  a  dozen  classifications, 
larity  of  the  paper  itself,  second  by  the  While  a  large  part  of  the  classified 
the  results  of  a  dc’finite  and  provable  advertising  has  to  be  solicited,  what 
character  which  they  bring  to  adver-  makes  the  soliciting  of  it  successful 
Users,  which  in  itself  is  m  a  large  after  all  is  the  voluntary  business  which 
measure  contingent  upon  the  paper’s  the  paper  pulls  in  itself.  The  success  of 
own  character,  and  third,  the  methods  the  popular  classifications,  such  as  Help 
by  which  the  classified  pages  themselves  Wanted.  .Situations  Wanted,  Lost  and 
are  handled,  that  secure  and  hold  the  Found,  Rooms  for  Rent,  is  the  key  to 
business,  and  not  the  classified  advertis-  the  success  of  all  other  classifications, 
ing  department  as  a  sales  organization.  The  paper  that  can  secure  a  voluntary 
As  a  matter  of  fact,  correct  classified  flow  of  the  business  for  such  classifica- 
advertising  methods  are  more  nearly  tions  is  the  paper  that  is  paying  best  in 
similar  to  circulation  development  pro-  definite  results  and  the  solicitation  in 
cesses  than  they  are  to  those  of  display  connection  with  all  other  classifications 
advertising,  which  is  considerably  more  made  relatively  easy, 
contingent  upon  pure  salesmanship,  as  As  a  part  of  the  program  of  building 
represented  by  the  advertising  organi-  up  the  Good  Will  of  the  classified  pages, 
zation.  Classified  advertising  necessi-  it  is  absolutely  necessary  that  the  de- 
tates  a  svstem  for  handling  a  large  num-  tail  side  of  it  be  properly  handled.  Ad- 
ber  of  small  items  of  business  quickly,  vertisements,  no  matter  how  small, 
economically  and  efficiently.  should  he  gotten  into  the  paper  exactly 

To  a  considerable  degree,  the  classi-  as  the  advertiser  has  written  them  and 
fied  advertising  of  a  paper  that  caters  under  the  correct  classifications,  should 
to  It,  is  the  natural  contribution  of  its  run  the  exact  number  of  times  ordered, 
own  readers.  The  inclination  of  the  bills  should  go  out  on  time  and  with- 
public  is  to  go  to  its  favorite  news-  out  inaccuracies,  so  that  the  business 
paper  with  whatever  occasional  or  fre-  contact  of  the  advertiser  with  the  paper 
quent  want  ads  it  has  occasion  to  in-  be  as  free  from  annovances  as  possi- 
sert.  Consequently  the  most  popular  ble. 

newspaper  in  any  city,  the  one  that  has  'The  readers  of  a  newspaper  should  be 
editorial,  circulation  and  advertising  educated  to  read  classified  advertising, 
prestige,  is  the  one  that  is  nearly  cer-  Except  for  a  paper  that  has  carried  a 
tain  to  carry  the  predominance  of  clas-  large  volume  of  classified  advertising 
sified  advertising.  over  a  period  of  years  and  whose  read- 

QUICK  AND  POSITIVE  RESULTS.  ers  have  gradually  and  of  their  own 

Ninety  per  cent,  of  classified  adver-  .ireord,  become  interested  in  the  want 
tising  IS  keyed,  cither  inviting  a  letter,  ads,  it  i«  necessary-  to  advertise  them 

a  telephone  call  or  a  visit  to  the  ad-  constantly  to  your  readers  and  the  pub- 

vertiser  himself.  It  secures  quicker  and  He  generally. 

more  _^positive  results  than  display  ad-  While  few  papers  ever  reach  the  point 
vertising.  'The  classified  advertiser  where  they  can  dispense  with  soliciting, 
bases  his  opinion  of  the  value  of  a  the  work  of  the  sales  organization 

paper  as  a  classified  medium  on  the  should  be  directed  toward  starting  new 

number  of  replies  to  individual  ads  and  business  and  relying  largely  upon  re- 
their  cost.  Some  go  further  and  charge  peat  orders  coming'  in  voluntarily  If 
the  paper  with  the  net  amount  of  sales  a  paper  is  paying  properly  and  the  clas- 
which  are  produced  from  the  replies,  sified  pages  are  run  correctly  so  that  the 
fully  demonstrating  the  adaptability  of  results  are  adequate,  a  high  percentage 
the  paper  for  a  particular  line  of  classi-  of  business  started  by  the  soliciting 

force,  will  repeat  voluntarily. 

So  a  newspaper  must  bring  results  to _ 

its  classified  advertisers  of  a  very  much  Capt.in  Thomas  F.  McCardell  Dead, 
more  definite  and  provable  kind  than  is  t-  /-  j  „  ..  . 

required  by  its  users  of  display  space.  ,  Uaptain  _  1  homas  F.  McCardell.  wideiy 
It  is  more  essential  that  a  newspaper  „  editor  ^d  newspaper  writer  on 
have  the  correct  quantity  of  circulation  and  Pittsburg  j^riodicals,  and 

among  the  right  kind  of  people  in  order  L  McCardell,  of  the 

to  carry  a  large  volume  of  classified  York  \\  orld,  died  of  general  de¬ 
advertising  than  it  is  in  relation  to  dis-  at  C  umberland.  Md.,  on  Wed- 

play  advertising.  nesday.  He  was  seventy-four  years  of 

~  The  classified  pages  should  be  con-  Cantain  McC^dell  was  at  one  time 

ducted  along  the  same  general  lines  as  owner  of  the  Cumberland  Times, 
the  news  side  of  the  paper.  The  classi-  ,  ; 

fied  pages  should  be  made  “newsy”  with  Dingley  Fined  for  Contempt, 
all  the  significance  that  trite  word  has.  E.  N,  Dingley,  editor  of  the  Progres- 
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sive  Her.ild,  of  Kalamazoo,  Mich.,  a 
weekly  newspaper,  was  fined  $500  by 
Judge  N.  L.  Stewart,  of  the  Circuit 
Court,  for  taking  exception  to  a  special 
report  of  the  Grand  Jury  in  which 
Pro.sccuting  Attorney  Bennett  wa$ 
charged  with  taking  fees  illegally. 


March  21,  1914 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


is  sending  to  agents 
and  advertisers  this  week  another  copy  of  the  new 
card  of  advertising  rates  which  became  operative 
in  the  local  field  March  1,  and  will  become  opera¬ 
tive  in  the  general  field  on  April  1. 

Two  additions  and  one  important  change 
have  been  made. 

Addition  No.  1  is  the  rate  for  “  The  Globe’s 
Pure  Food  Directory,”  under  which  classification 
all  advertisements  inserted  must  be  in  accord  with 
The  Globe’s  standard  as  determined  by  Mr.  Alfred 
W.  McCann.  The  public  will  accept  The  Globe’s 
standard  as  determined  by  Mr.  McCann  as  being 
thorough,  complete  and  honest. 

The  rate  under  this  classification  is  as  follows : 
One  inch,  single  column  (minimum 
space),  or  four  inches,  single  column 
(maximum  space),  one  time  a  week 
for  52  weeks,  35c.  a  line;  2  times  a 
week  for  52  weeks,  28c.  a  line;  3 
times  a  week  for  52  weeks,  26c.  a  line. 

You  see  there  is  no  desire  to  penalize  Pure 
Food  manufacturers  by  demanding  large  space  or 
a  large  expenditure  of  money. 


Once  a  Week 
for  a  Year 

Cost* 

One  inch, . 

Two  inches, . 

$275.20 

550.40 

Three  inches, . 

825.60 

Four  inches, . 

1100.80 

Twice  a  Week 

for  a  Year 

Cost* 

One  inch, . 

$407.68 

Two  inches, . 

915.36 

Three  inches, . 

1223.04 

Four  inches, . 

1630.72 

Three  Times  a  Week 

for  a  Year 

Costs 

One  inch, . 

$567.84 

Two  inches, . 

1135.68 

Three  inches, . 

1703.52 

Four  inches, . 

2271.36 

A  manufacturer  producing  more  than  one 
food  article,  must  have  each  one  approved  by  Mr. 
McCann  before  he  can  advertise  them  all.  He 
may  not  make  all  of  his  articles  up  to  the  Globe 
standard,  yet  he  may  produce  one  or  two  or  three 
or  four  that  are  absolutely  pure.  It  would  be 
unfair  to  deny  opportunity  to  such  a  manufac¬ 
turer  to  advertise  all  his  worthy  products.  On  the 
other  hand  it  is  wise  to  let  him  advertise  his  good 
products  and  get  such  good  results  that  it  will  in¬ 
fluence  him  to  make  all  of  his  products  pure. 


A  manufacturer  making  several  products,  all 
of  them  good,  may  advertise  each  one  in  one  inch 
space  if  he  desires,  and  he  can  receive  the  rate  of 
26  cents  a  line  by  using  a  minimum  of  one  inch 
three  times  a  week  for  a  year. 

It  does  not  necessarily  mean  that  each  article 
must  be  advertised  three  times  a  week  for  a  year. 
For  instance,  if  Heinz  wanted  to  advertise  his  57 
varieties,  he  could  take  an  inch  space  for  each  one, 
running  three  of  them  one  week,  three  the  next 
week  and  so  on  until  the  entire  number  had  been 
used — then  he  could  go  back  again  and  repeat. 

But  if  he  wanted  to  run  each  one  every  day 
for  a  year,  57  inches  in  all,  he  could  do  so  and  the 
rate  would  be  the  same. , 

To  avoid  any  complications  or  unfairness  to 
anybody,  or  the  domination  of  any  one  manu¬ 
facturer,  all  food  articles  approved  by  Mr.  McCann 
will  be  arranged  alphabetically  under  the  Pure 
Food  Directory. 

This  will  help  the  reader  and  be  fair  to  all 
manufacturers.  Soups,  for  instance,  will  be  class¬ 
ified  under  the  heading  of  Soups,  and  each  variety 
of  soup  will  be  sub-classified  in  alphabetical  order. 

The  Pure  Food  Directory  has  been  established 
at  the  insistent  demand  of  the  readers  of  The 
Globe  who  want  to  know  what  they  can  buy 
that’s  fit  and  safe  to  eat.  More  than  15,000  let¬ 
ters  have  been  received  on  this  subject. 

Pure  Food  Advertisers  will  each  get  their 
share  of  trade  from  Globe  readers  who  are  very 
responsive  and  very  intense  on  the  subject  of 
Pure  Food.  Mr.  McCann’s  fearless  and  honest 
work  has  aroused  their  interest  and  sympathies. 

Addition  No.  2.  Advertising  will  be  accepted 
on  Sporting  Pages  at  40c.  a  line — subject  to  reg¬ 
ular  contract  conditions. 

A  change  is  made  in  the  commission  allowed 
to  authorized  advertising  agents. 

Commencing  April  1,  1914,  the  commission 
will  be  13  %  and  the  cash  discount  2  % ,  both  being 
taken  off  the  gross  if  bills  are  paid  by  the  iSth 
of  the  month  for  the  previous  month’s  business. 


O’MARA  &  ORMSBEE,  General  Representative* 
Bruotwick  Buildioc,  Naw  York  Tribune  Building,  Chicago 

WILLIAM  C.  FREEMAN,  Advertising  Director 
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THE  PACIFIC  NORTHWEST. 


MATIN’S  MAXIMS  PAY. 


Big  Success  in  Paris  Shows  that  News 
Gets  Money  As  Well  As  that 
Money  Gets  News — Pays  Prizes 
for  Information  and  Salaries  Twice 
Those  of  Its  Rivals — Circulation  of 
the  Paper  now  Exceeds  a  Million. 

(Special  Correspondence.) 

London,  March  21.— I  have  already 
given  some  particulars  of  the  develop¬ 
ments  of  the  newspaper  press  in 
France.  A  few  additional  facts  may 
be  added.  As  elsewhere,  the  problem 
of  newspaper  proprietors  in  France  is 
to  sell  the  paper.  As  a  manager  of  one 
of  the  largest  Paris  journals  puts  it, 
"Sixty  tons  of  merchandise  have  been 
prepared  in  twelve  hours,  made  up  in 
three  hours,  and  sent  off  in  five  hours  to 
20,000  persons.  They  must  be  sold  dur¬ 
ing  the  day  because  then  they  are  worth 
$15  the  200  pounds’  weight,  and  the  next 
day  they  are  only  worth  $1.25." 

The  newspaper  office  of  a  great  dailv 
in  Paris  comprises  three  principal  ser¬ 
vices:  First,  the  political,  all  that  con¬ 
cerns  the  Chamber,  Senate  and  Minis- 
teries;  second,  the  foreign  service;  and 
third,  the  general  news  service,  all  that 
takes  places  in  crime,  the  law  courts, 
society,  the  municipality  and  the  theatri¬ 
cal,  scientific  and  sporting  worlds. 
There  is  also  an  additional  special  de¬ 
partmental  or  provincial  service  in  some 
offices. 

NUMBEK  OK  STAFF  V.ARIES. 

The  number  of  the  staff  varies.  The 
Matin  for  example,  has  150  redacteurs. 
or  reporters  and  writers,  and  the  Petit 
Parisien  only  75.  The  foreign  service 
depends  principally  on  correspondents 
abroad,  whose  messages  arc  inserted 
without  question.  .\11  that  the  head 
office  wants  is  a  trustworthy  foreign 
editor,  and  two  or  three  men  on  good, 
if  not  intimate  terms,  with  the  For¬ 
eign  Office  and  Embassies. 

.A  great  deal  is  left  to  the  .\gence 
Havas,  a  colossal  news  factory  which 
does  not  worry  over  Paris  doings,  ex¬ 
cept  official  communiques,  but  can  be 
trusted  to  give  tlie  first  news  of  what¬ 
ever  happens  over  the  whole  globe. 
This  agency  was  founded  in  1835  by  M. 
Havas,  a  translator,  who  selected  items 
from  foreign  newspapers  and  gave  them 
to  the  Constitutional,  the  greatest  or¬ 
gan  of  that  epoch.  Gradually  he  in¬ 
creased  the  sphere  of  his  labors  by  sup¬ 
plying  other  papers,  and  started  a  pigeon 
ptist  l)etwcn  Paris.  London  and  Brus¬ 
sels.  The  rest  of  this  story  must  be 
read  in  the  Revue.  The  parliamentary 
service  is  miicli  the  same  as  elsewhere. 
One  of  the  jKilitical  staff  goes  every  day 
to  all  the  ministers  and  sees  and  talks 
to  either  the  minister  or  his  chef  de 
cabinet.  Most  of  these  are  on  friendly 
terms  personally  with  all  political  per¬ 
sonages. 

NEWS  SFJJVICE  IMPORTANT. 

The  general  news  service  is  now  by 
far  the  most  important  and  elaborate. 
Only  lately  the  big  papers  have  taken 
up  lalxir  questions,  which  before  were 
treated  only  in  labor  organs.  Reporters 
daily  frequent  the  Labor  Exchange,  and 
the  working  man  or  woman  is  not 
obliged  to  buy  the  Socialist  papers  to 
read  what  interests  labor.  It  is  with 


the  same  object  of  pleasing  the  masses 
that  such  predominance  is  given  to  the 
“faits  divers.”  Any  dramatic  crime,  ac¬ 
cident,  or  scandal  immediately  sends  up 
sales,  and  no  paper  can  afford  to  be 
behindhand. 

The  source  and  fount  of  news  of 
this  kind  is  the  police  commissariat  of 
each  quarter,  and  all  news  from  these 
is  centralized  at  the  Prefecture.  All 
the  big  papers  have  reporters  perma¬ 
nently  day  and  night  at  the  Prefecture, 
and  others  perpetually  going  the  rounds 
of  the  commissariats.  The  secretary  on 
duty  at  the  Prefecture  gives,  each  item 
as  if  comes  in,  and  the  “Prefectoral” 
at  once  telephones  it  to  his  office  if  it 
strikes  him  as  worth  while.  At  the 
office  the  editor  in  charge  either  uses 
it  as  sent,  throws  it  away,  or  sends  one 
or  more  reporters  out  to  follow  it  up. 
Many  of  the  best  reporters  are  better 
detectives  than  the  police,  and  generally 
start  a  personal  inquiry  of  their  own, 
which  often  proves  of  great  value  to 
justice  in  case  of  crime. 

The  chief  .reporters  are  highly  prized, 
as  they  should  be,  for  it  requires  no: 
only  great  quickness  of  perception,  and 
at’the  same  time  a  wide  mental  focus, 
but  untiring  energy,  backed  by  great 
physical  activity  and  •  endurance.  De¬ 
scriptive  talent  is  desirable  but  secon¬ 
dary,  as  there  are  special  writing-up  ser¬ 
vices  in  several  offices,  where  only  a 
mass  of  minute  and  effective  clear  de¬ 
tail  is  wanted  for  the  staff  to  make  a 
picturesque  literary  article  out  of  the 
reporter’s  matter,  .^gain"  the  reader 
must  be  referred  to  the  Revue  de  Paris 
for  an  amusing  and  full  account  of 
Paris  reporting. 

LARGE  editorial  FORCE  OF  MATIN. 

The  moral  is  that  news  begets  money 
and  that  money  gets  news.  Beside  the 
150  editorial  workers  of  the  Matin,  that 
enterprising  paper  pays  several  hundred 
pounds  ,  a  month  in  driblets  to  all  the 
bar  and  cafe  owners  to  ensure  them  giv¬ 
ing  first  news  of  anything  they  may 
hear.  There  is  also  always  a  prize  of 
anything  from  $1.25  to  $5  waiting  for 
any  “camelot”  or  other  individual  who 
comes  in  first  with  a  piece  of  news 
worth  printing.  Its  own  reporters  are 
paid  almost  double  those  of  other 
papers,  and  their  expenses  are  on  a 
liberal  scale,  so  that  it  is  no  wonder 
that  they  are  so  often  first,  if  not  alone, 
upon  the  scene. 

The  success  of  the  system  is  seen  in 
the  rapid  rise  in  circulation  since  it  has 
been  adopted,  the  Matin  after  barely- 
existing  for  a  dozen  years  with  a  circu¬ 
lation  of  about  50,000  being  bought  by 
M.  Pordatz  in  1898.  Instead  of  en¬ 
deavoring  to  do  better  by  mere  improve¬ 
ment  of  contents  he  doubled  the  size  of 
the  paper  and  reduced  the  price  to 
half  In  three  years  he  quadrupled  the 
sale,  and  believing  he  could  do  no  better, 
sold  it.  It  was  the  first  mistake  this 
clever  business  man  made.  Since  then 
the  Matin  has  always  spent  more  and 
more  at  a  venture  and  has  always  been 
rewarded,  till  its  circulation  now  ex¬ 
ceeds  a  million.  It  could  easily  pulj- 
lish  two  editions  a  day,  as  its  staff 
works  all  the  morning  as  if  for  an  eve- 
njng  paper,  but  it  contents  itself  with 
displaying  its  news  from  hour  to  hour 
in  its  windows.  Most  of  the  other 
morning  papers  rely  upon  the  Temps 
for  news  of  the  preceding  day,  and 
only  the  Petit  Parisien.  the  Petit  Jour¬ 
nal  and  the  Matin  have  independent  day- 
services. 


STAFF  CHANGES  AT  DALLAS. 

Tom  Finty,  Jr.,  Becomes  Editor  of  the 

Journal,  A  New  Afternoon  Paper. 

(Special  Correspondence.) 

Dallas,  Tex.,  March  12. — In  arrang¬ 
ing  for  the  publication  of  their  new 
afternoon  newspaper,  the  Evening  Jour¬ 
nal,  Messrs.  _A.  H.  Belo  &  Co.,  are  mak¬ 
ing  many  changes  in  the  staff.  Tom 
Finty,  Jr.,  for  many  years  political  staff 
corespondent  for  the  Galveston-Dallas 
News,  is  to  be  the  editor  of  the  Jour¬ 
nal  ;  E.  B.  Doran,  news  editor  of  the 
Dallas  Morning  News,  will  be  managing 
editor,  and  H.  C.  Withers,  city  editor 
of  the  News,  will  occupy-  a  similar  po¬ 
sition  with  the  Journal. 

Adams  Calhoun,  W.  G.  Kinsolving, 
Hubert  Moulton  Harrison  and  Robert 
R.  Penn  are  also  to  be  transferred  to 
the  “day-  side.”  Among  other  member.- 
of  staff  thus  far  decided  upon  are  Frank 
.\.  Merrill,  who  came  from  the  copy- 
desk  of  the  Associated  Press  at  Dallas ; 
Arthur  P.  Dyer  of  Houston  and  H.  N. 
Cooper  of  .\bilene,  and  James  Hale, 
transferred  from  the  New-s’  Fort  Worth 
bureau.  H.  A.  Gascon  of  the  New-s  be¬ 
comes  advertising  manager  of  the  Jour¬ 
nal. 

Among  the  new-  men  to  come  with  the 
News  are  Brice  W.  Hoskins,  formerly 
city  editor  of  the  San  .\ntonio  Express 
and  sporting  editor  of  the  St.  Louis 
Star;  Thomas  W.  Stephens,  late  of  the 
Nashville  Banner,  and  Wilbur  Keith  of 
the  Paris  Advocate. 

J.  W.  Mahan,  now-  night  editor,  is  to 
succeed  Mr.  Doran  as  news  editor  of 
the  News,  and  A.  F.  Henning  will  be¬ 
come  night  editor.  Clarence  DuBose, 
of  th6  New-s’  city-  staff,  and  Frank  A. 
Briggs,  editor  of  the  News’  Texas  Al¬ 
manac.  are  to  be  staff  correspondents  of 
the  News. 

Mark  L.  Goodwin,  who  has  been  at 
the  head  of  the  Oklahoma  Bureau  of 
the  Galveston-Dallas  News,  headquar¬ 
ters  shifting  with  the  State  Capital, 
ever  since  statehood  has  been  in  flow-er 
in  the  Indian  country,  transferred  on 
St.  Patrick’s  Day  to  Washington,  where 
he  is  to  succeed  Otto  Prager  as  the 
News’  correspondent.  Mr.  Goodwin  will 
be  succeeded  in  Oklahoma  by  George 
McQuaid,  until  recently-  editor  of  the 
Galveston  News.  Mr.  McQuaid  was 
succeeded  at  Galveston  by  George  Wav- 
erley  Briggs  of  the  Dallas  New-s. 


Dinner  to  John  F.  WaUh,  Jr. 

John  F.  Walsh.  Jr.,  of  the  New-  York 
American,  entertained  the  Fossils,  ama¬ 
teur  journalists  of  the  past,  at  a  most 
enjoyable  dinner,  on  his  birthday. 
March  17.  at  Pontin’s  re.staurant.  It 
has  been  the  custom  of  the  Fossils  to 
dine  Mr.  Walsh  on  St.  Patrick’s  day, 
hut  this  time  he  turned  the  tables  on 
his  friends.  .A.mong  those  present  were  : 
C.  H.  Young,  president  of  the  Republi¬ 
can  Club;  C  Fred.  Crosby,  editor  of 
Tobacco ;  William  G.  Snow-,  advertis¬ 
ing  manager  of  the  International  Silver 
Co. ;  Jos.  Dana  Miller,  editor  and  pub¬ 
lisher  of  the  Single  Tax  Review-;  \\’il- 
liam  K.  Graff,  of  the  .\merican.  and  O. 
M.  Tefferds.  cashier  Seaboard  National 
Bank. 


XOTHINCr  DOING. 

Housewife,  of  editor  (reading  in  her  grand¬ 
mother's  cherished  cook-book — “Poor  Man’s 
Cake. — Take  seven  eggs — ’’  (Stops  suddenly 
and  closes  the  book.)  -Vcir  York  Eveninij 
Post. 


What  Its  Live  Newspaper  Men  Arc 

Doing  To  Advance  Prosperity. 

(Special  Correspondence.) 

Spokane,  Wash.,  March  12. — Robert 
G.  Paullin,  who  has  been  associated 
with  the  advertising  department  of  tlu 
Spokesman- Review  for  10  years,  ha- 
gone  to  Los  Angeles  to  make  his  homr 
Before  leaving  he  was  given  a  gold 
watch  by  associates,  who  also  tendered 
a  dinner  in  his  honor. 

“The  press  bears  an  intimate  and  real 
relation  to  the  pulpit  from  the  fact 
that  it  has  a  distinctively  literary,  mor; ; 
and  spiritual  force  when  high  ideal 
rule  in  the  business  office  as  well  as 
the  editorial  desk,”  said  the  Rev.  Bryai 
C.  Preston,  pastor  of  the  Plymoin 
Congregational  church,  in  a  recent  ad 
dress  before  the  Spokane  Ministeria 
association.  “Let  us  ministers  remeni 
her  that  there  are  thousands  of  paper- 
directed  by  alert  consciences,  keenly  ali\  e 
to  the  responsibility-  of  all  that  they  sa 
on  the  editorial,  reportorial  and  adve.- 
tising  pages.” 

Len  W.  Feighner,  publisher  of  tli 
Nashville  (Tenn.)  News,  spent  the  la-' 
week  in  Spokane  as  the  guest  of  hi- 
brother.  I.  W.  Feighner.  He  was  ac 
companied  by  his  wife. 

The  Botsford  Advertising  Company 
of  Portland,  Ore.,  has  opened  a  general 
agency-  office  in  Spokane  under  the  man 
agement  of  Joseph  L.  Galpert. 

G.  S.  and  J.  C.  Allison,  who  made  a 
live  paper  of  the  Washington  Stan 
Journal  at  Ritzville,  Wash.,  have  relin 
quished  their  lease  of  the  plant.  G.  S 
Allison  will  go  to  San  Francisco  a- 
California  representative  of  the  Pacific 
Fruit  and  Produce  Company  of  Ta 
coma.  J.  C.  .\llison  w-ill  take  a  two 
years’  course  in  journalism  at  the  Uni¬ 
versity  of  W'ashington. 

Oscar  F.  Wolf,  editor  and  publisher 
of  the  Eureka  (Mont.)  Journal,  and 
Miss  Ruth  Barey,  a  teacher,  were  mar¬ 
ried  last  w-eek  at  the  home  of  the  bride’s 
parents.  County  Commissioner  and  Mrs. 
F.  P.  Barey. 

W.  C.  Martin,  for  five  years  con¬ 
nected  with  Gazette  at  Hedley,  B.  C. 
has  purchased  the  plant  from  A.  Me- 
graw. 

After  an  existence  of  a  year  and  one 
month,  during  which  time  it  was  under 
the  management  of  four  different  par¬ 
ties,  the  Hope  (Idaho)  Herald  has  been 
suspended.  J.  W.  Audette  was  its  last 
publisher.  The  plant  is  practically- 
owned  by  the  American  Typefounders 
Company  of  Spokane. 

H.  M.  Cole,  a  printer  employed  in  the 
office  of  the  Tekoa  Blade,  Tekoa,  Wash., 
has  leased  the  Tribune  at  Oakesdale, 
Wash. 


Ad  Bureau  Offer*  Prizes  for  Talks. 

The  Bureau  of  .Advertising  of  the 
-American  Newspapers  Publishers’  .Asso¬ 
ciation  is  inviting  its  subscribers  and 
members  of  their  staffs  to  contribute 
material  for  the  May  Advertising  Talks. 
.A  prize  of  $25  is  offered  for  the  first. 
$15  for  the  second  and  $10  for  the  third 
best  advertisement  submitted.  .All  other 
ads  used  will  be  paid  for  $2  apiece. 
.All  copy  must  be  submitted  bv  .April  6. 
Talks  must  not  exceed  100  words  and 
should  bear  on  apt  and  striking  caption. 
They  should  be  addressed  to  the  Bureau. 


THE 

Los  Angeles  Express 

The  leading  newspaper  of  the  fastest 
growing  city  in  America,  maintains  a 
bureau  of  special  information  and  co¬ 
operation  in  connection  with  Pacific 
Coast  advertising  campaigns.  Accurate 
sales  promotion  data,  regarding  distri¬ 
bution  and  names  of  dealers  in  any 
ine,  will  be  furnished  promptly  and 
without  obligation  by  addressing 

A.  K.  Hammond  C.  D.  Bertolet 

Mgr.  Eastern  Office  Mgr.  Western  Office 
366  5th  Ave.  Boyce  Bldg. 

New  York  Qty  Chicago.  Ill. 


Baltimore  Ad  Club’s  Frolic. 

Joe  Katz  w-as  a  central  figure  in  the 
Baltimore  .Ad  Club  frolic  held  on  March 
9  and  10.  The  features  of  this  function 
w-ere  advertised  over  his  signature.  -A 
sketch  entitled  “Magazineland.”  written 
by  Mr.  Katz  with  lyrics  by  W'alter  S. 
Hamburger  and  .Alvin  Silberman  was 
also  presented.  The  frolics  introduced 
many  well  known  advertising  characters, 
including  the  Gold  Dust  Tw-ins,  John 
Dough,  Miss  1847  Rogers.  Dutch  Boy 
Painter,  etc.  Members  of  the  club  took 
part  in  the  play. 


Editor  and  Publisher  is  $2  a  year. 


IN  WESTERN  PENNSYLVANIA 

You  w-ill  make  no  mistake  by  using 

The  Johnstown  Leader 

The  only  newspaper  between 
Philadelphia  and  Pittsburg  print¬ 
ing  an  eight-page  two  color  Satur¬ 
day  Feature  Magazine  Section. 

S.  G.  LINDENSTEIN,  INC. 

Special  Representative 
118  East  28th  Street  New  York  City 


COLLEGE  WOMEN 

Have  had  a  place  in  the  columns  of 
The  New  York  Evening  Post  ever  since 
jn  the  beginnings  of  Vassar — the  first 
college  for  women.  College  women 
read  The  Evening  Post  because  they 
are  interested  in  every  woman's  profes¬ 
sional  achievement. 

As  to  lawyers,  doctors,  painters, 
teachers,  sculptors,  writers,  music¬ 
ians.  preachers.  The  Evening:  Post 
admits  no  restrictions  to  "woman’s 
SDhere,”  save  that  defined  by  indi¬ 
vidual  ability.  It  behooves  the  ad¬ 
vertiser  who  wishes  to  interest  edu¬ 
cated  women  of  every  walk  In  life, 
to  use  the  columns  of  The  Evenlngr 
. ,  Post.  i 

' '  3  Cents  Evenings,  5  Cents  Saturday, 

Including  Illustrated  Magazine. 
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TIiosc  sixteen  inaehiiKss  will  replace  thirteen  early  model  single  magazine  ’ 
Linotypes  which  have  been  in  continuous  use  for  almost  twenty  years,  and  will 
increase  The  Press  batteiy  to 

28  LINOTVF*ES 

LlXOTYl’ElS  an*  lasting  in  quality.  Free  from  patent  litigati<ni.  Manu¬ 
factured  hy  the  originators,  developers,  and  improvers  of  the  Linotype  art,  in 
the  larg(‘st  composing  machine  faetoiy  in  the  world. 

Ask  to  have  our  rej)resentative  call,  or  write  for  full  information  to  our  near¬ 
est  agency. 

THE  MULTIPLE  LINOTYPE  WAY  IS  THE  MODERN  WAY 


Mergenthaler  Linotype  Company 

Tribune  Building,  New  York 
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WE  ARE  “JOURNALISTS.” 

Isn’t  it  about  time  that  a  united  effort  was  made 
by  those  engaged  in  newspaper  work  to  rescue  iron 
disgrace  and  restore  to  its  proper  place  that  much 
abused  word,  “journalist?’’  The  satirists,  the  comic 
artists  and  the  humorous  writers  have  all-  taken 
their  fling  at  it.  In  recent  years  any  one  connected 
with  the  newspaper  business  who  has  dared  to  s^j* 
that  he  was  a  journalist  has  been  ridiculed  by  some 
conceited  prig  or  fossilized  space  grabber. 

Such  persons  pretend  to  think  that  no  self- 
respecting  “newspaper  man”  can  be  a  “journalist.’’ 
And  why?  Because  fifteen  or  twenty  years  ago 
a  few  bluffers  who  had  never  had  any  experience 
in  the  business,  represented  themselves  as  journal¬ 
ists.  The  matter  got  into  print.  It  was  talked 
about  in  newspaper  offices.  If  whippersnappers  like 
these,  it  was  argued,  are  journalists,  then  it  was 
high  time  that  some  other  word  or  phrase  should 
be  used  to  designate  those  who  are  really,  directly 
engaged  in  newspaper  work.  And  so  it  came  about 
that  the  phrase,  “A  newspaper  man,”  was  substi¬ 
tuted  for  “journalist.” 

What  is  a  journalist?  The  Standard  dictionarj- 
defines  the  word  thus:  “One  who  manages,  edits 
or  writes  with  more  or  less  regularity  for  a  jour¬ 
nal  or  newspaper;  a  member  of  the  press;  espe¬ 
cially  one  engaged  in  the  literary  department  of  a 
newspaper  as  an  editor,  reporter,  etc.;  a  newspaper 
man.” 

Because  a  man  calls  himself  a  doctor,  but  is  only 
a  quack,  do  you  think  the  entire  profession  should 
give  up  the  use  of  the  word  and  speak  of  themselves 
as  “medical  men?”  Or  if  a  man  who  knows  no 
more  about  law  than  he  does  of  differential  calculus 
should  represent  himself  as  a  lawyer,  is  that  any 
reason  why  all  the  members  of  the  bar  should  aban¬ 
don  the  use  of  the  word  and  call  themselves  “legal 
men  ?” 

Then  why  should  we.  who  are  members  of  the 
Fourth  Estate,  because  a  few  fakers  have  tried  to 
pass  themselves  off  as  journalists,  abandon  the  term 
for  the  prolix  term,  “newspaper  men?” 

Journalist  is  the  most  expressive  and  the  most 
logical  word  to  apply  to  those  who  edit,  write  for. 
or  conduct  newspapers.  It  is  far  more  appropriate 
than  the  three  words,  “a  newspaper  man.”  Then 
why  not  employ  it  on  all  occasions  except  when  i 
synonym  is  desirable? 


AN  UNSAVORY  MESS. 

The  discoveries  already  made  in  the  Siegel-Vogel 
bankruptcy  case,  according  to  Assistant  District  At¬ 
torney  Train,  are  the  result  of  two  and  one  half 
months’  work  on  the  part  of  the  investigators.  The 
investigation  has  been  so  badly  hampered  because  of 
the  complex,  not  to  say  muddled  condition  of 
things,  that  it  has  resulted  in  the  mere  scratching 


of  the  surface  of  what  promises  to  prove  a  rather 
'nawsty  mess.” 

It  might  be  apropos  to  say  that  the  District  At¬ 
torney’s  office  has  already  done  in  this  some  intricate 
and  difficult  investigating,  and  that,  if  given  time, 
will,  no  doubt,  justify  itself  as  to  the  advisability 
of  delving  into  sundry,  diverse,  numerous  and  vari¬ 
ous  matters  pertaining  to  the  “clever’’  high  financ¬ 
ing  of  this  coterie  of  "merchant  princes.” 

Up  to  the  present  time  nothing  more  serious  than 
stealing,  lying,  cheating,  misrepresenting,  doctoring 
reports,  bulldozing  hard  working  employes  into  con¬ 
tributing  funds  that  were  systematically  stolen, 
obtaining  money  under  false  pretenses,  conducting 
a  wild  cat  bank,  being  fined  in  open  court  for  fradu- 
lent  advertising,  and  a  few  other  minor  misdescre- 
tiuns  of  that  kind  have  been  revealed. 

It  is  not  to  the  credit  of  other  merchants  to  ad¬ 
mit  that  men  vvho  follow  such  methods  as  those 
employed  by  Siegel  and  \  ogel,  set  standards  that 
other  merchants  have  fallen  into,  nor  is  it  to  their 
credit  that  they  have  even  permitted  such  standards 
to  exist,  when  it  would  be  comparatively  easy  for 
them  to  make  them  unprofitable. 

The  depositors  in  the  bank  are  losers.  They,  for 
the  most  part,  are  men  and  women  unacquainted 
with  business  methods;  “bargain  hunters”  who  were 
lured  away  from  legitimate  banking  institutions  by 
the  “offer”  of  "bargain  interest”  and  risked  their 
money  in  a  wild  cat  scheme.  They  are  to  be  pitied, 
of  course,  but  this  should  be  a  good  lesson,  and 
should  teach  others  that  it  is  pretty  hard  to  beat 
the  square  game,  even  with  stacked  cards. 

The  customers  who  have  been  keeping  these  stores 
alive  now  know  that  they  have  been  responding  to 
false,  misleading  and  untruthful  advertising  and  that 
for  years  they  have  been  cheated,  lied  to  and  gen¬ 
erally  trimmed.  They  are  not  to  be  pitied  because 
they  were  unwilling  to  pay  an  honest  price  for 
honest  merchandise,  and  tried  to  pit  their  shrewd¬ 
ness  against  the  shrewdness  of  unprincipled  men. 

It  is  to  be  hoped  that  the  result  of  the  whole  thing 
will  be  that  it  will  have  a  tendency  to  clear  the 
atmosphere,  to  put  the  bargain  crooks  out  of  busi¬ 
ness  and  make  merchandising  and  advertising 
better. 

On  the  Cost  of  Advertising. 

The  Minneapolis  Tribune. 

March  10,  1914. 

Editor  and  Publisher: — 

The  page  advertisement  of  the  Los  Angeles 
Examiner  in  your  issue  of  February  14th  has  my 
attention,  and  I  wish  to  call  your  attention  to  the 
claims  they  make  as  to  the  cost  of  advertising, 
but  before  entering  into  detail  on  this  I  wish  to 
say  that  the  Los  Angeles  Examiner  does  not  make 
the  claim  that  its  circulation  is  net  paid — 70,000 
daily  and  145,000  Sunday — and  I  am  inclineo  to  be¬ 
lieve  that  it  is  gross  circulation. 

The  Tribune’s  circulation  is  stated  always  as  “net 
paid,”  but  I  make  the  following  comparison,  com¬ 
paring  the  Tribune’s  net  paid  circulation  with  the 
statement  as  made  by  the  Examiner,  regardless 
of  whether  their’s  is  gross  or  net  paid  statement, 
taking  the  circulation  figures  as  they  stand. 

I  contend  that  the  following  statement  made 
by  the  Examiner  is  far  from  correct; 

“Cost  of  Advertising — Los  Angeles  Examiner 
advertising  rates  per  inch  are  lower  per  1,000 
of  paid  circulation  than  any  other  newspaoer 
published  in  America  with  the  single  exception 
of  the  New  York  Journal.” 

Now  the  facts  are  that  the  rates  of  the  Daffy 
Examiner  are  14c  a  line  for  one  time  and  1054c 
for  14,000  lines  used  in  a  year  or  8c  a  line  for  14 
lines  or  more  run  every  day— 312  times  a  year — 
whereas  the  Minneapolis  Tribune  has  98,000  net 
paid  circulation  daily  at  14c  a  line  giving  7,000  cir¬ 
culation  for  each  one  cent  a  line,  and  at  lOt  a  line 
gives  9,800  circulation  for  each  one  cent  a  line. 
The  Daily  Examiner  gives  5,000  circulation  for 
each  one  cent  a  line  on  the  initial  rate  of  14c  and 
at  its  minimum  rate  of  8c  gives  8.650  circulation. 

The  Sunday  Herald  has  145,000  circulation.  At 
the  initial  rate  of  25c  a  line  it  gives  5,800  circula¬ 
tion  for  each  one  cent  a  line,  and  at  its  minimum 
rate  of  16c  for  14,000  gives  9,062  circulation.  As 
constrasted  with  that,  the  Minneapolis  Tribune  with 
142,000  net  paid  circulation,  Sunday,  at  14c  a  line, 
gives  10,143  circulation  for  each  one  cent  a  line, .and 
at  the  minimum  rate  it  gives  14,200  circulation  for 
each  one  cent  a  line. 

Yours  truly, 

Gerald  Pierce. 


ALONG  THE  ROW. 

ALL  IN  THE  WAY  It’s  DONE. 

Jones  lost  an  umbrella  once. 

Said  he  “I’ll  advertise,” 

And  so  he  wrote  “Umbrella  lost” 

But  he  got  no  replies. 

Jones  kicked  unto  the  editor. 

Said  he  “Your  sheet’s  no  good,” 

“You  didn’t,”  said  the  editor, 

“Write  that  ad  as  you  should.” 

“Well,  write  one  out  yourself,”  said  Jones. 

Said  editor — “all  right.” 

And  umbrellas — sixty-five, 

Awaited  Jones  that  night. 

All  from  this  advertising  seed 
The  editor  had  sown. 

“Thief  bring  that  umbrella  back. 

Save  trouble — you  are  known.” 


BIG  HEARTED  MAGNATES. 

In  addition  to  one  or  two  agate  lines  of  adver¬ 
tising  the  Baseball  Magnates  also  give  each  news¬ 
paper  one  or  two  season  passes,  and  all  they  get  in 
return  is  a  couple  of  page  notices  with  cuts  daily. 


cinch. 

During  a  printers’  strike  at  Prague,  one  Journal 
was  printed  from  photographic  plates,  the  nega¬ 
tives  being  taken  from  typewritten  copy.  Gee— 
that  must  have  been  a  cinch  for  the  space  men. 


can’t  stop  him. 

Sad  to  learn  that  the  Hennessy  (Mo.)  Democrat 
has  suspended.  We  have  a  Hennessy,  also  a  Demo¬ 
crat,  in  this  town,  but  he  suspends  his  hated  rivals, 
and  keeps  on  going. 


PROFESSIONAL  ETHICS. 

City  Editor — “Who  handed  you  that  jag?” 
Reporter — “It  was  given 
(hie)  and  I  refuse  to  betray  it.” 


FAT  TAKES. 

There  is  no  race  prejudice  when  it  comes  to 
handing  out  city  advertising — Looks  as  if  creeds 
counted  more  than  circulation. 


_  PRESS  CLUB  TABLE  TALK. 

“Bring  me  a  little  more  of  the  same  please.” 


OUT  FOR  A  ROAST. 

The  Cook’s  Journal. 


TALKING  ABOUT  HEADLINES. 

Talking  about  headlines — Truth — New  York’s 
first  one  cent  daily,  had  a  habit  of  springing  some 
startling  ones  now  and  again.  Once,  when  a  negro 
named  Chastine  Cox  was  executed  in  the  Tombs — 
it  was  before  the  electric  chair  was  discovered — 
Truth  published  the  story  of  the  hanging  under  a 
big  black  head  reading,  “Cox  In  a  Box.”  There 
was  a  fire  one  night  on  the  West  Side,  that  de¬ 
stroyed  a  tenement  in  which  several  colored  per¬ 
sons  lost  their  lives.  Truth  headed  the  story  of 
the  disaster,  thus,  “Roast  Coon  on  the  West  Side.” 
The  next  day  a  colored  pastor  wrote  to  the  editor 
making  a  vigorous  protest  against  the  head  line, 
which  he  denounced  as  an  outrage,  and  a  heartless 
piece  of  work,  and  then  went  on  to  say  that  even 
colored  people  had  feelings  that  could  he  hurt  as 
well  as  white  people.  Truth  published  the  letter  in 
full  without  comment  except  that  contained  in  the 
caption  which  was,  “More  Roast  Coon  On  the  West 
Side.” 


•  AN  EASTER  LAY. 

He  rushed  up  to  the  managing  editor’s  desk  and 
shouted,  “I’ve  a  great  idea.”  “^’hat  is  it?”  asked 
that  potentate.  “Publish  a  coupon  in  your  Easter 
number  good  for  one  hand-painted,  hard-boiled 
egg.”  Then  the  managing  editor  blew  a  whistle 
and  a  husky  guy  came  in  and  threw  the  idea  man 
down  the  hatchway. 


FOR  TABS. 

If  department  stores  continue  to  go  in  the  hands 
of  receivers  the  business  manager  will  have  to  keep 
an  assignment  book  as  well  as  the  city  editor. 


THE  MAN  AT  THE  GATE. 

“Great  Scott!”  exclaimed  a  visitor  from  Arizona, 
“in  my  state  I  can  walk  right  in  and  see  the  editor, 
but  here  in  New  York  I’ve  been  held  up  by  a  man 
in  uniform,  made  to  furnish  a  card,  and  put  through 
a  civil  service  examination  before  I  could  get  in  to 
see  an  old  pal.” 


SAME  AS  USUAL. 

When  the  long  night’s  work  is  over 
And  the  paper  has  gone  to  press, 

M’ith  a  chum  we  go —  for  a  well — ^you  know,  " 
And  you  don’t  have  to  even  guess. 

— Tom  W.  Jackson. 


March  21,  1914 
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PERSONALS.  WASHINGTON  PERSONALS.  DINNER  TO  PAUL  E.  MORE. 

, ,  Mark  Thistlewaite,  secretary  to  Vice-  - 

Alexander  P.  Moore,  publisher  ot  the  prjjjjident  Marshall  and  formerly  an  In-  Associate*  Honor  Editor  of  the  Na- 

SuiSonHS  Cil™  Wednesday'  SSlo“”r.ro„”“'ndaT..  “»e“  a-  "" 

from  a  trip  to  the  West  Indies  and  Pan-  titmal  ^Press^Llub”  previous  to  hfs  de-  Paul  Elmer  More,  editor  of  the  Na-  real  estate.  $2,000  cash  necessary, 
ciina.  Dcirture  for  lndi3.nEDolis.  where  he  was  tion  since  1909  and  associated  with  the  xvCRl  CStn.L6  woixn,  ^IjOUU.  A  one 

^  ^  ,  married  on  March  uie  eigliteenth.  editorial  staff  of  the  New  York  Eve-  man  property  which  returns  owner 

Ed.  S.  Kiggins,  who  has  ben  con-  _  „ing  Post  since  1903,  has  retired  from  «2  500  annually  for  iX'rsonal  effort 

iHcted  with  the  busmps  department  of  i  i  i  active  journalism  to  devote  his  time  j  ImmctmoTif  Pr^r>citir>n  T  R 

the  San  Francisco  Chronicle  for  oyer  borrest  Goodwin,  Oklahoma  repre-  wholly  to  critical  writing.  He  was  ten-  and  investment.  Proposition  J.  H. 
ten  years,  has  been  made  advertising  sentative  of  the  Dallas  News,  will  ar-  jered  a  complimentary  dinner  on  Thurs-  a  Riin  isi  in  n 
manager  of  the  San  branc.sco  Call  and  nve^an  Washington ^about  day  jvenmg^by  his  associates  on  the  |j|Jj|_  P^LIllElrt 

William  P.  Leach,  ..ublisher  „(  ,he  “S?^'wfrtai“CheV""«  hh™,"‘ Du'?„g1t'”ervini"  LStemS  New.pap^  Propertie. 

Cleveland  Leader  and  the  News,  is  on  Postmaster  of  \V  ashiiigton  about  the  p^rry  rendered  banjo  music  and  the  225  Eifth  AV6.«  NCW  YOTR 

a  trip  to  blorida^ _  hrst  of  the  month.  Qjjy  Room  Quartette  furnished  several _ ^ _ 

-  selections.  The  menu  was  appropriately 

Dr.  St.  Clair  McKelway,  the  veteran  Henry  A.  Palmer  of  the  Capitol  staff  printed  in  the  style  of  the  Nation  under  SITUATIONS  WANTED 
editor,  of  the  Brooklyn  Eagle,  has  just  of  the  Associated  Press,  and  formerly  the  title  of  “The  Ration,”  and  intro- 

celebrated  his  sixty-ninth  birthday.  city  editor  of  the  Indianapolis  News  duced  some  starting  novelties. 

— - - — -  for  fourteen  years,  has  resigned  from  It  was  exclusively  a  staff  affair 

Harry  L.  Starkey,  business  manager  gQ  magazine  work  in  niarked  by  good-fellowship  and  good  Line,  *  ^  *  * 

of  the  Cleveland  Leader  and  News  and  Chicago.  cheer.  The  passing  of  the  guest  of  - 

former  circulation  manager  of  the  Bos-  _  honor  was  regretted  by  all  those  pres-  - 

ton  American  was  given  a  b^quet  last  ^  p  R^^^mey,  managing  editor  of  the  More  came  to  the  Post  from 

week  at  Boston.  Among  the  guests  yisuor  to  Wash-  the  Independent. _  Understands  systematizing  and  premiums 

were  William  A.  Johnson,  publisher  of  ,u;.  u/pelr  just  severed  connections  with  Bridgeport 

the  Boston  American.  Foster  Coates.  ^^is  week^ _  PUBLISHER'S  NOTICE.  Auffi.y^3l“afinion^sS 

Arthur  Clark  and  James  Keardon.  ...  Advertising  Rates:  Display,  15  cents  per  Schenectady.  N.  Y. 

X.  V.  De  Oraw,  well  knowm  corres-  agate  line;  25  per  cent,  discount  on  yearly  ■■■■.  «■  . .  ■ 

George  von  Utassy,  business  manager  pondent,  continues  seriously  ill  and  his  ‘^““tj’^'ts.  ciasslBed,  1  cent  per  word.  »r.,,E.DrnTa.v/.  .. ,  . 

,  ,  M  f  „  1  u  t  .1  •  j  r  1  •  The  Editor  and  Publisher  can  be  found  on  ADVERTISING  MANAGER  (36)  sixteen 

of  the  Cosmopolitan  A\Iagaziiie,  one  of  friends  have  almost  despaired  of  his  sale  each  week  at  the  following  Sewestands:  years  newspaper  and  department  store  ex¬ 
ilic  Hcarst  string  of  publications,  has  ultimate  recovery.  New  York — World  Building,  Tribune  Build-  perlence.  Copy  and  display  expert  able  to 

the  ().nWs  f>n  Ocean  avenue  Law-  Park  Row  Building,  140  Nassau  street,  talk  all  retail  lines.  Resourceful,  energetic, 

itasea  uic  waxs,  o  i  \jctaii  avenue,  i^an  -  Manning’s  (opposite  the  World  Building),  33  “don’t  need  to  be  told’’  business  builder. 

rcnce,  L.  l.,  wnicn  iie  win  occupy  ims  \ffer  several  vears  as  cable  editor  Park  Row;  The  Woolworth  Building,  Times  Seeks  entire  charge  advertising  department 
summer.  v  h  WncL-cr  Building,  Porty-second  street  and  Broadway,  growing  publication.  Willing  to  pay  for  re- 

-  oi  me  uniteu  uress,  u..  V.  U.  tCUCKer,  basement  entrance  to  Subway;  Brentano’s  suits.  New  York  interview.  L.  H.  Cortrlght. 

c  o.i;.,,,-  formerly  of  St.  Louis,  has  ben  trans-  Book  store.  Twenty-sixth  street  and  Fifth  St.  John,  Canada. 

Goerge  K.  Alintr,  sunuay  eaitor  oi  Washington  Bureau  under  avenue,  and  Mack’s,  opposite  Macy’s  on 

the  New  \ork  bun,  has  gone  to  Fanama  a  i  Thirty-fourth  street  _  _  __  Vm.n^  .n 


DINNER  TO  PAUL  E.  MORE. 


active  journalism  to  devote  his  time  T  n 

whollv  to  critical  writing  He  was  ten-  and  investment.  Proposition  J.  B. 


Newspaper  Properties 


SITUATIONS  WANTED 


CIRCULATIO.V  MANAGER  wants  position 
;  once.  Eight  years  in  circulation  work. 


Manager  Perry  Arnold.  Under  a  change  philadelph 
in  the  distribution  of  the  work  in  Wash-  nut  streets. 


.u  1  i’  A\lanager  Perry  Arnold.  Under  a  change  PhlIadPli»hl«_T.  O  Ran  7th  and  Ph««t  Young  man,  three  years  experience  in  all 

on  a  three  weeks  vacation.  in  the  d.stribuUon  of  the  work  in  Wast  nut 

HenrvT  Finck  of  the  New  York  Eve-  "igton,  John  E.  Nevin,  also  a  New  York  ^  Shop.  416  Wood  ^he  EdUor  ani  PubUsher  ’ 

niim  pLt  M  ottice  man  will  cover  the  White  House  -‘'^‘ihlngton,  D.  C.-Bert  E.  Trenis,  511  - 

Zeifung,  and  William  J.  Henderson,  of  ‘^e  btate  War  and  Navy  depart-  71  East  Adam*  WANTED— PosiOon  as  circulation  msn- 

the  Su^  musical  critics  oi  their  several  "lents.  while  Mr.  Rucker  vydl  coyer  the  gtreei :  Post  Office  Nev!^  kmid °un “ciYv“ 

1  .  .1,  „  remaining  departments.  I  he  Capitol  rieveiand— Schroeder’a  News  store  sii  ““iiu  “P  route*.  Experienced.  Good 

newspapers,  were  speakers  at  the  dm-  mnxictincA  H<xnH  P  ttodHcc  in  ne,ior  .tr«t  onn^  ®  reierenees  furnished.  .No  jou  nuuur.  JA.vieS 


WANTED — Position  as  circulation  man* 
iger  or  superintendent  of  city  uelivery.  Can 


14  -1  -f  ..A  *1,..  I  i-.dor  staff  consisting  of  Bond  P.  Geddes,  in  perlor  street,  opposite  Poet  Office. 
Victor  Herbert  at  the  Lieder-  _ _  c  Detroit— Solomon  News  To..  I 


cr  lU  V  ILliM  lli:il.>Lll  ctL  IIIU  .  -J-.-  \  A  •  C'  A.  J 

k,a„z  clubhouse  lAS,  Tf'i 

George  G.  Young,  business  manager  I'Bchanged.  _ 


Detroit — Solomon  Newe  Co.,  69  Lamed 
street,  W. 

San  Francisco — R.  J.  Bldwell  Co.,  742 
Market  street. 


MARCH,  Box  234.  Washington,  Pa. 


of  the  New  York  Deutsches  Journal,  . ,  .  _  .  ,  -  ^ ,  -  a 

sailed  for  Panama  last  week  Charles  S.  Albert,  chief  of  the  Wash-  HELP  WANTED  “f.^ressive ;  knows  advertising  and 

saiieu  lor  t  aiiama  la.  t  wcck.  inatnn  Me„,  VnrU  \\;r.rm  P.,re.,„  hoc  n&i-r  tt l  EuLt  copy-writing;  large  acquaintance,  flne  record. 

ingion  iNew  xOrK  VVoria  i5ureau  nas  -  desires  new  connection.  Address  D.  1217, 

“Rube”  Goldberg,  “Fm  the  Guy”  car-  been  breveted  a  ‘  Colonel  by  Senator  We  need  an  aggressive,  wide  awake,  edi-  care  Tbe  Editor  and  Publisber. 

toonist  of  the  New  York  Evening  Mail,  IV.  M.  Simmons,  chairman  of  the  torlai  man-a  Uve  wire  e«^^  - 1 - 

was  a  feature  at  Hammerstein’s  this  finance  Gommittee,  who  referred  to  agi^reditw-w^^ilFpay  t  MR.  PUBLISHER 

week.  “iBi  m  a  speech  on  Monday  when  he  the  right  man.  He  must  know  "the  game” —  or 

said  a  certain  important  article  had  been  moreover,  how  to  handle  men.  BUSINESS  MANAGER 

Cy  Warmaii,  “poet  of  the  Rockies”  written  by  “that  great  Washington  cor-  thfLy’fwo^k  SnAeraTd  mdu^^^^  „Have  you  an  opening  for  a  circulation 

and  well  known  press  humorist,  sut-  respondent  of  the  New  York  World,  Our  proposition  is  a  six  day  evening  in  an  Manager  that  is  a  real  live  wire?  .k>  years 

fered  a  fainting  spell  in  a  Chicago  res-  Colonel  Charles  S.  Albert.”  Eastern  town  of  about  60,000.  There  is  a  °’‘l>  twenty  (2t))  years’  circulation  ex- 

taurant  last  Sunday  He  is  reoorted  as  rviucu.  opportunity  for  the  right  man.  perlence  on  three  (3)  of  the  leading  Metrop- 

taurant  last  ^umlay  He  is  reportea  as  -  AddreS  D  1207,  Care  The  Editor  and  Pub-  oils  Newspapers  in  America,  in  every  ca- 

much  improved,  but  not  out  of  danger.  tat.  1  l  •  j  Ilaher  statlne  salarv  exnected  pacity  from  Newsboy  to  Circulation  Man- 

Acute  indigestion,  which  brought  on  an  L.  Ames  Brown  has  been  appointed  neher.  stating  salary  expected. -  present  with  Metropolitan  News- 

attack  of  heart  failure, _c_aused  his  illness.  Maurice  Splain  who  MEMIk  Se^lai'^sH  ‘ZnlS'"  SSlf  ?3aMl 

P  R  FHwarrls  STtnrrlav  feature  edi-  just  assumed  the  office  of  Marshall  „.  .  big  circulation  results  for  any  newspaper  in 

.  I*’  ^awards,  baturday  leature  edi  of  the  District  of  Columbia  H  B  F  -ruu  n,  York-Phila-  thi  country.  Realize  the  importance  of  keep- 

tor  ot  the  Montreal  Herald,  has  resigned  V;  r-'isirici  OI  t..oiuniuia.  n.  c.  r.  the  BLACK  delphia,  for  20  years  the  coal  jn„  aown  expenses  and  get  the  business  at 
to  joint  the  staff  of  the  ^lirror,  a  new  Macfarland  who  was  correspondent  of  DIAMOND  trades  leading  journal.  Write  lowest  possible  cost — and  without  the  use 

weekly  that  will  presently  appear  under  Record  before  Mr.  Splam  was  ap-  tor  rates.  of  premlu^ms  or  cont^ts  of  any  kind^ 

the  editorship  of  Edward  Beck.  B.  R.  ?.  Lommissioner  of  the  D.  C.  weer’^  ^ 

W.  Deacon  is  to  be  the  managing  editor.  President  McKinley.  Mr.  Brown  BUSINESS  OPPORXUNIXY  Can  furnish  tbe  best  of  reference,  as  to 
- -  was  long  identified  as  the  Washington  _ _ _  ability  and  character.  Address  X.  Y.  Z.. 

W.  J.  Lyon,  editor  of  the  Bingham-  ^rrespondent  of  the  Releigh  News  and  Automobile  monthly  doing  about  $80,000  P"‘’'‘s*>er. 

Ionian,  Binghamton,  N.  Y.,  has  resigned  Observer.  gross  business  can  be  bought  for  $50,000  with  — — — — — — 

to  become  managing  editor  of  the  Mid-  -  ‘eT"to  ^re^To^  nubWng  YOU  NEED  A  MAN 


Not  a  “copy  chaser,”  eight  years’  experi- 
upi  p  «/AM'TTr\  ence,  aggressive;  knows  advertising  and 

*^*^**’‘^  TV/\l^lEil,»  copy-writing ;  large  acquaintance,  fine  record. 

-  desires  new  connection.  Address  D.  1217, 

We  need  an  aggressive,  wide  awake,  edi-  care  The  Editor  and  Publisher. 


taurant  last  Sunday.  He  is  reported  as  _ 

much  improved,  but  not  out  of  danger.  tat.  i  l  •  j 

Acute  indigestion,  which  brought  on  an  Brown  has  been  appointed 

attack  of  heart  failure,  caused  his  illness,  ^rr^spondent  of  fhe  Philadelphia 

-  Record  to  succeed  Maurice  Splain  who 

F.  B.  Edwards,  Saturday  feature  edi-  ^as  just  assumed  the  office  of  Marshall 


BUSINESS  OPPORTUNITY 


dletown  (N.  Y.)  Times-Press. 


i.ic  Axcic.gii  XACWS  aim  Automobile  monthly  doing  about  $80,000 
gross  business  can  be  bought  for  $30,000  with 

_  reasonable  terms  to  responsible  parties. 

Owner  desires  to  retire  from  publishing 
HINCKLEY  MARRIED.  business.  Box  D  212,  care  The  Editor  and 
Publisher. 


of  premiums  or  contests  of  any  kind.  Will 
go  any  place  and  start  in  for  $50.00  per 
week. 

Can  furnish  the  best  of  reference,  as  to 
ability  and  character.  Address  X.  Y.  Z., 
Box  1216,  care  The  EJditor  and  Publisher. 


YOU  NEED  A  MAN 


Popular  Chicago  Publisher  Wed*  the 
Editor  of  Hi*  Magazine,  Home  Life. 


i 1  ■  One  who  can  take  charge  of  your  Adver- 

...  T,  ,  .  ,  -  - ! _  Using  Department  and  make  it  grow  faster. 

MiSs  Harriet  Dewey,  for  many  years  utott  on . tat.  . rmn  nnonnn  AN  ADVERTISING  MAN  with  experience, 

cashier  of  the  Chicago  Daily  Ne^^;s.  was  EdUor  o^HU  TlKogh^^nd  S'Te'' BARROW^  ‘“ff‘e“no  “the^^ubiu^^^^^^  cJn  use' the'Yerv*? 

recently  given  a  birthday  party  by  her  Editor  of  Hu  Magazine,  Home  Life.  141  Broadway.  New  York  City.  feef  of  a  trained 

associates  on  the  News.  Arthur  A.  Hinckley,  who  guides  the  "  "  ability  to  write  copy  and  devise  and  execute 

William  D  Sullivan  citv  editor  of  the  magazine,  MISCELLANEOUS  Sment  Vs^dirS^to  anj  ^ecuU^^wh; 

William  u.  builuan,  city  editor  ot  the  Home  Life,  of  Chicago,  and  who  is _ has  an  opening,  or  to  the  few  who  are  al- 

Boston  Globe,  was  a  recent  speaker  affectionately  known  to  his  intimates  n.xTn  MAKE  an  opening  for  *uch 

before  the  news  reporting  and  writing  as  “Father  Hincklev”  has  taken  unto  DAILY  NEWS  Address  T.  A.  Brown,  care  Moulton, 

rlasisps  at  Rn«tnn  TIniversitv  1'  If  'f  •  .u  r  if-  Reports  for  evening  paper*,  advance  new*  mall  519  5th  Street,  Brooklyn,  New  York. 

Classes  at  Boston  University.  himself  a  wife  in  the  person  of  Miss  service,  special  and  Chicago  now*,  stereotype 

Pearl  de  Normandie,  the  editor  of  that  plates,  6(k!.  per  page.  YARD’S  NEWS  BU- 
John  A.  Hennessy,  former  managing  publication,  and  is  now  in  Florida  on  REAU.  167  w.  Washington  St.,  Chicago,  Ill.  CAN  YOU  USE  A  BUSINESS  GETTER? 
editor  of  the  New  York  Press,  accord-  his  honeymoon,  ^  ^  One  that  can  canvass  the  prospect,  get 


associates  on  the  News.  Arthur  A.  Hinckley,  who  guides  the 

destinies  of  the  household  magazine, 
William  D.  Sullivan,  city  editor  of  the  Home  Life,  of  Chicago,  and  who  is 
Boston  Globe,  was  a  recent  speaker  affectionately  known  to  his  intimates 
before  the  news  reporting  and  writing  as  “Father  Hinckley,”  has  taken  unto 
classes  at  Boston  University.  himself  a  wife  in  the  person  of  Miss 


One  that  can  canvass  the  prospect,  get 

ing  to  current  rumor,  is  to  write  a  book  This  announcement  will  be  received  LINOTYPE  MACHINES  the  name  on  the  dotted  line,  one  that  has  had 

on  maladministration  in  State  Govern-  with  mixed  emotions  bv  “Father’s”  models,  bought  and  sold.  Complete  line  seventeen  y^rs  of  actual  experience  con- 
ment  Mr  Hpnnecsv  rprentlv  fr>r  .1.1  “c  ■  .1  f of  Printers’  machinery  and  supplies  on  hand  tractlng  with  large  advertisers.  If  so,  and 

ment.  Mr.  Hennessy  recently  sailed  tor  seventy-odd  Sons  in  the  advertising  for  immediate  shipment.  are  willing  to  compensate  same  you  can  learn 

Europe,  where  he  will  devote  himself  world.  For  a  new  confessor  must  now  RICH  A  McLEAN  I®  ®P®“  ®  proposl- 

to  the  preparation  of  the  book’s  manu-  be  found— a  single  man.  51  Clift  St.,  ’  New  York. 

script.  William  J.  Ellis,  ex-editor  of  It  has  taken  “Father”  a  little  less - E^tor  re's®  PubXr"'' 

the  City  Record,  was  a  fellow  traveler  than  eighteen  months  to  nut  Home  ,  _ _ 

fV»o  nixrMtfMV  T  ‘r  S.U  n  1  1  circulation  campaigna  will  bring  tnousands  of  - 

on  tne  Ulynipic.  Life  on  the  map— figuratively  speak-  subscribers  on  merits  of  your  paper.  The  a  «  .-i 

ing.  Up  until  the  time  he  took  hold  it  kind  that  stay  and  pay.  Terms  reasonable.  rUK  oALL 

Miss  Elizabeth  Krey,  who  once  edited  was  an  always-ailing  publication.  Mwre,  Circulation  Speclallat, 

the  Suffragist  the  official  organ  of  the  All  of  which  in  the  main  is  due  to  New  Egypt,  N.  j. - 

cause  in  Stockholm,  and  now  a  mem-  one  man — and  that  man,  the  subject  of  any  person  knowing  the  whereabouts  of  Line  Perfecting  Press,  with  Color  attach- 

ber  of  the  editorial  staff  of  the  Svenska  this  little  sketch.  Here’s  a  lifetime  of  C.  A.  Stiles,  a  newspaper  man.  will  confer  ment  and  stereotype  Equipment,  4  to  24 

Dagblad  at  Stockholm,  is  on  a  tour  of  haDoiness.  then  to  “Father”  Hincklev  ®  ^reat  favor  by  notifying  the  Editor  of  the  pages  latest  m^el,  practically  new,  great 

♦hif  .-oiinfrv  aij  liT  f  „  j  nmcKiey.  Tacoma,  Washington,  who  has  bargain.  The  Typesetting  Machinery  Com- 

this  country.  And  that  goes  double.  information  of  great  value  for  him.  pany,  1243  S.  State  Street,  Chicago. 


for  immediate  jihipment. 

RICH  t  McLEAN. 


BOOST  YOUR  CIRCULATION.  My  special 
circulation  campaigns  will  bring  thousands  of 


are  willing  to  compensate  same  you  can  learn 
of  one  such  man  that  is  open  for  a  proposi¬ 
tion  either  with  some  large  Newspaper  or 
Trade  paper.  Address  D  1194.  Care  The 
Editor  and  Publisher. 


FOR  SALE 


GOSS.  Three  Deck,  seven  Col.  Straight 
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Why  Not  Concentrate  Your  Advertising 

By  WILLIAM  C. 

Ten  thousand  lines  of  space  within  a  year  in  every  one  of  the  New 
five  thousand  dollars.  You,  Mr.  Advertiser,  would  reach  over  a  millic 
than  two  dollars  and  a  half  a  line.  Think  of  it!  Less  than  $2.50  a 


The  beginner  at  advertising,  who  has  a  product  that  he  wants 
to  introduce, cannot  do  better  than  to  start  in  New  England  using 
the  daily  newspapers. 

They  furnish  the  most  economical  and  most  effective  avenue 
of  publicity. 

The  advertiser  who  has  been  using  general  media  without 
getting  a  foot-hold  in  the  New  England  territory  is  in  a  bad 
plight.  As  New  England  goes,  so  goes  the  whole  country.  That 
is  no  joke. 

It  is  a  fact  that  if  down-east  people  give  their  indorsement  to 
an  article  it  is  pretty  certain  to  have  a  successful  career  in  all 
parts  of  the  country. 

New  Englanders  are  a  very  discriminating,  intelligent  people. 

Their  frugal  habits,  their  home-life,  their  character,  combine 
to  give  them  unusual  perspective. 

Their  response  to  legitimate  appeal  is  almost  instantaneous. 

They  do  not  respond  either  to  fraudulent  or  exaggerated 
statements. 

The  articles  that  New  Englanders  will  buy  must  make  good. 
Then  they  will  keep  on  buying  them.  Their  purchasing  power 
is  very  great. 

There  are  enough  people  in  New  England  to  make  any 
worth-while  product  a  success — a  money  maker. 

Go  after  their  approval,  gentlemen. 

Go  after  their  trade,  gentlemen. 

That  is,  if  you  are  all  right  and  if  what  you  make  is  all  right. 

Advertise  in  the  New  England  newspapers  that  are  grouped  on 
this  page.  Select  them  first  of  all  because  they  are  pulling  together. 

United  they  are  very  powerful. 

As  a  unity  in  its  community  each  one  is  a  powerful  factor. 

But,  together,  they  give  you  greater  publicity  at  less  cost 
than  any  otner  form  of  advertising  can  possibly  give  you— in  the 
New  England  territory. 

Look  at  their  combined  circulation. 

Study  their  combined  rate. 

Where,  but  in  newspapers,  can  advertising  be  bought  at  so 
low  a  cost  per  thousand,  or  per  million  of  inhabitants? 

Send  your  salesmen  into  New  England  with  the  positive 
pledge  that  you  are  going  to  advertise  regularly  in  this  list  of 
newspapers  and  you  will  have  no  difficulty  in  placing  your  goods 
with  every  reputable  dealer.  You  won’t  have  to  use  that  hack¬ 
neyed  phrase  “Ask  your  dealer’’  in  any  of  your  advertising  copy. 
Just  say:  “The  right  people  are  selling  my  goods  in  your  town; 
they  are  John  Jones,  Henry  Smith,  Paul  Higgins,  etc.,  etc.,  you 
know  them  all;  they  would  not  sell  my  goods  unless  they  were 


Fifty-one  New  England  Dallies 


CONNECTICUT. 


Paper 

CiicaUtwa 

Z.SOOI. 

l*.«W 

Bridgeport  Farmer  (E) . 

12,508 

.0285 

.0175 

Nev 

Bridgeport  Post  (E) . 

.  *14,722 

.035 

.025 

Cl 

Bridgeport  Post  (S) . 

7,000 

.025 

.02 

Nev 

Bridgeport  Standard  (E) . 

°  7,422 

.03 

.015 

Cl 

tBridgeport  Telegram  (M) . 

11,394 

.02 

.02 

Nev 

Danbury  News  (E) . 

”6,168 

.0118 

.0118 

fNor 

Hartford  Courant  (M) . 

16,535 

.025 

.02 

♦Pitt 

Hartford  Courant  (S) . 

16,000 

.06 

.035 

Sale 

Hartford  Post  (E) . 

15,856 

.025 

.02 

tSpri 

Hartford  Post  (S) . 

5,000 

.025 

.02 

(Spr 

Hartford  Times  (E) . 

♦22,085 

.06 

.04 

Spr 

tMeriden  Journal  (E) . . 

8,194 

.03 

.015- 

Spr 

Meriden  Record  (M) . 

8,185 

.0357 

.015 

Tau 

fNew  Haven  Journal-Courier  ( M ) . . 

12,727 

.03 

.025 

flat 

New  Haven  Union  (E) . 

*♦16,913 

.05 

.03 

Wo 

New  Haven  Union  (S) . 

8,821 

.0285 

.02 

Wo 

New  Haven  Register . 

”18,230 

.0536 

.0321 

Wo 

New  London  Day  (E) . 

♦7,572 

.0285 

.0157 

fNorwich  Bulletin  (M) . 

8,771 

.04 

.018 

Waterbury  American  (E) . 

7,300 

.0357 

.0235 

Water  bury  Republican  (M) . 

8,385 

.0285 

.02 

Population  1,114,756. 

MAINE. 

Pro 

Portland  Argus  (M) . 

8,500 

.035 

.015 

Pro 

Portland  Express  ( E) . 

*17,849 

.0535 

.0375 

t Portland  Press  (M) . 

11,740 

.025 

.02 

Portland  Press  (S) . 

5,500 

.0393 

.0321 

Waterville  Sentinel  (M) . 

7,000 

.0285 

.0143 

Population  742,371. 

fBai 

MASSACHUSETTS. 

Eui 

t  Boston  Globe  (ME) . 

259,000 

.30 

.30  , 

Bui 

Boston  Globe  (S) . 

318,783 

.30 

.30 

Ru 

Boston  Herald-Traveler  (ME).... 

*155,777 

.28 

.25 

Boston  Herald-Traveler  (S) . 

*60,663 

.23 

.20 

To 

fBoston  Journal  (M) .  . 

80,000 

.16 

.125  * 

fBoston  Post  (M) . 

.  404,927 

.35 

.35 

fBoston  Post  (S) . 

.  342,712 

.35 

.35 

fBoston  Transcript  (E) . 

31,404 

.15 

.15 

Gloucester  Times  (E) . 

7,500 

.0214 

.015 

Haverhill  Gazette  (E) . 

10,800 

.0214 

.0185 

Haverhill  Herald  (E) . 

*9,490 

.02 

.0171 

Lynn  Item  (E) . 

18,338 

.0535 

.0357 

Lynn  News  (E) . 

8,560 

.0357 

.0207 

21  Leading  Magazines  Charge  $6.29  a  Line  for  1,339,006 
the  Rale  for  Nearly  Two  Hundred  T 


General  advertisers  seeking  further  information  in  respect 
of  advertising  efficiency  at  the  minimum  of  cost  are  respectful! 
PUBLISHER  CO.,  Suite  1117,  World  Building,  New  York  City. 


MarcL  21,  1914 


THE' EDITOR  AND  PUBLISHER  AND  JOURNALIST 


sing  Investment  in  New  England  Papers? 

\M  C.  FREEMAN 

le  New  England  newspapers  herein  listed  would  cost  about  twenty- 
a  million  and  a  half,  individual  buyers  of  newspapers  at  a  cost  of  less 
2.50  a  line  to  reach  practically  the  entire  population  of  New  England. 


Dailies  5,000  Circulation  and  up 


MASSACHUSETTS— (Continued). 


I*.(M 

.0175 

Paper 

New  Bedford  Standard  and  Mer- 

Circalitim 

2.SOO  1. 

10.000  1. 

.025 

.02 

cury  (NfE)  . 

New  Bedford  Standard  and  Mer- 

*19,458 

.03 

.03 

.015 

cury  (S)  . 

. .  *13,839 

.03 

.03 

.02 

Newburyport  News  (E) . 

5,601 

.0178 

.0125 

.0118 

tNorthampton  Gazette  (E) . 

5,411 

.021 

.014 

.02 

♦Pittsfield  Eagle  (E) . 

*11,874 

.02 

.0157 

.035 

Salem  News  (E) . 

19,198 

.042 

.03 

.02 

tSpringfield  Republican  (M) . 

17,008 

.075 

.0625 

.02 

1  Springfield  Renublican  (S) . 

18,463 

.075 

.0625 

.04 

Springfield  Union  (ME) . 

28,430 

.075 

.06 

.015- 

Springfield  Union  (S) . 

18,576 

.075 

.06 

.015 

Taunton  Herald-News  (E) . 

5,404 

.025 

.0178 

.025 

fTaunton  Gazette  (E) . 

6,044 

.0215 

1.015 

.03 

Worcester  Gazette  (E) . 

*20,661 

.0425 

.032 

.02 

Worcester  Telegram  (M) . 

28,275 

.05 

.05 

.0321 

.0157 

.018 

.0235 

.02 

Worcester  Telegram  (S) . 

Population  3,336,416. 

NEW  HAMPSHIRE. 

31,726 

.05 

.05 

fManchester  Union  &  Leader  (ME) 
Population  430,572. 

RHODE  ISLAND. 

.25,000 

.08 

.05 

Providence  Bulletin  (E) . 

tt47,620 

.09 

.09 

.015 

Providence  Journal  (M) . 

ttl9,002 

.07 

.07 

.0375 

Providence  Journal  (S) . 

tt30,567 

.08 

.08 

.02 

Westerly  Sun  ( E) . 

5,630 

.0178 

N.0128 

.0321 

.0143 

Woonsocket  Call  &  Reporter  (E) 
Population  542,610. 

VERMONT. 

12,183 

.0357 

.0214 

fBarre  Times  (E) . 

6,210 

.0215 

.015 

Burlington  Free  Press  (M) . 

9,418 

.025 

.0157 

.30 

Burlington  News  (E) . 

5,976 

.0214 

.0171 

.30 

.25 

Rutland  Herald  (M) . 

Population  355,956. 

5,475 

.0214 

.0171 

.20 

.125  * 

.35 

.35 

.15 

.015 

Total  for  New  England .  1,532,780  2.6109 

♦Net  paid  figures  supplied  by  publisher. 
"Government  Report. 

**Nct  paid  figures  certified  by  A.  A.  A.  auditor. 

2.4114 

tPublishers’  signed  statements  of  average 
on  file  in  this  office. 

gross 

figures 

.0185 

.0171 

ttNet  paid  averages  for  1913  attested  by 
Son. 

N.  W.  Ayer  & 

.0357 

.0207 

Other  circulation  ratings  are  from  Nelson  Chesman’s  Rate 
Book  for  1913  and  1914. 

Population  New  England,  6,552681. 

'  1,339,006  Circulation  in  New  England,  Nearly  Three  Times 
I  HoDdred  Thousand  Less  Circulation. 


n  in  respect  to  the  ability  of  newspapers  to  produce  the  maximum 
;  respectfiilly  urged  to  communicate  with  THE  EDITOR  AND 
York  City.  Phones,  4330  Beekman. 


certain  that  you  would  like  them, —  please  try  them;  they  will 
satisfy  you.” 

They  are  the  class  of  people  to  give  you  a  lift  if  you  deserve  it. 

They  will  mighty  soon  find  out  if  you  deserve  their  trade. 

The  newspapers  of  New  England,  big  and  little,  get  into  very 
close  touch  with  their  readers. 

The  news  of  New  England  is  their  first  consideration.  Why 
not?  The  people  of  New  England  are  intensely  interested  in 
each  other,  in  their  home  towns,  their  home  section.  They  stick 
together  and  they  pull  together. 

The  news  of  the  world  is  given  its  due  consideration,  of  course, 
but  readers,  apart  from  a  general  interest  in  the  world’s  affairs,  are 
absorbed  with  home  news  which  is  given  them  in  great  quantity. 

That  is  the  vital,  powerful  strength  of  a  newspaper  in  every 
community. 

Whatever  the  nature  of  the  advertising,  so  long  as  it  represents 
a  business  of  character  and  good  faith,  it  will  be  read  in  these 
daily  New  England  newspapers  by  their  readers  because  of  the  in¬ 
timate  relationship  existing  between  the  readers  and  the  news¬ 
papers. 

If  you  want  to  interest  them  in  travel,  your  appeal  to  them 
will  not  be  in  vain— for  they  have  the  money. 

If  you  want  to  interest  them  in  straightforward  investments, 
they  will  respond  because  they  save  money  for  just  such  purposes. 

If  you  want  to  sell  trade-marked  clothing,  at  fixed  prices,  they 
will  buy  because  of  the  integrity  of  quality  and  price. 

Anything  that  anybody  has  to  advertise  will  get  careful  and 
intelligent  analysis  from  New  England  people. 

But  it  must  be  advertised  in  the  daily,  home  newspapers  to 
receive  full  attention  and  consideration. 

If  an  advertiser  has  a  few  thousand  dollars  only  to  start  him 
going,  why  spread  it  all  over  the  country?  Why  not  concentrate 
in  New  England?  Why  not  get  a  volume  of  business  to  justify 
whatever  expenditure  is  made? 

A  volume  can  be  secured  in  New  England  by  making  strong, 
intelligent,  honest  appeal  to  the  people  through  the  daily  news¬ 
papers — the  messengers  that  bring  to  their  homes  every  day  all 
that  they  want  to  know  about  community  news,  state  news, 
nation  news,  world  news— that  will  bring  to  them  information 
about  their  needs,  their  luxuries,  their  dress,  their  investments, 
their  travel,  their  schools,  their  music,  their  art — everything. 

Get  yourself  in  touch  with  these  New  England  newspapers, 
you  manufacturers. 

The  cost  for  your  advertising  will  be  a  very  small  percentage 
of  the  total  business  you  will  do  as  the  result  of  their  influence 
in  the  homes  of  New  England. 
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CONSUMER  •  VIEWPOINT 

Adrertising  An  Intelligent  Invitation 
to  Compare  Value* — Alluring  Dis¬ 
play  Teaches  3clf-Control — How 
Ad*  Establish  Buying  Standards — 
Need  of  Better  Distribution — Room 
for  Develppment  of  Confidence. 

By  Mrs.  Christine  Frederick. 

Author  0/  “The  Sew  Housekeeping,”  Founder 
of  Applecraft  Expertment  Station. 

[Part  of  an  address  before  the  Advertising 
Men's  La-ague  at  the  Aldine  Club  March  12.] 

The  more  brains  we  women  consum¬ 
ers  have  the  more  sure  we  become  that 
the  most  vital  thing  in  American  life,  in 
the  past  15  years,  has  been  the  perfec¬ 
tion  of  advertising  and  publicity.  To 
know  has  meant  to  do,  and  to  buy, 
which  has  in  turn  made  jobs  and  dollars 
with  which  to  do  more  knowing  and 
buying. 

Not  only  has  it  by  force  of  example 
made  a  bath  in  a  porcelain  tub  and  a 
brushing  of  our  teeth  national,  daily 
religious  rites,  but  it  is  performing  the 
task  that  the  churches  have  long  give  i 
up — it  is  strengthening  our  characters. 
Advertising  is  truly  forcing  us  to  de¬ 
velop  strength  of  will  to  resist  its  al¬ 
luring  temptations  to  buy  that  article 
which  we  don’t  need.  1  used  to  be  one 
of  those  women  consumers  inclined  to 
deplore  the  alluring  shop  window,  the 
ever  present  ad.  But  1  know  that  it  is 
compelling  women  to  think  and  com¬ 
pare  values  more.  The  advertising  I 
read  does  not  make  me  more  extrava¬ 
gant.  On  the  contrary,  my  self-control 
has  become  stronger. 

RE.-U.  MEANING  OF  ADVERTISING. 

After  the  first  great  onslaught  of  ad¬ 
vertising,  when  it  was  at  first  unfami¬ 
liar,  I,  and  all  consumers,  woke  up  to  the 
real  meaning  of  advertising — that  to  see 
and  hear  about  articles  is  >iot  a  hyp¬ 
notic  coinntaiid  to  purchase,  but  an  in¬ 
telligent  imitation  to  compare  values. 
The  more  advertising  1  read  about 
baked  beans,  the  more  careful  I  am  to 
compare  one  brand  with  another,  and  to 
test  all  brands  as  to  their  net  contents, 
cost  and  quality  before  making  any 
purchase  whatever. 

This  education  you  are  giving  us 
through  advertising  is  changing  our 
habits  of  dealing  with  things.  We  are 
expressing  our  individuality  in  more 
details — we  specify  the  wood  and  the 
nails  by  trademark  name  in  our  new 
house — we  don’t  trust  so  much  to  in¬ 
termediaries  any  more.  Architects  may 
think  they  have  developed  a  modern  and 
distinctive  type  of  American  architect¬ 
ure,  but  Morgan  doors.  Motts  plumbing 
and  Macbeth  glassware  know  more 
about  it  than  the  architect. 

ADS  GIVE  INFORMATION. 

Surprisingly  much  of  what  we  know 
we  have  learned  from  advertising. 
Health  boards  may  think  they  are  re¬ 
sponsible  for  the  aseptic  attitude  of  the 
modern  housekeeper;  but  ads  for  Platt’s 
Chlorides,  vacuum  cleaners  and  dustless 
dusters  did  it.  Pure  food  champions 
together  w-ith  pure  food  laws,  have  told 
us  what  we  must  avoid  if  we  would 
keep  out  of  an  untimely  grave — but 
Heinz,  Beechnut  and  Belle  Meade  and 
other  honest  manufacturers  told, 
through  advertising,  the  consumers 
exactly  what  to  buy  and  where,  and 
gave  proof  of  purity.  Therefore  I  feel 
certain  that  pure  food  has  really  been 
made  triumphant,  not  by  law  or  by  ex¬ 
posure  through  chemical  analysis,  but 
by  the  more  positive  constructive  steps 
of  the  manufacturers  of  pure  foods  in 
advertising  to  show  me  what  I  could 
trust  to  buy. 

ADS  ESTABLISH  STAND.VRDS. 

Thus  we  see  that  the  great  effect  of 
advertising  on  the  consumer  has  been 
to  establish  standards  for  him  in  every 
need  and  interest  of  his  life.  Stand¬ 
ards  of  hygiene,  of  dress,  of  house  con¬ 
struction.  of  table  service,  of  household 
equipment  and  furnishings,  of  food,  of 
even  music  and  art.  Now  my  object 
as  a  consumer,  and  the  object  of  every 
consumer,  is  to  get  the  greatest  value 


for  my  money  with  the  least  expendi¬ 
ture  of  time  and  effort.  And  in  order 
to  do  this,  it  is  necessary  to  standard¬ 
ize  my  purchases. 

My  object  as  a  consumer  is  to  always 
find  dependable  articles  as  to  quality 
and  price  which  suit  my  particular 
needs.  The  more  widely  distributed 
such  articles  are,  and  the  more  quick 
and  easy  it  is  for  me  to  purchase  them, 
the  more  simplified  are  my  problems  as 
a  consumer.  Dependable  goods  at  the 
same  unvar>ing  quality  and  price  mean 
that  with  little  effort  I  can  order  such 
and  such  articles  and  know  that  they 
will  always  be  the  same. 

The  manufacturer’s  mark,  or  trade- 


TRIBUNE-EXPRESS’  NEW  HOME. 

Los  Angeles  Daily  to  Erect  Eleven- 

Story  Building  and  Model  Plant. 

The  Los  Angeles  (Cal.)  Tribune-Ex¬ 
press  has  a  new  and  modern  building 
under  construction  into  which  the  paper 
will  move  early  in  1915.  The  new  home 
of  the  paper  is  a  structure  eleven 
stories  high.  The  presses  are  to  be 
located  in  the  basement  of  the  new 
building  and  will  consist  of  a  battery, 
the  units  of  which  will  be  capable  of 
delivering  30,(X)0  complete  32-page 
papers  each  during  every  hour  of  opera¬ 
tion. 


New  Home  of  Los  Angeles  Tribune- Express. 


mark  offers  the  consumer  the  maximum  The  ground  floor  of  the  new  building 
guaranty  of  protection  and  convenience,  will  be  raised  four  or  five  feet  above 
because  it  is  a  guaranty  by  the  maim-  the  sidewalk,  and  windows  will  be  in- 
facturer  that  he  will  continue  these  troduced  that  will  provide  vantage 
standards  of  quality  and  price  at  any  points  through  which  the  printing  opera¬ 
time  and  any  place.  tions  may  be  fully  observed.  The 

CONSUMERS  MORE  co.NFiDENT.  Tribune  expects  to  include  in  its  equip- 

I  have  definite  evidence  every  day  in  t^ent  one  of  the  finest  color  presses  in 
my  correspondence  that  the  consumer  the  country. 

believes  in  advertising;  but  there  is  still  Enlarged  facilities  in  the  way  of  type- 
room  for  advertising  to  build  up  my  setting  and  type-casting  machines  will 
confidence  by  pitching  out  of  Advertis-  oe  provided.  Mechanical  departments 
ing  Land  for  good  and  all,  the  adver-  enlarged,  including  those  devoted 

tiser  and  manufacturer  who  is  trying  to  to  Photography,  engraving,  stereotyping, 
sell  me  goods  which  are  false  to  label,  .  tnailing.  The  upper  stories^  of  the 
extravagant  in  claims  or  absolutely  un-  building  will  be  utilized  in  giving  a 
trustworthy.  permanent  free  land  show  of  Southern 

Then  too  there  seems  to  a  mere  con-  California  products. 

sumer  to  be  some  slip-up  between  even  - 

good  advertising  and  good  distribution.  The  plant  of  the  Valley  City  (N.  D.) 
Take  the  widely  advertised  article  that  Times-Record  was  partially  destroyed 
I  simply  can’t  find!  Glowing  ads  make  by  fire  recently.  The  paper  is  being 
me  wish  to  “obey  that  impulse”  and  issued  from  the  presses  of  the  Courier, 
rush  right  off  to  purchase  this  article.  _ _ 


TTiere  is  no  exasperation  quite  like  get¬ 
ting  your  mouth  all  watered  for  some¬ 
thing  you  want  and  then  not  getting  it. 

Don’t  make  the  maddening  request 
for  me  to  “ask  my  dealer.”  In  a  city 
like  New  York,  there  are  at  least  57 
kinds  of  dealers.  What  class  of  dealer 
shall  I  ask?  Please  do  not  permit 
manufacturers  to  mark  their  goods  with 
a  price  or  figure  at  which  they  are  not 
expected  to  sell.  Do  not  work  me  for 
the  name  of  my  dealer.  Don’t  talk  to 
me  in  your  copy  as  though  I  were  a 
wax  figure  that  would  gullibly  swallow 
anything  that  you  would  tell  me.  Don’t 
show  me  pictures  of  women  jap-a-lac- 
ing  the  pantr}-  shelves  in  a  tango  frock, 
or  using  a  washing  machine  in  a.  shop¬ 
ping  suit. 

Quick  Responses  to  E.  &  P.  Ad. 

E.  W.  Cans,  manager  of  the  Johns¬ 
town  (Pa.)  Leader,  writes  the  Editor 
AND  Publisher  as  follows : 

“I  was  agreeably  surprised  at  the 
quick  responses  from  my  ad  in  last 
week’s  E.  &  P.  and  one  in  particular  ap¬ 
peals  very  strongly  to  me.  You  may  run 
the  ad  again  in  this  week’s  issue.” 


YOUR  OWN  EDITORIALS 

That's  what  my  Editorial  Service  gives  you — 
matter  like  you  would  write  yourself  and  full  of 
original  ideas  I  glean  from  experience  for  com¬ 
munity  leadership.  l.et  me  help  you.  Readers 
want  it. 

“Worthy  a  place  In  any  paper.” 

“Well  expressed  and  up  to  date.” 

“A  writer  of  national  reputation  on 
dvlc  and  municipal  affairs.” 

BRUCE  W.  ULSH.  Presti(e  BulMer,  Wabash,  InR. 


MOST  CONVENIENT 

News  matrix  service  in  the  market  — saves 
time,  patience,  money. 

Central  Frees  Association,  Gleveland 


No  Use  Talking  — 

folks  —  home  folks  —  the  people 
Lincoln  said  the  Lord  must  have 
loved  “  because  he  made  so  many 
of  ’em  ”  —  the  home  folks,  I  say, 
are  strong  for  Newton  Newkirk’s 
BINGVILLE  BUGLE 
It’s  a  scream  !  —  in  a  page  mat 
20  or  21  inches  deep.  Brim  full 
of  quaint,  old  fashioned,  homely 
humor  that  “  warms  the  cockle 
of  the  heart”  and  makes  the 
reader  stick. 

Send  for  sample  pages  and  see 
for  yourself. 

World  Color  Printing  Co. 

ST.  LOUIS.  MO. 

Established  1900  R.  S.  Grable,  Mgr. 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  OBices,  World  Bldf.,  New  York 

Pony  Reports 

BY  TELEPHONE 

Day  or  Night 

All  the  news  up  to  press  time. 

For  rates  and  details  write  to 

International  News  Service 

300  WILLIAM  ST.,  NEW  YORK  CITY 

Have  You  Seen  the  Proots? 

Newspaper  Feature  Service  announced  more 
than  a  month  ago  that  it  had  organized 
THE  STRONGEST  GROUP  OF 
NEWSPAPER  FEATURES  UNDER 
THE  CONTROL  OF  A  SELLING 
SYNDICATE.  Sample  proofs  are  now 
ready  to  substantiate  this  announce¬ 
ment.  If  you  have  not  seen  these 
proofs,  and  if  you  really  want  the 
strongest  circulation-making  asset  avail¬ 
able  for  daily  and  Sunday  newspapers, 
communicate  with 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manager 

41  Paric  Row  New  York  City 


Comic,  Fashion,  Children’s 

WppIiIv  Pa, 

IT  CCniJ  Home  Circle  ■ 


Pages 


The  International  Syndicate 

Features  for  Newspapers,  Baltimore,  Md. 


PREPARE  FOR  BASE  BALL  SEASON 

BY  THE  USE  OF  THE 

FLEXITYPE  DRY  MAT 

you  will  be  enabled  to  carry  the  story  of  the  game  to  the  last  play,  changing  “heads”  as  often 
as  desired  and  to  start  your  press  with  TWO  PLATES  WITHIN  3  MINUTES  from  the 
time  the  last  line  is  placed  into  the  form 

THE  FLEXITYPE  CO. 

1570  WEST  3rd  STREET,  CLEVELAND,  OHIO 
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SOUTHERN  PUBLISHERS 

(Continued  ]rom  flrat  page.) 
recent  operation  for  appendicitis.  A. 

£.  Clarkson  of  the  Houston  (Tex.) 

Post,  acted  as  secretary-treasurer,  owing  ^ 

to  the  indisposition  of  W.  M.  Clemens  f 

of  Birmingham.  ^ 

The  president’s  annual  report  re-  | 
marked  on  the  interest  of  the  executive  L  ^ 

committee,  told  of  the  several  meeting.s  f 

held  during  the  year,  emphasized  the  ^ 

value  of  membership  in  the  S.  N.  P.  A.,  ” 

dwelt  on  the  need  of  giving  close  atten- 
tion  to  important  papers,  expressed  the 
view  that  any  work  along  labor  lines, 
would  be  a  wasteful  duplication  of  ex-  ^ 

pense  as  the  A.  N.  P.  A.  covers  that 
Held  thoroughly,  and  recommended  for 
co-operative  effort  an  advertising  pub- 
licity  campaign  to  acquaint  national  ad- 
vertisers  with  the  importance  of  the 
Southern  newspapers  and  the  South  as 
a  fertile  Held  for  campaigns.  a 

The  report  recommended  a  special 
advertising  committee,  empowered 

funds  on  an  equitable  basis  as- 
sessment  and  urged  .Southern  news- 
papers  to  take  “some  the  medicine 
for 

the  South 

today  the  West 
offers  greater  returns 

a  The  surface  re- 

sources  hardly  been 

The  by 

acting  secretary,  Mr.  Clarkson,  was  a 

voluminous  document  which  showed  ^  L.  Halstead. 

that  great  care  had  been  taken  to  cover 

the  entire  proceedings  of  the  Associa-  cost.  In  New  York  it  costs  us  8c  a 
tion  for  the  past  year.  The  secretary  mat  to  get  it  ready  to  roll  into  the  form, 
pointed  out  that  the  organization  had  The  dry  mat  costs  us  16c.  We  now  use 
grown  in  financial  strength  but  not  in  the  dry  mat  only  for  starters  and  ‘a 
numbers.  The  balance,  $124.21  at  the  emergency.  Our  sterotypers  now  use 
first  of  the  year  had  grown  to  a  thick  paste  and  the  experimenting  with 
$531.45.  During  the  year,  $756  had  the  dry  mat  has  taught  them  the  neces- 
been  collected  from  members  and  spent  sity  of  having  a  one  way  heavy  pres¬ 
in  a  publicity  campaign.  .A.n  earnest  at-  sure  on  the  wet  mat.  By  that  method 
tempt  had  been  made  to  secure  manu-  we  get  the  best  results." 
facturing  costs,  advertising,  circulation,  Mr.  Rogers  explained  the  work  of  the 
promotion,  composing,  stereotyping  Advertising  Audit  Association  and  dw«lt 
room,  etc.,  and  a  bulletin  of  compara-  at  length  on  the  Gilt  Edge  List  News- 
tive  costs  had  been  submitted  to  the  papers,  telling  how  they  are  trying  to 
membership.  get  newspaper  publishers  to  sell  circula-. 

JASON  ROGERS  MAKES  AN  IMPRESSION,  tion  on  a  Commodity  basis.  He  called 

Jason  Rogers,  publisher  of  the  New  ^Jtention  to  the  advertising  talks  of  Wil- 

York  (jlobe,  delighted  the  members  by  *1?™  Freeman,  and  offered  to  give 

"getting  right  down  to  brass  tacks.^’  them  to  any  publisher  who  might  desire 
He  told  of  the  tendency  on  the  part  of  ‘o  reproduce  them  in  the  columns  of  his 
important  newspapers  to  make  minion  u'  recommended  that 

the  body  type.  He  explained  the  cost  P“^*'shers  get  together  and  frame  a 
system  in  force  on  the  Globe.  He  point-  rights,  for  the  publisher,  so 

ed  out  the  necessity  of  keeping  promo-  negotiatin-j  la^r  contracts  it 

tion  expenses  in  all  departments  sepa-  would  be  possible  to  off-set  the  unjust 

rate  and  distinct  from  actual  operation  union  demands  for  international  law  by 

costs.  He  displayed  a  copy  of  the  Globe  publisher  s  demand  for  his  bill  of 
expense  sheet  showing  avenues  of  re-  -  -j.r 

ceipts  and  disbursements.  It  attracted  ..  c  xt 

some  favorable  comments.  Mr.  Rogers  S  N  P.  A  formerly  editor  of  the 

explained  that  by  this  system  of  account-  Atlanta  Journal,  and  uow  an  Atlanta 
ing  it  is  possible  at  all  times  to  make  manufacturer,  extended  a  cordial  invi- 
just  and  accurate  comparisons.  tation  to  all  visiting  newspaper  men  to 

“The  tendency,"  sa^  Mr.  Rogers,  ^ 

“when  anything  big  is  put  over,  is  to  which  had  been  prepared  by  the  local 
key  up  expenses.  It  is  very  difficult  to  committee.  j  x  i-  u 

get  the  disbursements  back  to  the  nor-  James  R.  Gray  made  a  fe  icitous  speech, 
mal.”  He  spoke  of  the  work  being  done  ^pressing  his  pleasure  at  the  presence 
by  the  A.  N.  P.  A.,  in  advertising,  important  South- 

credits,  free  publicity,  and  other  depart  Publishers  and  welcoming  them  most 
ments  earnestly  and  heartily  to  the  city. 

On  the  subject  of  the  dry  mat.  h»  ,  Clark  Howell,  the  distinguished  edi- 

tor  and  general  manager  of  the  Atlanta 

“So  far  as  I  know,  the  Globe  is  the  Constitution,  protested  most  vigorously 
only  metropolitan  daily  to  give  the 

dry  mat  a  thorough  commercial  test,  managers.  He  declared  that  many  of 
We  used  it  exclusively  from  May  1  to  ;j«iting  publishers  must  prefer  to 
December  1st.  1913,  not  making  a  single  their  short  stay  in  Atlanta  in  tak- 

wet  mat  during  that  period.  The  dry  complete  relaxation  from  business 

mats  cost  us  1&  each.  We  save  two  or  responsibility  and  he  invited 

three  minutes  on  getting  our  different  "  r 

editions  on  the  sfreet  and  got  some  ,  Hugh  E.  Murray,  publisher  of  ^eAt- 

wonderful  results  in  the  way  of  print-  '!!•  v ‘  u 

ing  half  tones.  We  made  a  number  of  Randolph  Hears  .  his  paper,  and  himself, 
experiments  in  trying  to  overcome  the  expressed  the  pleasure  he  felt  at  being 
shrinkage  of  three  or  four  lines  in  n  the  visiting  guests 

columns,  which  became  embarrasing  in  ■^9®  Hunte  ,  an  At  anta  accountant, 
the  case  of  block  ads  printed  from  S  Accounting 

platss  or  mats,  but  finally  gave  up  at-  1°/ X  aISL® 
tem»ting  to  overcome  the  difficulty  and  9^  the  cost  sheet  used  by  the  Atlanta 
alloyed  our  pages  to  run  a  few  lines  analyzed  and  explained  the 

over  system. 

_“)Ve  found,  thanks  to  our  experience  Monday  afternoon  session. 

with  dry  mats  and  the  results  of  an  Don  C.  Sietz,  business  manager  of  the 
experiment  by  our  foreman,  that  we  New  York  World,  made  a  profound  im- 
{?et  better  or  more  uniform  results  by  pression  at  the  Monday  afternon  ses- 
the  old  process,  at  actually  half  the  sion  in  addressing  the  Convention  on 


the  subject,  “The  Editorial  Ideal  and  to  support,  some  purpose  to  maintain. 
Good  Business.”  His  speech  in  full  will  Every  paper  that  ever  amounted  to 
be  printed  next  week.  anything  had  a  strong  editorial  policy 

Mr.  Seitz  talked  quietly  and  earnestly,  and  strong  editor,  continued  Mr.  Seitz, 
without  referring  to  manuscript  or  notes.  He  told  the  story  of  the  A.  N.  P.  A.’s 
giving  those  present  an  insight  into  effort  to  stamp  out  the  press  agent; 
the  workings  of  a  master-mind,  and,  how  the  work  had  been  initiated  and 
seemingly,  withholding  nothing  from  how  it  had  prospered ;  how  the  publicists 
the  craftsmen  present  that  might  stimu-  were  grafting  on  the  newspapers  and 
late  and  inspire  them  to  lofty  purpose  giving  them  a  bad  name;  how  men  like 
and  high  ideals.  He  never  hesitated  William  Duoiey  Folk  were  delivering 
for  a  word,— talked  right  on— drawing  addresses  with  solemn  emphasis  and  not 
upon  the  wealth  of  his  own  experiences,  one  single  fact. 

He  began  by  telling  how  the  Iliad  “We,  who  are  engaged  in  the  news- 
was  transmitted  for  three  thousand  paper  business  should  put  a  solid  front 
years  through  the  spoken  word,  then  against  this  sort  of  thing,”  declared 
came  the  early  printers.  The  first  daily  the  speaker.  “Always  make  it  clear 
he  said,  was  a  little  strip  printed  by  a  that  the  newspaper  is  working  for  the 
woman  and  circulated  in  the  coffee  reader.  A  good  editor  is  Alpha  and 
room.  There  was  always  some  cause  Omega,  the  beginning  and  the  ending,  of 

newspaper  building.  The  influential 
euitor  is  a  man  with  ideals  and  ideas. 
The  tendency  always  has  been  to  in- 
crease  the  costs.  Make  a  better  news- 
^  paper,  but  actually  reduce  it  in  cost  to 

reader.  Go  back  over  the  files  and  see 
&  how  the  early  papers  used  to  receive 

news  from  Washington  by  mail. 

‘  successful  newspapers,  the 

if  business  office  is  properly  and  justly 


Tulane-Newcomb  Building 
NEW  ORLEANS,  U.  S.  A. 


W.  M.  Clemens. 


Frank  S.  Adams  Desires  Position 

Position  as  Business _  Manager  desired,  or  I  would  consider  a  place  as 
Advertising  or  Circulation  Manager  in  city  of  over  100,000. 

My  experience  in  all  branches  of  newspaper  promotion  work  in  many 
cities  gives  me  unusual  qualifications. 

I  have  established  a  record  for  ideas,  initiative,  and  executive  ability. 
Exceptional  references  from  leading  publishers. 

Address,  Frank  S.  Adams,  Care  of  Bank  of  Commerce  &  Trusts,  Richmond,  Va. 


Makes  Everybody  Subscribe  and  Renew 
for  Local  Newspaper, 


the  greatest  circulation-getter  and  the  most  economical 
in  percentage  cost. 

This  bexjk  contains  detachable  coupons,  amounting  in  value 
to  the  subscription  price  of  your  paper.  “ 


For  every  pay- 
ment  of  a  subscription,  new  or  old,  you  give  the  subscriber 
one  of  these  books.  The  coupons  are  goiad  for  cash  discounts  at 
local  stores,  where  he  must  buy  the  necessities  of  life.  Therefore, 
yotu"  paper  costs  him  nothing. 

As  a  new  circulation-getter  and  a  renewer  of  old  circidation 
it  beats  the  voting  contest  so  badly  as  to  make  it  a  back  number. 
It  not  only  gets  more  business  than  the  contest  gets  but  where 
the  contest  costs  40%  to  60%  it  costs  around  5%.  It  will  renew 
the  entire  circulation  of  any  newspaper  and  add  50%  to  it. 

Send  for  sample  and  full  particulars. 


CIRCULATION  COUPON  CO 

9  West  11th  Street,  ATLANTA,  GA. 
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ARGENTINE’SGREATDAILYNEWSPAPERS  LAY  SERMONS  BY  EDITORS. 


Large  Space  is  Devoted  to  Foreign  Dispatches — Philosophic  News 
Stories  a  Feature — Montevideo  has  one  of  the  Finest 
Newspaper  Offices— North  Americans  Far  from 
Popular — Press  Watchful  of  the  United  States 

By  W.  E.  Carson,  Author  and  Journalist. 

(Continued  from  lust  tceefc.) 


As  in  the  case  of  other  leading  South 
American  papers,  the  offices  of  O  Paiz 
are  far  more  luxurious  than  those  of 
their  contemporaries  in  North  America. 
These  southern  dailies,  as  already  re¬ 
marked,  give  a  wonderfully  large 
amount  of  space  to  foreign  news — much 
more,  in  fact,  than  the  New  York  pa¬ 
pers  do;  and  this  impresses  the  visitor 
with  the  fact  that  North  Americans  are 
far  more  provincial  than  South  Ameri¬ 
cans,  who  are  more  cosmopolitan.  The 
New  York  Sunday  papers,  such  as  the 
New  York  Times  and  Sun,  of  course, 
devote  plenty  of  space  to  foreign  news; 
but  I  am  speaking  of  the  ordinary  daily 
editions  of  the  South  American  papers, 
which  contain  one  or  two  large  pages  of 
cablegrams  from  all  parts  of  the  wofld. 

As  already  observ  ed,  the  local  report¬ 
ing  of  the  South  American  dailies  is 
well  done,  and  the  literary  features  are 
also  remarkably  good.  In  some  of  the 
papers,  for  instance,  there  are  published 
what  are  termed  “cronicas,”  which  are 
news  stories  written  in  that  lively,  gos¬ 
sipy  style  in  which  Latin  journalists 
excel.  They  are  half  descriptive,  hall 
comment  and  of  wonderful  fluency.  An 
American  reporter  would  probably 
spend  hours  in  trying  to  write  stuff  of 
this  kind  and  would  endeavor  to  sell  it 
to  a  magazine. 

The  South  American  newspaper  man 
will  take  such  a  subject  as  a  fine  day  in 
the  park,  a  football  match  or  a  proces¬ 
sion,  and  give  little  pen  pictures  of  life, 
philosophical  comment  and  sometimes  a 
good  deal  of  sentimental  musing.  Some 
North  American  papers  have  similar 
columns,  but  in  literary  style  and  finish 
they  are  far  inferior  to  those  of  South 
America. 

I  was  much  impressed  by  the  adver¬ 
tising  departments  of  the  South  Ameri¬ 
can  papers,  which  in  general  manage¬ 
ment.  efficiency  and  smartness  are  not 
excelled  by  the  business  departments  of 
North  American  dailies.  They  are  very 
enterprising  in  getting  advertising. 

ENTERPRISING  AD  DEP.VRTMENTS. 

Even  in  Montevideo — which  has  hith¬ 
erto  been  rather  backward  in  journal¬ 
ism — the  new.spaper  world  is  enjoying 
a  distinct  boom.  One  of  the  handsom¬ 
est  newspaper  offices  in  South  America 
is  in  this  city,  that  of  the  Diario  de  la 
Plata,  situated  in  one  of  the  principal 
plazas.  It  is  a  beautiful  building  of 
white  stone,  in  classic  style,  with  a  large 
dome.  There  are  several  other  enter¬ 
prising  papers,  morning  and  evening,  in¬ 
cluding  El  Dia,  which  has  an  excellent 
local  and  foreign  service.  There  is  a 
large  English  colony  in  Montevideo,  and 
this  is  represented  by  a  daily  paper,  the 
Montevideo  Times,  of  comparatively 
modest  dimensions,  but  ably  edited.  It 
has  been  in  existence  about  twenty  years. 

The  Montevideo  advertising  agents 
are  showing  much  enterprise.  In  one 
of  the  plazas,  at  night,  I  noticed  a  large 
crowd  gazing  at  a  changing  electric- 
light  sign  advertising  one  of  the  local 
publicity  companies.  A  succession  of 
sentences  were  constantly  appearing — in 
Spanish,  of  course — ^but  evidently  trans¬ 
lations  of  American  business  maxims, 
such  as  “Down  and  out  and  bankrupt — 
the  man  who  wouldn’t  advertise.” 

Notwithstanding  this  enterprise,  it  is 
,urious  to  note  how  completely  one 
South  American  republic  is  cut  off  from 
another.  In  Buenos  .\ires,  for  instance, 
it  is  difficult  to  get  a  Brazilian  news¬ 
paper,  and  the  commercial  intercourse 
is  wonderfully  small.  For  example,  the 
trade  of  Argentine  with  Holland  is 
more  than  twice  as  large  as  her  trade 
with  Chili. 

I  was  surprised  to  find  that  in  Argen¬ 
tine  and  other  South  American  repub¬ 
lics  North  Americans  are  far  from  pop¬ 


ular.  Commercially,  North  Americans 
are  distrusted.  Stories  of  American 
trusts  have  spread  throughout  South 
America,  and  the  South  American  re¬ 
publics  ire  determined  to  prevent  them 
from  getting  any  foothold  in  their  ter¬ 
ritory.  It  is  true  that  the  American 
meat  trust  has  invaded  Argentine  and 
Uruguay,  and  is  trying  to  get  control  of 
the  meat  business  there,  but  the  govern- 
menis  are  watching  its  operations  very 
closely  and  any  attempt  to  create  a  mo¬ 
nopoly  will  be  promptly  checked. 

South  Americans  are  not  in  favor  of 
the  Pan  American  ideal.  They  also  ap¬ 
preciate  die  fact  that  the  opening  of  the 
Panama  Canal  will  bring  North  Ameri¬ 
cans  into  direct  touch  with  South  Amer¬ 
ica.  Consequently,  they  are  watching 
developments  very  closely.  Beyond 
question,  the  southern  republics  would 
unite  as  one  to  oppose  any  aggression 
on  the  part  of  the  United  States. 

People  in  this  country  have  no  idea 
of  how  keenly  South  Americans  are 
watching  every  move  of  the  United 
States  Government,  and  during  my  visit 
to  South  America  1  was  much  impressed 
by  this.  I  noticed,  among  other  things, 
that  in  the  newspapers  items  regarding 
Mexico  were  given  considerable  promi¬ 
nence,  and  in  some  instances  were  head¬ 
ed  rather  offensively.  P'or  example,  a 
dispatch  regarding  President  Wilson’s 
messages  to  President  Huerta  appeared 
in  one  paper  under  the  heading,  "Med¬ 
dlesome  Yankees  Again.” 

KEEP  WATCH  ON  UNITED  STATES. 

It  should  also  be  known  in  this  coun¬ 
try  that  some  of  the  South  American 
editors  cannot  only  read  and  write 
English,  but  they  get  the  leading  North 
American  "papers  and  are  always  on  the 
lookout  for  comments  concerning  South 
America.  While  I  was  in  Argentine 
one  of  the  editors  had  evidently  come 
across  an  editorial  in  one  of  our  minor 
newspapers,  written  in  rather  an  un¬ 
pleasant  tone,  which  referred  to  the 
expansion  of  North  American  influence 
southward,  and  incidentally  spoke  of  the 
“mongrel  races  of  South  America.”  This 
was  translated  into  Spanish  and  was 
printed  with  some  vindictive  comments. 

Such  things  as  this  do  a  great  deal  to 
injure  American  interests  in  South 
America,  and  are  deeply  regretted  by 
those  who  are  anxious  to  see  North 
American  influence  and  trade  increased 
in  the  far  south.  Foreigners  of  all  na¬ 
tions  in  South  America  are  naturally 
the  business  rivals  of  this  country,  and 
most  of  them  do  all  they  can  to  encour¬ 
age  an  anti-American  feeling  on  the 
part  of  South  Americans — not  because 
they  have  any  particular  hatred  for  this 
country,  but  simply  for  commercial  rea¬ 
sons. 


De  Vinne  Honored  At  Great  Printer. 

A  memorial  meeting  of  the  Typothetae 
in  honor  of  Theodore  Low  De  Vinne 
was  held  last  week  at  the  Aldine  -\s- 
sociation.  A  dinner  of  100  covers  suc¬ 
ceeded  the  memorial  meeting.  A  bronze 
bust  of  Mr.  De  Vinne.  which  was  pre- 
ented  to  him  by  the  printers  of  this  city 
several  years  ago,  was  displayed.  Trib¬ 
utes  to  “the  dean  of  the  printing  trade 
in  .\merica”  were  paid  by  J.  Clyde  Os¬ 
wald,  editor  of  the  American  Printer, 
Rossiter  Johnson,  James  W.  Bothwell, 
President  of  the  Typothetae,  A.  W. 
Drake,  long  art  editor  of  The  Century 
Magazine,  Robert  Underwood  Johnson 
and  Walter  Gillis  of  the  Grolier  Club. 


AN  AMATEUR. 

‘•Som“  saintly  folk  in  this  town  are  al¬ 
ways  throwinR  the  game  of  poker  at  our  un- 
offendinK  head,”  says  a  Georgia  editor.  "We 
want  to  say,  once  for  all.  that  we  dont  know 
the  game.  If  we  had  known  it  we’d  be 
richer,  at  this  writing  by  a  house  and  lot,  a 
gold  watch  and  chain,  and  a  real  diamond 
stud.” — Atlanta  Constitution. 


Kansans  Will  Set  Forth  Equality  of 
“The  Press  and  the  Pulpit.” 

(Special  Correspondence.) 

Lawrence,  ICan.,  March  21. — William 
Allen  White,  Arthur  Capper,  Henry 
Allen  and  ten  other  Kansas  editors  will 
step  into  church  pulpits  at  Lawrence, 
the  home  of  the  University  of  Kansas, 
on  a  Sunday  morning  in  May,  and  de¬ 
liver  sermons  on  “The  Press  and  the 
Pulpit.”  They  propose  to  show  the  peo¬ 
ple  of  the  State  that  the  newspaper 
ranks  with  the  church  as  the  most 
powerful  modern  agency  of  social  ser¬ 
vice. 

Following  this  experience  as  clergy¬ 
men,  the  thirteen  editors  will  join  sev¬ 
eral  hundred  of  their  brethren  and  go 
to  school  in  the  University  of  Kansas 
Department  pi  Journalism.  A  series  of 
short  courses,  directed  by  experts  in  ad¬ 
vertising,  news,  and  newspaper  adminis¬ 
tration.  will  be  given  from  May  11  to 
14  for  the  editor-schoolboys. 

Possibilities  of  greater  co-operation 
between  the  press  and  the  church  will 
be  pointed  out. 

“Both  of  these  institutions  are  trying 
to  establish  the  truth  as  they  see  it,” 
said  Professor  Merle  Thorpe,  head  of 
the  Department  of  Journalism,  and  di¬ 
rector  of  the  Kansas  Newspaper  Week 
to-day.  “One  hundred  years  ago,  the 
church  was  active  in  having  editors 
burned  at  the  stake.  The  modern  news¬ 
paper  ‘devil’  got  his  name  from  the  term 
that  the  clergymen  of  yesterday  applied 
to  the  entire  editorial  clan, 

“The  slight  traces  of  this  old  an¬ 
tagonism  should  disappear  and  a  greater 
co-operation  should  take  its  place.  The 
press  might  well  give  more  attention  to 
church  news  in  general,  and  the  pulpit 
could  increase  its  powers  of  service  by 
using  the  news  and  advertising  columns 
of  the  paper  more  freely.” 

Included  in  the  list  of  editors  who 
will  “preach"  are  William  Allen  White, 
of  the  Emporia  Gazette;  Charles  M. 
Harger,  of  the  .Abilene  Reflector ;  E.  E. 
Kelley,  of  the  Toronto  Republican ;  W. 
Y.  Morgan,  of  the  Hutchinson  News; 
•Arthur  Capper,  of  the  Capper  Publica¬ 
tions  ;  Homer  Hoch,  of  the  Marion 
Record ;  Ewing  Herbert,  of  the  Hiawa¬ 
tha  World;  Henry  .Allen,  of  the  Wi¬ 
chita  Beacon ;  Imri  Zunwalt,  of  the 
Bonner  Springs  Chieftain ;  W.  E.  Mil¬ 
ler,  of  the  St.  Marys  Star;  A.  Q.  Mil¬ 
ler,  of  the  Belleville  Telescope;  George 
Marble,  of  the  Fort  Scott  Tribune;  and 
Barney  Sheridan,  of  the  Paola  West¬ 
ern  Spirit. _ 

REX  BEACH  TURNS  PUBLISHER. 


Novelikt  Elected  Pre*ident  of  tke 
Morris  County  Press. 

Rex  Beach,  the  novelist,  has  been 
elected  president  of  the  Press  Publishers 
and  Printers.  Inc.,  of  Morristown,  N.  J. 
The  other  officers  are  William  G.  Hurt- 
zig,  vice-president,  and  David  W.  King, 
secretary  and  treasurer.  The  new  com¬ 
pany  will  take  over  the  assets  of  the 
Press  Publishing  Company  and  continue 
the  Morris  County  Press.  The  author¬ 
ized  capital  stock  is  $25,000. 

It  is  reported  that  Mr.  Beach,  who 
now  spends  his  winters  in  New  York, 
may  move  to  Morristown  to  be  in  close 
touch  with  the  paper.  He  has  a  sum¬ 
mer  home  at  Lake  Hopatcong.  Mr. 
King,  who  was  born  in  Iowa,  learned 
the  printer’s  trade  in  Kansas  and  later 
ran  papers  in  the  Northwest,  and  for 
years  was  editor  of  the  Nome  News. 

While  in  Alaska  Mr.  King  made  the 
acquaintance  of  Mr.  Beach  and  they 
have  been  close  friends  ever  since.  Mr. 
King  has  written  a  number  of  short 
stories. 


Study  Newepapers  in  Schools. 

Fifty  teachers  in  the  Dayton  Public 
Schools  are  employing  daily  newspapers 
in  .stimulating  interest  in  daily  events 
among  their  pupils  and  assisting  them 
in  co-ordinating  their  mental  powers. 
Superintendent  E.  J.  Brown  is  a  great 
believer  in  the  newspapers  as  sources  of 
valuable  information. 


MICHIGAN  NEWS  NOTES. 

(Special  Correspondence.) 

Grand  Rapids,  Mich.,  March  12.— 
Eugene  MeSweeney,  who  had  been 
identified  with  many  Michigan  papers, 
died  in  Hot  Springs,  Ark.,  March  1, 
Until  eight  years  ago  he  was  manager 
of  the  Saginaw  News,  a  position  he 
held  for  many  years.  He  was  born  in 
Kalamazoo  and  started  on  the  Gazette 
in  that  city. 

Harry  Daniels,  formerly  of  the  Cadil¬ 
lac  (Mich.)  News,  is  the  new  business 
reporter  of  the  Grand  Rapids  (Mich.) 
Herald. 

Republicans  of  Michigan  are  forming 
Vandenberg  clubs  to  boost  the  can¬ 
didacy  of  Arthur  H.  V  andenberg,  pub¬ 
lisher  of  the  Grand  Rapids  Herald, 
for  governor.  He  is  at  present  a  mem¬ 
ber  of  the  state  central  committee  and 
is  one  of  the  youngest  men  that  ever 
made  the  race  for  governor. 

Circuit  Judge  John  S.  McDonald  .of 
Grand  Rapids,  Mich.,  in  an  address  be¬ 
fore  a  church  society  told  his  audience 
that  the  newspapers  exceeded  their 
rights  when  they  “tried  criminal  cases 
instead  of  leaving  this  to  the  courts.” 


Philadelphia  Trade  Press  Election. 

The  Philadelphia  Trade  Press  Asso¬ 
ciation  held  a  banquet  at  the  Hotel 
W’alton  in  the  Quaker  City  last  week. 
The  speakers  of  the  evening  were  Fred 
Porter,  president  of  the  National  Feder¬ 
ation  of  the  Trade  Press  .Association; 
M.  C.  Robbins,  president  of  the  New 
York  Trade  Press  .Association,  and 
Elton  J.  Buckley,  editor  of  the  Grocery 
World.  The  banquet  was  preceded  by 
a  meeting  at  which  the  following  were 
elected :  President,  Grant  Wright,  of 
the  Eastern  Implement  Dealer;  vice- 
president.  Dr.  C.  F.  Taylor,  of  the 
Medical  World;  treasurer,  W.  W.  Gale, 
of  the  Confectioners’  Journal ;  secretary, 
B.  F.  Whitecar,  of  the  National  Baker. 


Baltimore  Ad  Club  Obtains  Verdict. 

Holding  that  the  Baltimore  .Advertis¬ 
ing  Club  was  not  liable  for  damages 
Iiecause  a  number  of  delegates  to  the 
convention  last  June  failed  to  take  25 
rooms  reserved  for  it  at  the  Hotel 
Raleigh,  Judge  Gorter,  in  the  Baltimore 
City  Court,  decided  in  favor  of  the  club. 
John  Tjarks,  proprietor  of  the  hotel, 
.sued  to  recover  $16(1,  which  he  claimed 
was  due  him  owing  to  the  fact  that  the 
rooms  which  he  set  .iside  were  not  taken. 


Burroughs  Ad  Department  Changes. 

Charles  C.  Casey,  who  for  the  past 
three  years  has  been  connected  with 
the  advertising  department  of  the  Bur¬ 
roughs  Adding  Machine  Company,  De¬ 
troit,  the  last  year  as  assistant  man¬ 
ager,  has  tendered  his  resignation  to 
take  effect  about  .April  1.  Mr.  Casey 
organized  a  company  several  months 
ago,  called  the  W’ork-Organizer  Spe¬ 
cialties  Company,  to  manufacture  sev¬ 
eral  office  appliances.  J.  R.  Harrison, 
for  more  than  two  years  with  the  ad¬ 
vertising  department  of  the  National 
Cash  Register  Company,  succeeded  Mr. 
Casey  as  assistant  to  E.  St.  Elmo  Lewis, 
advertising  manager,  who  has  now  over 
one  hundred  eighty  people  in  his  depart¬ 
ment.  W.  .A.  Hart,  until  recently  with 
the  Chicago  Tribune,  is  another  new 
addition  to  the  staff  of  the  information 
and  research  division. 


Omaha  Bee’s  1914  Reference  Book. 

The  Omaha  (Neb.)  Bee  has  issued  a 
1914  reference  book  in  which  is  con¬ 
densed  a  mass  of  statistical  and  other 
information  that  makes  a  strong  local 
appeal.  The  enterprises  of  the  territory, 
the  industry  and  business,  are  briefly  but 
comprehensively  tabulated.  Illustrations 
are  freely  introduced  into  the  pages. 
The  banking  houses,  the  residential  sec¬ 
tion  of  Omaha  and  other  features  v  hich 
lend  themselves  to  topic  treatment  give 
informative  value  to  the  contents  of  the 
volume. 


Fire  did  $1,000  damage  last  wee):  io 
the  plant  of  the  Evansville  (Ind.)  Eve¬ 
ning  Journal  News.  \ 
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PRESS  ASSOCIATIONS  remarked  upon  the  kindness  with  which 

_  he  had  been  received  in  this  country, 

The  Boj.o„  P„,s  ^ 

“ly.'dfy  city  cdito?' o/  the  Boston  f  "“yT  ’'“I'* 

lerVM,  was  chosen  president.  Janies  ’’"J  ^  ""y  wife  from  its 

’■  "/rH^heml  setrr  w^SI  Talc''or{f’i,liat:'direcC'S 

“  •  Ha'r*'Fr!nch"fV‘’  n  ncS  Pulj--  School  of  Jonmalism;  Per- 
^  .  .,,1  r  laowiaao  rvwowo  S.  Burlen,  George  T.  Wilson,  Sir 

;r“?he“1irmo;rcho"era;rH"?5 


UP-TO-DATE  MEXICAN  FACTS. 


W.  E.  Carson,  Correspondent,  Sur¬ 
veys  Situation  Authoritatively. 

Now  that  Mexico  is  supplying  ma¬ 
terial  for  so  many  scare-heads  in  the 
newspapers,  it  is  self-evident  that  every 
live  newspaper  man  should  be  fully  in¬ 
formed  regarding  Mexican  conditions. 
Such  information  is  supplied  by  the 
new  edition  of  William  E.  Carson’s 
“Mexico,  the  Wonderland  of  the  South,’’ 
just  published  by  the  Macmillan  Com¬ 
pany. 

This  work  not  only  presents  a  pen- 
picture  of  Mexico,  but  gives  a  thorough 
insight  into  Mexican  life,  while  it  also 
contains  a  clear  and  complete  account 
of  Mexican  political  conditions.  The 
reader  is  made  familiar  with  the  stirring 
events  that  have  happened  since  the  re¬ 
tirement  of  Porfirio  Diaz  and  the  ac¬ 
cession  of  President  Huerta.  The  revo¬ 
lutionists,  their  leaders  and  their  ob- 


Makes  the  Public  Pay  the 
Advertiser’s  Monthly  Bills 


We  prepare  advertising 
copy  that  Pays  and  place 
that  copy  where  it  pays  most. 


Address 


Jacob  S.  Connolly. 

wood  and  Charles  Sarver.  Mr.  Con¬ 
nolly  is  the  youngest  head  the  club  ever 
has  had,  being  26  years  old.  He  has 
been  active  in  newspaper  work  ten 
years.  For  three  years  he  was  on  the 
Boston  Journal,  and  for  seven  on  tlie 
Herald.  During  the  last  state  cam¬ 
paign  he  was  the  press  agent  in  charge 
of  the  publicity  for  the  Democratic 
state  committee. 


Capehart’s  Maiknown  Methods 

INCORPORATED 

456  Fourth  Avenue  New  York  City 


Frank  C.  Farrar,  news  editor  of  the 
Kocky  Mountain  News,  and  one  of  the 
best  known  newspaper  men  of  the  West, 
was  unanimously  elected  president  of 
the  Denver  Press  club  for  1914  at  the 
annual  meeting  and  election  of  officers 
of  the  organization  last  week.  Robert 
S.  Seymour  was  chosen  vice-president; 
Charles  MacAllister  Willcox,  treasurer, 
and  Russell  Forbes,  secretary.  Eugene 
Parrott  Fowler,  Howard  D.  Sullivan 
and  Dowell  Livesay  of  The  News;  A. 
P.  Johnson  of  the  Associated  Press  and 
Robert  S.  Courtney  were  elected  direc¬ 
tors  of  the  club. 


Chiles  ^.  Hodges  \^s  reflected  After  an  apprenticeship  in  America 
Presi^dent  of  the -Cuvier  Press  Club  at  joined  the  staff  of  Lord  Northcliffe, 
the  first  meeting  of  the  new  Board  of  Q^ner  of  the  London  Times,  the  Daily 
Trustee^  held  m  Cincinnati  last  i^ek.  papers.  He  was  asso- 

.  1 z?®®*  dated  with  the  great  English  publisher 

ter,  Charles  E.  Rotn.  Dr  C.  P.  Gray,  almost  fifteen  years,  and  is  to-daiy 
vice  presi^n^ ;  Moses  Strauss,  tr^s-  actively  engaged  in  newspaper  work, 
urer,  and  H.  G.  Shepard,  secretary.  The  jjg  ^videly  known  on  both  sides  of 
reorganization  of  standing  committees  Atlantic 

was  accomnlished  also  and  newly  elected  j^r.  Carson  has  met  many  celebrated 
members  of  the  Board  of  Trustees  ^were  has  had  exciting  adven- 

appointed  to  take  the  places  of  those  travels  have  taken  him  as 

whose  terms  of  office  had  expired.  south  as  Patagonia.  FeW.  other 

T"u  c  •  1-  .  V  f  XT  writers  have  a  more  thorough  knowl- 

T-he  Socialist  Press  Club  of  New  g^  g  conditions  in  Latin- America. 

York  will  give  an  entertainment  at  tne  ®  _ _ _ 

Berkeley  theatre  on  March  28.  Mrs.  . ,  .  „  , 

Rose  Pastor  Stokes,  the  former  news-  Newspaper*  Real  Governing  Force, 
paper  woman,  has  written  a  play,  en-  Newspapers  constitute  the  real  govern- 
titled  “The  Saving  of  Martin  Greer,’’  ing  force  in  Oregon ;  before  long  they 
which  will  be  acted  for  the  first  time  .will  govern  the  whole'  United States, 
on  that  occasion.  The  program  will  also  This  is  the  view  of  R.  J.  Hendricks, 
include  “A  Night  in  Subterranea,”  by  publisher  of  the  Salem.  (Ore)  States- 
Mr.  George  Bronson-Howard ;  “Pariah,”  man,  the  Northwest  Poultry  .  Journal 
by  Mr.  August  Strindberg,  •  and  “A  and  the  Pacific  Homestead,  •  who  spoke 
Bear,”  by  Mr.  Anton  Tchekov,  all  one  before  the  Oregon  State  University's 
act  plays.  Members '  of  the  club  will  classes  in  journalism.  Mr.  Hendricks 
.take  part  in  them.  said  the  extreme  development  of  popu- 

-  lar  government  in  Oregon  had  caused 

■  The 'New  York  -Press  Club  gave  a  this  taking  over  of  the  functions  com- 
farewell  dinner  to  Sir  Johnston  Forbes-  monly  supposed  to  be  exercised  by  gov- 
Robertson  at  its  Club  House  on  Sunday,  .ernors  and  legislatures.  His  talk  con- 
‘.T.  I.  C.  Clarke  acted  as  toastmaster.  Sir  tained  an  exhortation  that  the  power  of 
-Johnston  wa?  enthusiastically  greeted,  the  newspapermen,  thus  greatly ,  en- 
when  he  rose'  to  say  good-bye.  His  hanced;  be  directed  honestly  and  toward 
speech  was  in  light  vein  but  sincere.  He;  social  and  community  betterment. 


Covers  Southern  Rhode  Island  and 
Southeast  Corner  of  Connecticut. 


One  Sun  to  Every  Seven  Persons 


More  than  52  per  cent,  of  the 
total  circulation  is  in  the  ter¬ 
ritory  outside .;  of  .„.W.€sterly. 
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Courtesy  of  the  Atlanta  Journal. 

MEMBERS  OF  THE  SOUTHERN  NEWSPAPER  PUBLISHERS’  ASSOCIATION  AT  ATLANTA,  GA.,  MARCH  16  AND  17. 


SOUTHERN  PUBLISHERS 

(Continued  from  page  799.) 
sub-ordinated  to  the  editorial  depart¬ 
ment.  A  good  editor  is  worth  a  good 
deal  more  than  the  best  advertising  man 
that  ever  lived.  Fight  for  your  ideals! 

Mr.  Seitz’s  address  was  received  with 
long  and  continuous  applause. 

W.  L.  Halstead,  in  charge  of  the  busi¬ 
ness  office  of  the  Atlanta  Constitution, 
formerly  of  the  Houston  (Tex.)  Post, 
delivered  a  paper  on  the  subject  of 
classified  advertising,  which  will  be 
found  elsewhere  in  this  issue.  Mr.  Hal¬ 
stead’s  paper  occasioned  a  good  deal 
of  discussion. 

Edgar  M.  Foster,  of  the  Nashville 
Banner,  explained  that  his  paper  does 
not  employ  any  classified  advertising 
solicitors,  but  does  encourage  its  read¬ 
ers  to  fdephone  classified  advertise¬ 
ments.  The  minimum  rate  used  to  be 
15  words  for  ISc,  but  recently  the  rare 
rate  has  been  increased  to  25c  as  a  mini¬ 
mum.  Their  route  boys  receive  the  bills 
and  do  the  collecting  on  the  basis  of 
20  per  cent.  The  losses  are  less  than 
five  per  cent.  When  a  classified  ad¬ 
vertiser  fails  to  pay  his  account  he  is 
listed  on  the  delinquent  list  and  is  not 
permitted  to  have  any  more  advertising 
until  his  old  account  is  paid. 

F.  W.  R.  Hinman,  of  the  Jacksonville 
Times-Union,  explained  that  the  Times- 
Union  has  a  similar  system  and  that  a 
carbon  copy  of  the  advertisement  is 
given  to  the  collector;  that  the  classi¬ 
fied  has  grown  verv  fast;  it  sometimes 
averages  between  $60  and  $75  a  day.  A 
man  who  does  the  collecting  on  the 
classified  receives  $15  a  week  salary. 
If  the  advertiser  fails  to  pay  his  bill 
within  a  week,  he  does  not  receive  any 
more  advertising  until  the  account  is 
settled. 

BALLAKD  ON  AD  CENSORSHIP. 

Marshall  Ballard,  the  aggressive  edi¬ 
tor  of  the  New  Orleans  Item,  proved 
his  ability  and  capacity  in  an  able  ad¬ 
dress  on  “The  Advantages  of  Censor¬ 
ing  Advertising.”  He  told  how  the 
Item  had  eliminated  over  one  hundred 
accounts;  how  they  had  thrown  out  of 
the  paper  thirty  or  forty  thousand  dol¬ 
lars’  worth  of  business,  and  how  the 
increased  prestige  and  good  will 
throughout  had  enabled  the  paper  to  in¬ 
crease  its  advertising  rates  and  to  over¬ 
come  the  loss.  His  address  will  be 
found  in  full  in  next  week’s  issue  of 
the  Editor  and  Publisher. 

Joe  Mitchel  Chappel,  editor  of  the 
National  Magazine,  the  guest  of  St. 
Elmo  Massengale,  was  quite  unexpect¬ 
edly  called  upon  and  said: 

“I  am  the  proud  owner  of  a  daily 
newspaper  with  2,176  circulation.  There, 
never  was  a  time  in  the  history  of  the 
country  when  the  people  and  the  news¬ 
paper  were  so  close  together  as  todav. 
Wc  are  getting  closer  to  the  people  all 
the  time.  Both  the  magazines  and  the 
newspapers.  There  has  been  a  great 
awakening  in  the  South.  The  progress 
of  the  people  and  the  manufacturing  in¬ 
terests  have  been  beyond  comprehen¬ 


sion — simply  a  phenomenal  growth. 
Newspapers  should  be  willing  to  give 
magazines  some  credit  for  the  great 
development  of  modern  publicity  as  we 
know  it.” 

TUESDAY  MORNING  SESSION. 

'Telegrams  of  regret  were  received 
from  Robert  W.  Brown,  managing  edi¬ 
tor  of  the  Louisville  (Ky.)  Times;  Fred 
I.  Thomson,  publisher  of  the  Mobile 
(Ala.)  Item;  D.  D.  Moore,  manager  of 
the  New  Orleans  (La)  Times-Democrat, 
and  W.  B.  Sullivan,  of  the  Columbia 
Record. 

M.  W.  Connelly  of  the  Memphis 
News-Scimitar  addressed  the  organiza¬ 
tion  at  length  on  the  “Reform  Wave” 
that  has  passed  through  the  ranks  of 
Southern  newspapers  during  the  past 
two  or  three  years.  He  said  that  the 
Memphis  News-Scimitar  had  had  a 
spasm  of  reform  not  long  since  and  had 
thrown  out  twenty-five  to  thirty  thou¬ 
sand  dollars’  worth  of  beer,  whiskey  and 
medical  advertising  and  the  net  result 
of  that  movement  was  the  receipt  of  one 
hundred  and  forty-eight  letters  from 
readers  complimenting  the  management 
on  its  crusade.  One  of  the  letters  con¬ 
tained  a  three  months’  subscription. 

BELIEV’ES  IN  NEWSPAPER  GOSPEL. 

Mr.  Connelly  said  that  when  he  began 
work  forty-four  years  ago  he  knew  very 
much  more  about  it  than  at  present.  "I 
am  now  willing,”  said  Mr.  Connelly, 
“to  admit  some  things  about  the  busi¬ 
ness  that  I  know  absolutely  nothing 
about.  In  fact,  there  are  only  a  few 
things  that  I  know  anything  about.  But, 
this  is  sure,  I  now  believe  in  the  five 
gospels — the  good  old  tried  and  true, 
and  the  newspaper  gospel.  The  thirty- 
eighth  chapter  of  Genesis  has  no  place 
in  the  B'ible.  Some  say  it  should  have 
been  expunged  long  ago  and  yet  I  be¬ 
lieve  that  the  good  is  paramount  to  evil 
and  if  given  half  a  chance  will  always 
succeed.  Newspapers  are  not  producers. 
The  newspaper  is  merely  a  signal  point¬ 
ing  the  way.” 

A  beautiful  bouquet  of  pink  roses 
with  some  St.  Patrick  day  carnations 
was  received  by  the  association  and  ac¬ 
knowledged  from  the  World  Color 
Printing  Company  of  St.  Louis. 

AUER  PRAISES  AD  CLUBS. 

George  J.  Aufir,  the  advertising  man¬ 
ager  of  the  Atlanta  Georgian  and  Sun¬ 
day  American,  discussed,  “Should  Lo- 
.cal  Ad  Clubs  Be  Encouraged  or  Dis¬ 
couraged?”  Mr.  Auer  said  in  part: 

The  corner  stone  of  the  adTertisipg  move¬ 
ment  is  education.  It  is  the  province  of  the 
ad  clubs  to  enlighten  folks  regarding  adver¬ 
tising.  When  the  ad  club  finally  settles  down 
to  this  work  and,  mind  you,  there  are  one 
hundred  and  forty  well  organized,  strong 
clubs,  members  of  the  A.  A.  C.  of  A.,  then 
and  only  then  can  they  follow  the  precise 
idea  and  the  purpose  of  the  movement.  In 
the  majority  of  cases,  they  are  genuine  study 
clubs.  Their  object  is  to  know  more  about 
advertising.  They  are  the  live  wires  of  the 
town. 

They  are  paying  strict  attention  to  busi¬ 
ness.  The  business  that  has  been  laid  out 
for  them  by  the  educational  committee.  This 
is  the  ad  club  that  every  publisher  should 
encourage  because  it  helps  good  advertising, 
and  that  helps  the  newspaper’s  revenue,  and 
may  be  considered  as  all  around  good  busi¬ 


ness.  Who  of  you  who  have  attended  any 
other  recent  ad  convention  and  have  seen 
such  men  as  William  H.  Johns,  William  C. 
Freeman.  Manley  Gillam,  William  H.  Field 
and  a  great  many  advertising  men  of  the 
highest  possible  type,  attending  and  address¬ 
ing  various  meetings,  can  doubt  the  real 
serious  side  of  the  movement?  Who  can 
doubt  the  serious  purpose  of  these  men?  This 
is  educational  and  is  the  work  that  should 
have  the  approval  of  southern  newspaper 
publishers. 

W.  C.  Johnson,  of  the  Qiattanooga 
News,  read  an  able  paper  on  “Dealer 
Co-operation.”  It  will  appear  in  a  later 
issue  of  the  Editor  and  Publisher. 

W.  T.  Anderson,  of  the  Macon  (Ga.) 
Telegraph,  said;  “Looking  the  situation 
clearly  in  the  face,  what  should  a  fel¬ 
low  do  who  has  a  pay  roll  staring  him 
in  the  face?  Shall  he  throw  away  his 
revenue  to  appease  some  aesthetic  indi¬ 
vidual?  I  am  a  Kentuckian  to  the  ex¬ 
tent  of  informing  the  public  of  the  real 
reliable  and  good  brands  of  whiskey.  I 
think  that  there  are  good  patent  medi¬ 
cines  and  bad  patent  medicines,  good 
mining  propositions  and  bad  mining 
propositions,  good  whiskies  and  bad 
whiskies.  My  judgment  is  that  this 
spasm  which  is  now  going  over  the 
country  will  in  time  wear  itself  out 
and  then  the  common  sense,  discrimi¬ 
nating  American  will  eliminate  the  bad 
and  hold  fast  to  the  good.  A  good  deal 
of  this  talk  sounds  like  a  joke.  War¬ 
ner’s  Safe  Pills  have  been  a  family 
remedy  in  our  home  for  years.  If  it  is 
a  good  medicine  why  shouldn’t  it  be 
advertised  ?” 

QUESTIONABLE  ADVERTISING. 

A.  E.  Garkson  of  the  Houston  Post 
read  a  paper  on  “Effective  Campaign 
Against  Questionable  Advertising.” 
The  president  then  called  upon  James 
R.  Holliday,  foreign  advertising  man¬ 
ager  of  the  Atlanta  Constitution,  a  paper 
which  carries  the  second  largest  volume 
of  advertising  in  the  South.  Mr.  Holli¬ 
day  said:  “A  man  needs  a  guardian  in 
spending  money  for  advertising  if  his 
proposition  is  not  good.  The  union 
price  for  doctors  is  about  $3  a  visit. 
The  average  doctor  takes  a  guess  on 
the  first  visit  and  says.  T  will  come 
to-morrow.’  Why  not  guess  for  your¬ 
self  at  15  cents  a  box?  There  are  good 
advertisements  and  bad  advertisements. 
The  bad  will  die  of  their  own  weight. 
Every  man  here  has  some  family  medi¬ 
cine  in  his  own  home  that  he  values 
very  highly.  Should  it  be  condemned 
and  the  advertiser  refused  jiublicity  be¬ 
cause  of  the  whim  of  some  individual  ?” 

C.  D.  Atkinson’s  paper  on  “Circula¬ 
tion  Audits,”  especially  in  reference  to 
the  new  Audit  Association,  occasioned 
a  lively  discussion  which  was  joined 
in  by  W.  L.  Halstead  of  the  Constitu¬ 
tion,  W.  T.  Anderson  of  the  Macon 
Telegraph,  Hugh  E.  Murray  of  the 
Atlanta  Georgian  and  others.  Mr.  Hal¬ 
stead  advanced  the  theory  that  the  ad¬ 
vertiser  should  pay  for  gross  circula¬ 
tion. 

St.  Elmo  Massengale  of  the  Massen¬ 
gale  Advertising  Agency  of  Atlanta, 
who  said  he  was  in  at  the' birth  of  the 
association  and  had  attended  all  but  two 

meetings  of  the  association,  declarec 


that  agencies  now-a-days  are  studying 
and  analyzing  circulation  from  the 
standpoint  of  character,  quality,  etc., 
irather  than  from  the  standpoint  of 
volume.  He  urged  the  association  to 
put  its  stamp  of  approval  upon  the  suc¬ 
cessful  advertising  agents  of  the  South 
and  said  that  the  interests  of  the  good 
ad  agent  and  the  publisher  were  identical. 

“Eighty  per  cent,  of  our  business  goes 
to  the  gentlemen  who  are  represented 
here,”  he  continued.  “Circulation  with 
you  all  is  generally  at  a  loss.  Adver¬ 
tising  brings  you  a  profit.  You  should 
get  paid  for  every  bit  of  that  advertis¬ 
ing  space,  but  you  don’t.  You  ought  to. 
Decide  who  are  the  constructive  and 
creative  advertising  agents — recognize 
them  and  eliminate  the  others.  This 
should  be  done  and  then  a  committee 
should  he  appointed  to  decide  on  these 
matters.” 

massengale's  progress. 

Mr.  Massengale  stated  that  his  firm 
would  celebrate  its  twentieth  anniver¬ 
sary  on  Mav  first.  During  the  twenty 
years  that  his  firm  had  been  in  business 
they  had  paid  publishers  $187,000  for 
advertising  for  which  they  have  not 
been  able  to  collect  a  cent.  “On  the 
other  hand,  we  have  paid  abotit  two 
million  and  one-half  that  we  did  col¬ 
lect,”  he  added.  Mr.  Massengale 
started  on  the  Atlanta  Constitution  un¬ 
der  the  late  Henry  W.  Brady  as  an 
office  bov  at  a  salary  of  $2  a  week.  He 
is  now  handling  some  of  the  largest  na¬ 
tional  accounts,  including  Coca  Cola. 

J.  H.  Allison  of  the  Nashville 
Tennessean-American,  prepared  a  strong 
paper  on  “Developing  of  Advertising 
Among  Wholesalers.”  This  paper  was 
read  to  the  convention  by  Edgar  M. 
Foster  of  the  Banner. 

Telegrams  of  condolence  were  dis¬ 
patched  to  the  president,  A.  F.  Sanford, 
and  the  secretary  and  treasurer,  W.  M. 
Clemens. 

TUESDAY  AFTERNOON  SESSION. 

W.  L.  Halstead  reported  for  the  Ad¬ 
vertising  Committee.  He  said  that  the 
advertising  and  the  executive  commit¬ 
tees  of  the  association  had  held  several 
meetings  during  the  year  and  a  great 
deal  of  attention  had  been  paid  to  the 
subject  of  a  publicity  campaign.  The 
second  meeting  had  been  held  in  Knox¬ 
ville:  the  final  meeting  in  Chattanooga, 
but  owing  to  sickness  it  had  been  im¬ 
possible  for  the  committee  to  formulate 
any  definite  plans  of  campaign.  He 
recommended  that  a  publicity  campaign 
be  left  to  an  advertising  committee  to 
work  in  conjunction  with  the  executive 
committee  and  that  the  membership  of 
the  association  be  urged  to  pay  $5  per 
thousand  of  circulation.  He  thought  the 
members  of  the  association  could  guar¬ 
antee  the  national  advertiser  about  1,- 
000,000  circulation  and  that  a  fund  of 
five  thousand  dollars  could  be  easily 
raised  for  the  purpose  of  exploiting  to 
national  advertisers  the  advantages  of 
southern  newspapers  and  the  magnifi¬ 
cent  resources  of  the  South.  Twenty 
1  (Continued  on  page  803.) 
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CHELSEA  RECORD’S  BIG  NUMBER. 

The  Chelsea  (Mass.)  Evening  Rec¬ 
ord,  of  which  S.  H.  Robie  is  publisher, 
recently  issued  a  special  industrial 
number  containing  twenty  pages  of  valu¬ 
able  information  about  the  city.  From 
the  articles,  which  cover  every  promi¬ 
nent  line  of  business,  it  appears  that 
Chelsea  has  over  1(X)  prosperous  indus¬ 
tries,  whose  annual  output  is  over  $21,- 
000,000.  The  edition  was  widely  dis- 
trihuted  for  the  purpose  of  calling  at¬ 
tention  to  the  unusual  facilities  offered 
l)y  the  city  for  the  location  of  new  in¬ 
dustries.  The  presentation  of  the  sub¬ 
ject  was  particularly  well  done. 

There  is  no  Duplication  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  us  about  the  Pittsburgh  Terri¬ 
tory  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE.  6  CONKLIN 

Foreign  Representatives 
Steger  Building,  Chicago 

Brunswick  Bldg.,  New  York 

The  Catholic  Trihone  -  (English) 
Katholischer  Westen  -  (German) 
Luxemborger  Gazette  -  (German) 

Net  average  weekly  circulation  for  the 
year  1912: 

January  . 30,908  July  . 32,935 

February . .30,996  August . 33,730 

March . 31,053  September  ,,,  34,821 

April . 30,998  October  . 35,406 

May . 31,3.32  November  ....36,067 

June . 32,102  December  ....36,487 

These  figures  are  nrt,  all  exchanges,  ad¬ 
vertisers’  copies,  free  and  unsold  papers 
having  been  deducted.  Write  for  sworn 
statement. 


CATHOUC  PRINTING  CO. 
Dubuque,  Iowa 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

"The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


Adyertisers  who  have  always 
used  THE  NEW  YORK  TRIBUNE 
became  of  its  Quality  Circolation 
well  know  that  its  Increase  in 
Quantity  involves  no  sacrifice  of 
Character,  and  that  its  readers 
can  be  reached  through  no  other 


THE  NEW  ORLEANS  ITEM 

As  They  Told  It  to  Uacle  Sam 
3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item . 53,901 

The  Daily  States . 32,533 

The  Times-Democrat . 35,343 

The  Picayune . 20,837 

That’s  why  The  Item  every  week  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


SOUTHERN  PUBLISHERS  The  entertainment  committee  was  1 
^  composed  of  the  business  managers  of 

(Continued  from  page  802.)  j^e  Atlanta  papers:  Hugh  E.  Murray, 

per  cent,  of  the  fund  would  have  to  be  of  the  Georgian  and  Sunday  American; 
spent  for  preparation  of  attractive  and  W.  L  Halstead,  of  the  Constitution, 
forceful  copy.  and  C.  D.  Atkinson,  of  the  Journal. 

George  A.  McClelland,  proprietor  of  This  committee  received  the  active  co- 
the  Jacksonville  (Fla.)  Metropolis, ’of-  operation  of  Atlanta’s  justly  famed  edi- 
fered  a  suggestion  that  it  might  be  pos-  tors;  James  R.  Gray,  of  the  Journal; 
sible  to  secure  the  co-operation  of  the  Col.  John  Temple  Graves,  cf  the 
Southern  Development  Company  and  Georgian,  and  Clark  Howell,  of  the 
the  local  boards  of  trade  throughout  Constitution. 

the  South  in  raising  funds.  He  thought  Every  visiting  newspaper  man  re- 
the  major  portion  of  the  fund  should  ceived  a  card  to  a  half  a  dozen  Atlanta 
be  spent  in  trade  journal  advertising  clubs.  Others  present  at  the  dinner 
instead  of  in  booklets  and  in  circulars.  were:  R.  S.  Carver,  Robert  W.  Swift, 

FAVORS  TRADE  p\PER  ADS  Dudley  Glass,  John  B. 

r-  XT.  ^  •  Gallagher,  J.  T.  Milligan.  W.  R. 

F.  W.  R.  Hinman  said  the  committee  Schwartz,  Robert  S.  Jones,  W.  J.  Patti- 
should  be  empowered  to  act.  I  am  son,  W.  C.  Dowd,  F.  C.  Withers,  Wal- 
strongly  in  favor  of  employing  a  man,  ter  C.  Johnson,  Elmer  E.  Clarke,  H.  E. 
he  continued,  and  placing  this  money  in  Murray,  George  A.  McClellan.  Robert 
the  trade  papers  I  have  no  use  for  cir-  Small,  Keats  Speed.  James  R.  Holli- 

culars.  I  do  believe  that  advertisers  are  p  \  Anderson  C  W  Wessell, 

readers  of  such  papers  as  the  Editor  Charles  D.'  Atkinson,  Earnest  Birming- 
AND  Publisher,  Printers  Ink  and  the  ham,  G.  J.  Auer,  John  A  Brice,  W  VV. 
Fourth  Estate,  papers  which  come  to  McCTulloch,*  R.  L.  Hood’  Jr.,  John  a’. 
my  desk  regularly.”  Park,  R.  L.  Bouis,  G.  P.  Brown,  A.  E. 

V  i.-tor  H  Hanson,  owner  of  the  Bir-  Clarkson,  James  J.  Smith,  William  E. 
mmgham  (Ala.)  News),  stated  that  the  Mansfield,  J.  A.  Davis,  Evelyn  Harris, 
Northern  advertisers  are  looking  to  the  w.  W.  Hollender,  St.  Elmo  Massen- 
Soiith  as  never  before.  “The  South  is  gale,  J.  E.  McMichael,  J.  W.  Brown,  P. 
a  virgin  territory.  Advertisers  are  get-  p.  Barbour,  G.  M.  Kohn,  H.  H.  Caba- 
ting  larger  returns  from  their  advertis-  nis,  T.  W.  Loyless  and  W.  L.  Halstead, 
ing  in  the  Southern  papers  than  they 

are  from  those  in  any  other  part  of  the  roster  of  delegates. 

country.  I  think  we  should  raise  a  Among  those  present  at  the  conven- 
fund  of  five  to  ten  thousand  dollars  and  tion  were: 

we  should  have  the  right  sort  of  a  cam-  J.  a.  Davis,  Albany  (Ga.)  Herald  ;  G.  p. 
paign.  Printers’  Ink  advertising  has  Browne,  Anderson  (S  C.)  Daily  Mail ;  Clarke 

_ A  tr  Howell  and  W.  L.  Halstead,  Atlanta  Con- 

proved  a  Rood  investment.  Victor  H.  stltutlon ;  James  R.  Gray  and  Charles  D. 
Hanson  called  upon  all  the  members  Atkinson,  Atlanta  Journal :  Keats  Speed  and 
present  who  favored  $5  per  thousand  Hugh  E.  Murray,  Atlanta  Georgian :  Rob- 
4.i,»  ert  S.  Jones,  Asheville  (N.  C.)  Citizen; 

as  the  proper  pro  rata  of  expense  to  Thomas  W.  Loyless,  Augusta  Chronicle ;  T. 
stand.  Twenty  members  joined  him  in  C.  Bryan,  Augusta  Herald;  J.  J.  Smith,  Bir- 
support  of  the  movement.  mlngham  Ledger;  Victor  H.  Hanson,  Bir¬ 

mingham  News:  Mason  C.  Brunson,  Charles- 
KANSAS  AD  LAW.  ton  News  and  Courier ;  George  M.  Kohn, 

,  r  ,  Charleston  Evening  Post;  W.  C.  Dowd,  Char- 

Elmcr  E.  Clarke,  publisher  of  the  lotte  News;  W.  C.  Johnson,  Chattanooga 
Little  Rock  (Ark.)  Democrat  told  of  , .  „  ,  „ 

the  mnvPfTipnt  nf  the  ArWansoe  Press  ''Bhlers,  Columbia  State;  G.  W. 

tne  movement  ot  tne  Arkansas  Press  Brunson,  Jr.,  Greenville  Daily  News;  c.  B. 

Association  to  place  on  the  statute  Gillespie,  Houston  Chronicle;  A.  E.  Clark- 

books  of  Arkansas  a  law  “to  reduce  the  son.  Houston  Post ;  George  A.  McClellan  and 
evnense  nf  mvi’nir  nnhlicitv  tn  the  nr-  Robert  S.  Carver,  Jacksonville  Metropolis ; 
expense  ot  giving  puDllCity  to  tne  or-  p  ^  Hinman,  Florida  Tlmes-Unlon, 

ders  of  certain  boards,  the  acts  of  the  Jacksonville;  Elmer  E.  Clark,  Arkansas 

Assembly,  etc.”  Mr.  Clarke  said  that  if  Denaocrat,  Little  Rock;  w.  w.  stouffer, 

this  art  is  afinntprl  anti  it  is  likelv  that  Louisville  Evening  Post;  W.  T.  Anderson, 
tnis  act  is  aaoptea,  ana  it  is  llkeiy  tnat  Macon  Telegraph ;  W.  W.  Connelly,  Mem- 

It  Will  be,  as  every  newspaper  m  the  phis  News  Scimitar;  Edgar  M.  Foster,  Nash- 
State  is  for  it,  it  will  increase  the  vol-  vine  Banner;  Marshall  Ballard,  New  Or- 
ume  of  newspaper  advertising  and  re-  'TohnT'Park,  Raleigh  Times ;  w.  H.  Bag- 
dlice  the  cost  to  the  State.  ley,  Raleigh  News  and  Observer ;  A.  R.  Hol- 

The  following  advertising  agents  were  'ierby,  Jr..  Richmond  Evening  Journal ; 
Hiilv  rernimiTeH  anrl  memhers  were  Frank  S.  Adams,  Richmond  Times-Dispatch  ; 
auiy  recognized  ana  memoers  were  p  q  ne,,  savannah  Morning  News;  Boy- 

pledged  to  allow  the  agency  commission  ken  Paschal  and  W.  W.  Holland,  Spartan- 
only  to  such  Southern  agents:  burg  Herald. 

Thomas  Advertising  Agency,  Jack-  - 

sonville;  Staples  &  Staples,  Richmond,  CANADIAN  EDITORS’  OUTING. 
Va. ;  John  Sparrow,  Birmingham,  Ala. ;  _ 


pany,  Chattanooga ;  American  Advertis¬ 
ing  Agency,  Jacksonville;  Thos. 
Bosham,  Louisville. 

SOUTHERN  HOSPITALITY. 

The  piece  de  resistance  of  the  enter- 


Following  Ad  Club’s  Meeting. 

The  fifty-sixth  annual  meeting  of  the 
Canadian  Press  Association  will  be  held 
on  Friday  and  SaturdaiV,  June  26  and  27, 
at  the  Royal  Muskoka  Hotel. 

In  selecting  June,  the  executive  com- 


^inment  program  was  the  dinner  at  the  mittee  were  influenced  by  the  fact  that 
Piedmont  Driving  Club  on  Monday  eve-  tjjg  convention  of  the  Associated  Ad- 
ning.  Major  John  Cohen,  the  bnUiant  vertising  Clubs  of  America  will  be  held 
managing  editor  of  the  Atlanta  Jour-  Toronto  on  June  20-25.  Many  mem- 
nal,  pre.sided  as  toastmaster.  His  spicy  q£  Canadian  Press  Association 
jibes  and  sarcastic  repartee  kept  the  in-  planning  to  attend  the  Ad  Clubs’ 
terest  at  fever  heat  for  four  short  hours,  convention  and,  it  was  thought,  would 
It  was  a  dinner  not  soon  to  be  for-  y^elcome  an  arrangement  that  would  cn- 
gotten.  ,  ,  „  . ,  T  ,  able  them  to  take  in  their  own  annual 

r  w  ‘^1^  meeting  on  the  same  trip. 

Cohen.  F.  W.  R.  Hinman,  (^ark  Howell,  jhe  Royal  Muskoka  Hotel  is  on  Uke 

p  r  ’  Rosseau  in  the  heart  of  the  beautiful 

Jason  Rogers,  J.  R.  Gray  John  Temple  Muskoka  Lakes  district. 

Graves,  H.  H.  Cabanis  and  Major  Stohl-  members  will 

..  -v,....!,  ut.,-  •  assemble  in  Toronto  on  Thursday,  June 

Speeches  n  a  much  lighter  vein  were  25.  and  take  the  1  o’clock  train  over 
made  by  Clark  Howell,  Jason  Rogers,  0^:1  o 

Victor  H.  Hanson,  John  Temple  GrLes,  J  of^  thl  t 

F.  W.  R.  Hinman,  W.  J.  Burns.  Joe  cial  steamer  of  the  Muskoka  Lakes 

Mitchell  Chappie,  W.  T.  Anderson,  E.  r.®  &.,Hotel  Company.  Limited 

M.  Foster  and  that  brilliant  and  ac-  party  will  reach  its  destination  at 
complished  Southerner,  Marshall  Ball-  f  f  will  return  to  Toronto 

ard  of  New  Orleans.  Saturday  night. 


HANDSOME  SOUVENIR  PROGRAM, 

The  souvenir  program  was  prepared 
by  Edwin  Johnson  and  Ernest  E.  Dallas 
of  the  Johnson-Dallas  Advertising  and 
Publishing  Company,  and  P.  A.  Carter, 
the  artist,  and  Robert  Carmichael, 
stereotype  foreman  of  the  Atlanta 
Georgian.  It  was  a  handsome  affair 
with  a  hand-painted  matrix  cover. 


Scranton  Paper’s  Sale  Postponed. 

The  sale  of  the  Scranton  (Pa.)  Trib¬ 
une-Republican  and  Truth,  on  petition  of 
the  creditors,  has  been  postponed  until 
March  30.  Judge  Witmer  required  the 
creditors  to  guarantee  $3,000  as  a  fund 
to  cover  the  possible  operating  loss  until 
that  time. 


THE  PITTSBURG 
PRESS 

Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


THE  EVENING  MAIL  has  shown 
a  consistent  gain  in  lines  of  advertis¬ 
ing  printed  for  a  period  of  more  than 
six  years — this  in  spite  of  a  strict 
censorship  of  advertising  not  main¬ 
tained  by  other  newspapers. 

The 

Evening  Mail 

203  Broadway  New  York 


Season’s  New  Books 

The  Spring  Book  Number  of 
The  New  York  Times  Review 
of  Books,  Sunday,  April  5 

Classified  list  of  five  hundred  books  arranged 
according  to  subject  selected  from  Spring  pub¬ 
lications  of  leading  publishers,  with  brief  de¬ 
scription  of  each  brok. 

Special  articles  and  reviews  by  leading 
writers  and  latest  news  of  authors  and  publishers 
from  all  literary  centres. 

Best  book  review  of  the  season. 

ORDER  NOW 


Reach  the  men  and 
Women  Who  can  afford  to 
buy  advertised  products 
through 

THE  PITTSBURGH  POST 

CONE.  LOREXZEN  &  WOODMAN 
Foreign  Representatives 
New  York.  Kansas  City,  Chicago 


Get  the  Best  Always 
^ittsihurg  iSitipatci) 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE. 

Brunswick  Building,  New  York 
HORACE  M.  FORD, 

People’s  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 

the  PEORIA  " 
JOURNAL 

is  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  PA?D  Circulation 

H.  M.  PINDELL,  Prop. 

CHARLES  H.  EDUV,  RewMcntatlve 
1  Madlaon  Avenue.  NEW  YORK. 
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THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


March  21,  1914 


WORCESTER  JOTTINGS.  FT.  WORTH  “TRUTH  SUNDAY.”  I.  Augustu*  Stanwood  Dead. 


Harry  J.  Casey  has  resigned  his  po¬ 
sition  as  sporting  editor  with  the  Wor¬ 
cester  (Mass.)  Evening  Gazette  and  is 
now  on  the  copy  desk  of  the  Telegram. 

Worcester’s  three  newspapers  pub¬ 
lished  spring  fashion  sections  Tuesday, 
the  Post  carrying  16  pages,  the  Gazette 
24  and  the  Telegram  32. 

Charles  A.  Burleigh,  formerly  with 
the  Springfield  (Mass.)  Union,  has 
joined  the  city  staff  of  the  Telegram. 

The  Telegram  claims  to  have  broken 
all  automobile  edition  records  in  New 
England  with  its  issue  of  March  8, 
which  contained  a  colored  section  of  38 
pages  devoted  to  autos.  It  carried  154 
columns  of  advertising  matter,  the  bal¬ 
ance  being  devoted  to  reading  matter 
and  cuts.  Harlow  L.  Steele  looked  after 
the  editorial  end  of  the  edition  and 
Joseph  Melia  had  charge  of  the  adver¬ 
tising.  Mr.  Steele  and  Mr.  Melia  also 
covered  the  Boston  automobile  show  for 
the  Telegram,  their  material  filling  seven 
pages  in  the  issue  of  March  15. 

The  Evening  Gazette  issued  a  20-page 
automobile  section  with  its  edition  of 
March  8.  Robert  Jernberg  got  the  spe¬ 
cial  section  out  and  covered  the  Boston 
automobile  show  for  the  Gazette. 

John  H.  Fahey,  who  recently  bought 
the  Evening  Post,  and  George  F.  Booth, 
publisher  of  the  Evening  Gazette,  were 
speakers  at  the  North  Main  Merchant.*' 
Inc.,  first  annual  banquet  Tuesday  night. 


Good  Wi»he*  from  Kansas. 

Prof.  Merle  Thorpe,  head  of  the  De¬ 
partment  of  Journalism,  University  of 
Kansas,  in  renewing  his  subscription, 
writes  us  as  follows : 

"Here’s  a  check  for  $2  which  goes 
rather  easily  when  I  think  of  the  good 
things  contained  in  the  Editor  .\nd  Pub¬ 
lisher.  which  is  as  interesting  as  a 
comrade  ‘back  home.’  Health  and  pros¬ 
perity  to  you !” 


The  Paterson  (N.  J.)  Weekly  Issue, 
a  Socialist  paper,  has  suspended  publi¬ 
cation. 


HENRY  A.  WISE  WOOD 


AJ^D 

BENJAMIN  WOOD 


!  Newspaper  Engineers 

SPECIALISTS  DJ  THE  DESIGN.  CONSTRUCnON 
AND  ORGANIZATION  OF  NEWS¬ 
PAPER  PLANTS 

Professional  services  of  the  highest  order 
rendered  in  the  following  matters:  Con¬ 
struction  or  Reconstruction  of  Plants;  Im- 
provonentof  Departmental  Efficiency:  Ex- 
.  k  amination  of  Materials ;  Ascertainment  of 
I  JlanufacturingCosts:  Bettermentof  Print-  j 
I  ed  Product;  Appraisal  of  Plants;  Solution  of  ■ 
I  Particular  Problems.  Broekitretentonrm^iuat.  I 

i  1  Bladison  Avenne,  New  YoiV  City,  U.  S.  A.  | 

L - 1 

i  AT  HOBOKEN,  N.  J. 
ItHE  HUDSON  OBSERVER 

I  operates  two 

!  Scott  Four  Tiered 
I  Quadruple  Presses 

AND  FOR  OVER  FIFTEEN  YEARS 
have  not  missed  an  edition 
You  Can  Depend  on  a  Scott 

WALTER  SCOTT  &  CO. 
Plainfield,  N.  J. 


^  Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Evry  pound  guaranteed 


F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 


Day  Observed  in  Unusual  Manner 

By  Ad  Men’s  Club  of  that  City. 

By  resolution  adopted  at  the  recent 
convention  Associated  Advertising  Clubs 
of  Texas,  Sunday,  March  8,  was  desig¬ 
nated  as  "Truth  Sunday”  in  that  state 
and  all  ad  clubs  were  requested  to  make 
proper  observance  of  the  day  by  re¬ 
questing  all  advertisers  to  devote  a  por¬ 
tion  of  their  space  to  truth  in  advertis¬ 
ing. 

The  day  was  observed  in  Fort  W'orth 
in  an  unusual  manner.  The  Fort  W’orth 
Advertising  Men’s  Club  is  the  only  club 
in  the  country  authorized  to  permit  the 
use  of  the  truth  emblem  by  its  mem¬ 
bers.  the  idea  being  originated  by  J. 
Montgomery  Brown,  a  member  of  that 
organization. 

The  three  Fort  Worth  papers,  the 
Star-Telegram,  the  Record  and  the  Sun¬ 
day.  News,  each  carried  four  pages  of 
advertising  run  by  those  members  who 
had  been  licensed  to  use  the  truth  em¬ 
blem  in  their  ads.  Each  of  these  ad¬ 
vertisers  had  something  about  truth  in 
advertising  in  his  copy.  .About  forty  of 
the  largest  and  best  advertisers  in  the 
city  were  represented  in  this  section. 

The  Fort  Worth  plan  of  licensing  the 
use  of  the  emblem  to  advertisers  who 
sign  an  indemnity  guarantee  to  the  club 
has  made  a  big  hit  in  the  city  and  the 
liest  merchants  have  signed  up  for  its 
use.  The  papers  referred  to  were  en¬ 
thusiastically  received  by  ad  men  all 
over  the  state  of  Texas  and  many  com¬ 
plimentary  letters  have  been  received  by 
the  club  for  the  manner  in  which  Truth 
Sunday  was  “played  up”  in  Fort  Worth. 

At  the  regular  meeting  of  the  Fort 
Worth  .\d  Men’s  Club  on  March  11, 
C.  S.  Briggs,  president  of  the  Briggs- 
Uetroiter  Co.,  Detroit,  and  Paul  Smith, 
sales  manager  of  the  Lozier  Motor  Co.. 
Detroit,  were  guests  and  addressed  the 
club.  Reports  were  made  by  the  “On  to 
Toronto”  committee,  fifty  having 
already  signed  up  to  make  the  trip.  It 
is  expected  that  not  less  than  150  will 
be  on  the  Forth  Worth  train  de  luxe 
to  Toronto  in  June. 


NEW  INCORPORATIONS. 

Clevel.axd.  O. — The  Polish  Daily 
Courier  Publishing  Company;  printing 
and  publishing  a  Polish  daily;  capital, 
$25,000:  incorporated  by  Kamil  Bog- 
acki.  .Adam  J.  Lukwinski,  Lee  J. 
Czechowski. 

West  Salem,  Wis. — Badger  Publish¬ 
ing  Company;  capital  stock.  $10,000; 
incorporated  by  D.  Trimbell.  George  S. 
Sanford  and  A.  M.  Ivey. 

Memphis,  Tenn.  —  Memphis  Daily 
Record,  Shelby  County,  capital  $10,000; 
incorporators,  John  H.  Murphy.  James 
H.  Berrj',  Louisa  A.  Berlin,  E.  C.  Ken¬ 
nedy,  Phil  M.  Canale. 

WiLMi.N'GTON.  Del. — National  Liberty- 
Herald  Publishing  Co.,  Washington. 
D.  C. ;  to  print,  publish  and  circulate 
papers  and  magazines ;  capital  stock, 
$50,000. 

Youngstown,  O. — The  Atlantic  Print¬ 
ing  and  Publishing  Company;  general 
printing  business;  capital.  $15,000;  L. 
B.  Burger,  A.  B.  Keller,  Joseph  Marc- 
zinko,  Julius  M.  Hanko  and  William 
Horvath. 

Cheeoygan,  Mich.  —  The  Tribune 
Publishing  Company;  capital,  $12,000;  to 
do  a  publishing  business. 


Not  in  the  Sale*  Business. 

(From  the  Bulletin  of  the  Advertisinp  Bureau 
of  the  A.  .V.  P.  A.) 

In  considering  the  question  of  help 
extended  to  advertisers,  in  specific  cases 
by  newspapers,  the  committee  desires  to 
remind  the  Bureau’s  subscribers  that  it 
is  absolutely  opposed  to  anything  that 
suggests  hazing  a  nezvspaper  act  as  sales 
agent  or  distributor  of  samples  for  a 
manufacturer.  This  work,  the  commit¬ 
tee  feels,  does  not  come  within  the  prov¬ 
ince  of  the  daily  newspaper,  but  belongs 
absolutely  to  the  advertiser  himself. 


I.  Augustus  Stanwood,  said  to  have 
been  the  first  to  manufacture  paper  out 
of  wood  pulp,  died  in  Brooklyn  last 
week.  He  had  been  in  poor  health 
for  three  years.  In  1863  he  was  sell¬ 
ing  wood  paper  to  the  trade.  He  had 
observed  that  hornets,  using  wood  as 
material,  build  nests  that  look  as  if  they 
were  made  of  paper.  He  started  a  mill 
in  Gardiner,  Me.,  which  is  now  owned 
by  Hollingsworth  &  Whitney.  Mr.  Stan¬ 
wood  was  born  in  Augusta,  Me., 
seventy-five  years  ago.  He  lived  in 
Brooklyn  for  thirty  years. 


OBITUARY  NOTES. 

Rev.  George  B.  Spalding,  at  various 
times  an  editorial  writer  for  the  New 
York  World,  the  Times,  the  Boston 
Watchman  and  the  New  Hampshire 
Journal,  died  at  Syracuse,  N.  Y.,  on 
March  13.  He  was  79  years  of  age. 

M.eTTHEw  F.  Rowe,  a  pioneer  news¬ 
paper  man  in  Westchester  County,  died 
at  Ossining,  N.  Y..  last  week.  He  was 
born  in  Philadelphia  in  1829  and 
founded  the  Republican  at  Peekskill, 
N.  Y.,  in  1854.  He  was  subsequently 
interested  in  the  Yonkers  Statesman. 

John  S.vrgent,  for  twenty-live  years 
with  the  editorial  department  of  the 
New  York  World,  died  on  March  14  at 
his  home  in  Brooklyn,  aged  54. 

Robert  \V’.  L.  Moyer,  for  many  years 
sporting  editor  of  the  Reading  (Pa. I 
Times,  died  after  a  brief  illness  at  his 
home  in  that  city  on  March  10.  He  was 
42  years  of  age  and  was  at  one  time 
connected  with  the  New  York  Sun. 

Levi  I.  Bromley,  dean  of  Detroit  ad¬ 
vertising  solicitors,  died  last  Saturday 
after  an  illness  of  several  months.  H.- 
had  been  associated  with  the  Detroit 
Free  Press  since  1877.  He  was  born  in 
New  Haven,  Conn.,  in  1852.  Mr  Brom¬ 
ley  was  credited  with  being  the  first  of 
Detroit  advertising  men  in  the  news¬ 
paper  field  to  venture  extensively  into 
foreign  advertising. 

.Annie  Laurie  Y.  Orff,  editor  of  the 
.American  W^oman’s  Review  and  the 
Home  Magazine,  was  found  dead  in  a 
bathroom  on  Monday  by  her  husband. 

Miss  Nora  Godwin,  daughter  of  the 
late  Parke  Godwin,  for  fifty  years  one 
of  the  editors  of  the  New  York  Evening 
Post,  died  Tuesday  at  her  home  in  this 
city. 

Charles  Schaefer,  one  of  the  owners 
and  founders  of  the  Brooklyn  Blade,  a 
weekly  newspaper,  died  on  March  11  at 
his  home  in  that  city.  He  was  47  years 
old  and  was  born  in  Brooklyn. 

John  H.  Northrup,  father  of  Frank 
R.  Northrup,  the  well  known  New  York 
city  special  newspaper  representative, 
died  at  his  home  in  Rome,  N.  Y.,  last 
week.  Mr.  Northrup  had  been  connected 
with  the  New  York  Central  Railroad  for 
nearly  three  decades,  having  started  in 
its  employ  at  the  age  of  13.  .At  the 
time  of  his  death  he  held  the  position 
of  general  baggage  master. 

Robert  .A.  Hasselbach,  foreman  of 
the  press  room  of  the  New  York  Times, 
died  at  the  Mount  Sinai  Hospital  on 
Tuesday  following  an  operation  for 
appendicitis.  He  was  born  on  Dec.  8, 
1873,  and  had  been  active  in  newspaper 
press  rooms  for  more  than  twenty 
years.  His  connections  had  included 
service  with  the  Detroit  Journal.  Chi¬ 
cago  American.  St.  Louis  Post-Dispatch, 
Boston  Herald.  Washington  Times  and 
New  York  .American.  He  became  fore¬ 
man  of  the  press-room  of  The  T'imcs 
ten  months  ago. 

David  J.  Carney,  editor  of  the  Plain- 
field  (N.  J.)  Review,  a  weekly  news¬ 
paper,  died  on  Tuesday  in  his  home  at 
North  Plainfield.  He  was  58  years  old 
and  had  a  wide  acquaintance  in  political 
circles. 


The  Johnstown  (Pa.)  Leader  on 
Tuesday,  March  17,  published  a  “John 
Dough”  section,  devoted  entirely  to  the 
baking  interests  of  the  city.  The  ad¬ 
vertisements  were  supplemented  by  lit¬ 
erary  articles  on  topics  connected  with 
the  industry. 


Metropolitan 

Daily 

One  of  the  well  known  and 
prosperous  daily  newspaper 
properties  of  the  U.  S.  can 
be  acquired  though  this  or¬ 
ganization.  $500,000  cash 
necessary  as  a  first  payment. 
Harwell, Gannon  &  McCarthy 

Brokers  in  Newspaper  and  Na|aziae  Properties 
200  FIFTH  AVENUE,  NEW  YORK 


$7,000 

Will  buy  two  monthly  trade  journals, 
published  in  Eastern  <nty,  under  one 
management — one  devoted  to  motor 
interests,  the  other  to  transportation. 
Can  be  made  big  money-makers. 
Owner  will  sell  separately,  if  desired. 

American  Newspaper  Exchange 

Rand  McNally  Building,  CHICAGO 


We  can  increase  your  business  —  if 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 

Established  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CLIPPING  BUREAU 

CHARLES  HEMSTREET.  Manager 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

The  motto  written  on  our  ban¬ 
ner  is  — RESULTS  COUNT. 


218  West  42nd  Street  New  York 


Canadiftn  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clipping  on  all  matters  of 
interest  to  you,  ininted  in  over  95  per  cent, 
of  the  newspapers  and  publications  of  CAN* 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  New^iapers. 


March  21,  1914 
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live  ad  club  news. 

The  Advertising  Association  of  San 
I'rancisco  during  the  month  of  Febru¬ 
ary  was  favored  by  a  number  of 
instructive  addresses.  O.  J.  Gude  of 
New  York  spoke  in  his  usual  pleasing 
manner  about  conditions  in  general  on 
the  Atlantic  Coast.  President  William 
Woodhead  was  the  genial  host  at  a 
luncheon  given  Mr.  Gude  at  the  Olympic 
Club  to  meet  the  directors  of  the  San 
Francisco  Association.  Capt.  A.  C. 
llaker,  director  of  exhibits  of  the 
Panama-Pacific  International  Exposi¬ 
tion,  gave  an  exposition  talk.  Fake  ad¬ 
vertising  was  the  topic  of  discussion  the 
following  week.  This  association  will 
do  everything  in  its  power  to  back  up  its 
Vigilance  Committee.  W’.  L.  Weeden, 
of  the  firm  of  M.  J.  W'.hittal,  carpet 
manufacturers  of  Worcester,  Mass.,  was 
present  and  made  a  few  remarks.  On 
I'eb.  20  the  association  met  the  Sales- 
managers’  Association  of  San  Francisco 
in  debate,  preceded  by  a  dinner.  The 
.subject,  “Resolved  that  present  day  ad¬ 
vertising  methods  are  fostering  wasteful 
and  unnecessary  competition.”  The 
negative  was  represented  by  Rollin  C. 
.\yres  and  Arthur  J.  Hill.  Messrs.  Ayres 
and  Hill  won  the  debate  by  a  big  mar¬ 
gin.  The  “On  to  Toronto’’  committees 
have  been  appointed,  with  Louis  A.  Col¬ 
ton,  general  chairman. 


"Common  sense  is  the  big  thing  in  ad¬ 
vertising.  It  is  nine  parts  of  advertis¬ 
ing,  the  remaining  part  being  cleverness, 
ingenuity  or  whatever  you  wish  to  call 
it,’  said  Charles  Oswald  of  Cleveland, 
in  his  address  at  the  monthly  meeting  of 
the  Toledo  Advertising  Club  last  week. 
He  compared  advertising  with  a  pendu¬ 
lum,  swinging  from  one  idea  to  an¬ 
other,  and  finally  back  to  center. 


John  A.  Lhiderwood,  advertising  man¬ 
ager  of  the  Favorite  Stove  and  Range 
Co.,  of  Piqua,  spoke  to  the  members  of 
tlie  Dayton  Advertising  Club  last  week 
on  “Dealer  Co-operation.”  He  deliv¬ 
ered  what  was  pronounced  one  of  the 
best  talks  on  that  subject.  In  the  busi¬ 
ness  session  of  the  club  was  discussed 
the  plan  of  advertising  Dayton,  advo¬ 
cated  some  time  ago  by  Herbert  Cauon. 
It  will  be  discussed  more  fully  at  the 
next  meeting.  The  Ad  Club  is  con¬ 
stantly  gaining  in  membership. 


“T  he  Planning  of  an  Advertising 
Campaign”  was  the  subject  of  an  ad¬ 
dress  by  N.  V.  Sachs,  advertising  man¬ 
ager  of  the  James  H.  Matthews  Com¬ 
pany,  Pittsburgh,  before  the  members 
of  Buffalo  Ad  Club  last  week.  Mr. 
Sachs  enumerated  the  cardinal  pointt  to 
be  observed  in  the  proper  planning  of  a 
campaign  to  be :  The  article  or  product 
to  be  advertised ;  cost  and  profit ;  compe¬ 
tition;  proper  territory,  and  the  right  ad¬ 
vertising  medium.  The  meeting  was  well 
attended.  Charles  R.  Wiers  presided. 


Preliminary  steps  have  been  taken 
looking  toward  the  organization  of  an 
Advertising  Men’s  League  at  Trenton, 
N.  J.  At  a  recent  meeting  of  about 
forty  representatives  of  Trenton  indus¬ 
trial  and  commercial  concerns,  a  com¬ 
mittee  comprising  the  following  was  ap¬ 
pointed:  W.  A.  Smith,  of  the  Mercer 
Automobile  Company,  chairman ;  D.  O. 
Pohlman  of  the  Thermoid  Rubber  Com¬ 
pany,  S.  E.  Kaufman,  Paul  Hessler,  of 
the  R.  C.  Maxwell  Company,  and  C. 
Arthur  Metzger,  secretary  of  the  Cham¬ 
ber  of  Commerce. 


“Advertising  Efficiency’  was  the  sub¬ 
ject  of  an  instructive  address  delivered 
bv  Harry  C.  Goodwin,  president  of  the 
Rochester  Advertising  Men’s  Club  be¬ 
fore  the  Syracuse  Ad  Men’s  Club  last 
week.  Mr.  Goodwin  said  that  in  his 
opinion  the  power  of  newspaper  ad¬ 
vertising  is  underestimated  by  retail 
merchants.  He  emphasized  the  con¬ 
tention  that  many  merchants  engaged 
in  publicity  campaigns  miss  the  mark 
in  continuously  advertising  cut  prices. 
Many  splendid  advertising  campaigns 
are  spoiled,  according  to  Mr.  Goodwin, 
and  big  business  made  impossible 


through  the  adoption  of  quick  sales 
methods  through  cut  prices  and  a  ten¬ 
dency  to  make  store  service  and  quality 
secondarv  in  the  announcements  to  the 
public. 


Frank  M.  Bruce  of  the  American 
School  Board  Journal  was  unanimously 
elected  treasurer  of  the  Advertisers’ 
Club  of  Milwaukee  last  week.  He  will 
fill  the  office  formerly  held  by  R.  P. 
Spencer,  who  has  gone  to  Detroit.  Mr. 
Bruce  followed  his  election  by  a  talk 
on  "The  Use  of  Trade  Paper  Space 
from  the  Advertisers’  Viewpoint.” 


Old  Guard  Honors  Poo  ton’s  Memory. 

The  Old  Guard  of  the  New  York 
Press  Club  held  a  Memorial  Meeting 
last  Thursday  evening  in  honor  of 
James  Pooton,  who  died  recently  and 
who  was  not  only  the  first  commander 
of  the  present  Old  Guard  but  who  had 
also  been  the  founder  and  first  presi¬ 
dent  of  the  New  York  Press  Club  when 
it  was  organized  in  1872.  Major  Georjge 
F.  Williams,  on  account  of  his  seniority 
as  a  member  of  the  Press  Club,  was 
automatically  declared  to  be  the  chair¬ 
man  .of  the  Old  Guard  to  succeed  the 
deceased  Mr.  Pooton,  while  Mr.  Will¬ 
iam  N.  Penney  was  in  the  same  man¬ 
ner  declared  to  be  the  vice  chairman. 
Mr.  David  A.  Curtis  read  a  series  of 
resolutions  eulogistic  of  the  character 
and  qualifications  of  Mr.  Pooton. 
Major  Williams  delivered  a  most  glow¬ 
ing  tribute  to  the  character  of  the  de¬ 
ceased,  whom  the  speaker  had  known 
for  over  fifty  years.  Others  who  spoke 
feelingly  of  their  deceased  friend  and 
fellow  worker  in  journalism  and  in  the 
Club’s  affairs  were  Messrs.  William  N. 
Penney,  Timothy  Gorman,  George  .F. 
Lyon  and  David  Healy. 


CHANGES  IN  INTEREST. 

Hava.na,  111. — The  Mason  County 
Democrat  has  been  sold  to  S.  K. 
Strothers  and  Son  of  Taylorville. 

Lafayette,  Ohe. — The  Visitor  has 
been  purchased  by  Henry  T.  Willey, 
former  owner  of  the  Yoncalla  Times. 

Coshocton,  O. — The  Daily  Age  has 
been  purchased  by  the  Times’  Publish¬ 
ing  Co.  and  the  new  owners  will  merge 
the  Age  into  the  Times. 

Wayne,  Neb. — John  T.  Bressler  has 
sold  his  half-interest  in  the  Herald  to 
E.  W.  Huse,  who  has  been  the  editor 
and  publisher  since  August,  1910. 

Clinton,  Ia. — William  B.  McKinley, 
former  congressman,  is  negotiating  for 
the  control  of  the  Evening  Public.  'Fhe 
present  owners  of  the  paper  are  J.  W’il- 
son  and  W.  O.  Porter.  Charles  Cline, 
1.  N.  Brown,  G.  B.  Harrison,  Frank 
Lemon  and  G.  S.  Edmondson  will  be 
identified  with  the  new  management. 

Lincoln,  Kan. — J.  S.  Sumner  has 
purchased  the  Republican.  He  was 
formerly  with  the  Adams  Express  Co., 
but  knows  the  newspaper  game.  At  one 
time  he  was  interested  in  the  Ottawa 
Herald. 

Ragsdale,  Okla. — J.  W.  Cessna  has 
bought  the  Beaver  County  Republican 
of  Harvey  W.  Hill,  who  founded  it. 
Mr.  Hill  will  retire  from  the  newspaper 
field. 

Lobby,  Mont. — J.  W.  Barrett  has 
bought  the  Kootwnai  Valley  Times.  He 
will  remove  the  paper  to  this  point, 
where  he  will  publish  it  as  a  Demo¬ 
cratic  newspaper. 

Canton,  III. — Edison  Robinson,  fore¬ 
man  of  the  News  office,  has  bought  the 
Table  Grove  Herald  and  will  take 
charge  at  once. 

Carlisle,  Ky. — The  sale  of  the  Demo¬ 
crat,  which  was  announced  in  last  week’s 
issue,  was  not  consummated  and  former 
County  Judge  N.  H.  McNew,  who  has 
been  the  editor  and  owner  of  the  paper 
for  several  years,  continues  in  control. 

Lemars,  Ia. — J.  C.  Peterson  has 
bought  the  interest  in  the  Globe-Post, 
formerly  owned  by  F.  S.  Townsend. 


The  Honesdale  (Pa.)  Independent 
Company  has  been  incorporated  with 
$23,000  capital. 


ALLAN  FORMAN  DEAD. 

(Continued  from  page  787.) 

“I  have  not  given  up  my  ‘baby’  be¬ 
cause  I  wanted  to  or  because  I  had  to, 
so  far  as  finances  are  concerned.  The 
facts  are  simply  these :  Several  years 
ago  I  had  what  people  commonly  call  a 
‘stroke.’  It  was  not  locomotor  ataxia 
and  it  was  not  paralysis,  but  it  was  such 
a  good  imitation  of  both  or  either  that 
it  required  an  expert  to  tell  the  differ¬ 
ence.  Dr.  Wylie  tells  me  that  if  I  avoid 
all  kinds  of  worry  and  lead  a  ‘simple 
Christian  life’  I  will  probably  last  a  good 
many  years,  while  if  I  continue  to  hus¬ 
tle  and  endeavor  to  ‘butt’  into  business, 
it  will  be  the  ‘cemetery  for  mine.’ 

TOMBSTONES  OFFENSIVE. 

“I  never  did  like  Greenwood;  it  is  so 
damp  and  solemn-like,  and  most  of  the 
tombstones  are  offensive  to  good  taste 
Those  which  are  simple  look  like  a  door 
plate  in  marble  and  the  more  elaborate 
ones  are  mostly  horrors.  I  think  that  if 
I  were  planted  under  one  of  those 
Greenwood  freaks  I  would  get  up  o’ 
nights  and  scrawl  blue  pencil  marks  on 
the  marble.  However,  I  do  not  propose 
to  go  there  yet  awhile.  I  shall  follow 
my  doctor’s  advice  and  ‘loaf.’  It  may  be 
that  I  will  follow  the  example  of  Mark 
Twain,  who  is  the  only  professional 
‘loafer’  I  know  of  in  our  business,  and 
do  a  heap  more  work  than  I  have  done 
before.  But  I  shall  get  up  when  I  wake 
up  and  I  shall  go  to  bed  when  I  am 
sleepy;  I  shall  write  when  I  feel  like 
writing,  and  w'hen  I  don’t  feel  like  writ¬ 
ing  the  typewriter  will  stay  in  its  case. 
I’m  free! 

“Oh,  yes!  It’s  a  ‘jolt’  to  give  up  the 
Journalist.  The  Journalist  is  my  ‘baby.’ 
Twenty-five  years  ago,  when  I  was  as¬ 
sociate  editor  on  the  Dramatic  Times 
with  Charles  A.  Byrne  and  Leander 
Richardson,  I  conceived  the  idea  of  a 
‘paper  for  newspaper  men.’  We  started 
it ;  I  bought  my  subsequent  partners 
out.  I  hung  on  to  the  blooming  thing 
through  thick  and  through  thin,  and  I 
made  it  a  winner.  Look  at  these! 

WAY  BACK  YONDER. 

“I’ll  tell  you,  son,”  said  Mr.  Forman, 
suddenly  turning  around,  “I’m  awfully 
sorry  to  have  to  give  up  the  Journalist 
and  I  can  assure  you  that  I  never  would 
do  it  if  it  was  not  a  question  between 
me  and  the  undertaker.  I  love  the  paper 
and  I  love  the  business.  You  are  young¬ 
er  than  I  am  and  you  can  take  it  from 
me,  for  I  am  telling  you  straight;  the 
best  fellows  in  the  world  are  news¬ 
paper  boys,  they  may  go  broke — they 
probably  will — but  they  are  square. 

“I  started  my  paper  twenty-three 
years  ago;  Jim  Scott  was  just  getting 
in  on  the  Chicago  Herald.  The  Butler 
boys  had  only  started  their  little  eve¬ 
ning  paper  in  Buffalo.  Milt.  McRae  had 
only  graduated  from  soliciting  for  di¬ 
rectories,  Mike  de  Young  was  anything 
but  the  ‘real  cheese’  in  San  Francisco, 
C.  H.  Taylor,  I  mean  the  father — C.  H., 
Jr.,  was  then  in  swaddling  clothes — wa.s 
just  making  good  with  the  Boston  Globe. 
It  was  an  era  of  great  men.  The  Jour¬ 
nalist  came  in  and  worked  with  the 
bunch. 

MORE  VALUABLE  THAN  GOLD. 

“I  have  not  made  so  much  money  out 
of  the  game,  but  I  have  earned  some¬ 
thing  which  all  of  Mr.  Rockefeller’s  mil¬ 
lions  could  not  buy.  I  have  got  the 
friendship  of  a  lot  of  the  best  “good 
fellows”  on  earth.  From  Gen.  Charlie 
Taylor  in  Boston,  to  Hon.  M.  H.  de 
Young  in  San  Francisco,  from  Sam 
Weston  in  Seattle  down  to  Chris.  Nic- 
holls  and  Clarke  Howell  in  Atlanta, 
Conde  Hamlin  in  St.  Paul  and  Sam 
Rapier  in  New  Orleans — with  all  the 
bunch  in  between — do  you  know,  son, 
that  the  newspaper  men  are  the  best  on 
earth  ? 

“If  I  had  not  m  ide  a  dollar  ijt  of  the 
Journalist — which  I  have — I  should  have 
looked  upon  my  twenty-three  years  as 
well  spent  in  that  I  have  got  next  to 
so  many  of  God’s  noblemen.  Charles 
A.  Dana,  Amos  Cummings,  John  A. 
Cockerill  are  men  who  have  been  on 
my  ‘editorial  staff’  whose  advice  and 
co-operation  I  have  demanded  and 


profited  by  and  utilized.  A  man  might 
work  for  a  century  in  another  line  of 
endeavor  and  never  meet  a  man  worth 
remembering.  In  newspaper  work  he  is 
constantly  in  contact  with  intellectuali¬ 
ties  which  burn  themselves  into  his 
memory. 

A  GOOD  HOME. 

“I  am  glad  to  turn  the  Journalist  over 
to  the  Editor  and  Publisher  because 
from  the  first  day  that  your  paper  ap¬ 
peared  it  has  been  clean  and  honest  and 
upright  and  manly.  It  has  worked  more 
for  the  betterment  of  the  profession 
than  for  itself.  I  shall  feel  that  my 
“baby”  has  found  a  good  home  and, 
when  upon  occasion,  1  feel  thoughts 
bubbling  and  seething  in  my  ‘nut’  I  shall 
send  them  up  to  you  and  you  can  use 
the  big  blue  pencil  on  them  as  suits 
your  editorial  fancy.” 

Mr.  Forman  married  Miss  Xesia  Carl- 
stedt  about  fifteen  years  ago.  His  mar¬ 
ried  life  was  ideal.  During  the  long 
period  of  his  illness,  Mrs.  Forman  was 
constant  in  her  loving  care  of  her  hus¬ 
band.  She  was  his  comrade  as  well  as 
his  wife  and  accompanied  him  wherever 
he  went.  Mr.  Forman’s  brother.  Merle 
A.  Forman,  also  survives  him. 

Mr.  Forman’s  funeral,  which  took 
place  on  Tuesday  afternoon,  was  at¬ 
tended  by  a  delegation  of  members  of 
Ivanhoe  Lodge  No.  610,  F'.  &  A.  M.,  of 
this  city,  of  which  Mr.  Forman  was  an 
enthusiastic  member,  and  by  a  number 
of  friends  who  had  known  him  during 
the  period  of  his  newspaper  activity. 

The  services  were  conducted  by  the 
members  of  the  Ivanhoe  Lodge,  the 
music  being  furnished  by  a  quartette  of 
Mr.  Forman’s  neighbors.  Many  floral 
offerings  were  grouped  around  the 
coffin,  which  lay  in  the  front  room  of 
the  house.  At  the  conclusion  of  the  ser¬ 
vices  the  body  was  taken  to  the  village 
cemetery,  where  the  interment  took 
place. 

THOSE  at  funeral. - 

The  members  of  the  Ivanhoe  Lodge 
who  attended  the  funeral  were;  Frank¬ 
lin  M.  Clarke,  William  E.  Wilkinson, 
Henry  C.  Sommers,  Richard  E.  Labar, 
Lawrence  B.  Labar,  Norman  W.  Chand¬ 
ler,  Charles  J.  Breck,  William  S.  Barna- 
by,  E.  P.  Phelps,  Thomas  G.  MacCabe, 
Frank  C.  Higgins,  Charles  A.  Kirch- 
gessner  and  J.  O.  Morgan. 

Others  present  were:  Oscar,  Theresia, 
Lloyd,  Robert  and  Harold  Hamarlund, 
of  Brooklyn:  Leon  and  Tolfta  Kron- 
feld.  Dr.  Voldemai  Siller,  Channing 
Downs,  Anita  Downs,  Mr.  and  Mrs. 
Downs  of  Mattituck,  L.  1. ;  Mr.  and 
Mrs.  Dana  Jackson,  Mr.  and  Mrs.  Ed¬ 
ward  B.  Phelps,  Nathaniel  S.  Tuttle, 
Frank  LeRoy  Blanchard,  editor  of  the 
Editor  and  Publisher.  The  New  York 
Press  Club  was  represented  by  G.  P. 
H.  MeVay,  an  old  time  friend  of  Mr. 
Forman,  formerly  engaged  in  newspaper 
work,  but  at  the  present  time  connected 
with  the  financial  department  of  the 
city  government 

The  pall  bearers  were :  Henry  C.  Som¬ 
mers,  Norman  W.  Chandler,  Frank  C. 
Higgins,  G.  P.  H.  MeVay,  Nathaniel  S. 
Tuttle  and  Frank  LeRoy  Blanchard. 


President  Thrift  Appoints  Committee. 

President  Thrift,  of  the  Association 
of  National  Advertising  Managers,  has 
appointed  the  following  committee  on 
Direct  Mail  Advertising  and  House  Or¬ 
gans  : 

Paul  E.  Ryan,  advertising  manager. 
National  Acme  Mfg.  Co.,  Cleveland, 
Ohio,  chairman  ;-W.  K.  Page,  advertis¬ 
ing  manager,  Addressograph  Co.,  Chi¬ 
cago,  Ill.;  W.  J.  Roth,  manager,  adver¬ 
tising  department,  the  Stenotype  Co.,  In¬ 
dianapolis,  Ind. ;  L.  S.  Wallace,  adver¬ 
tising  manager,  Richardson  Silk  Co., 
Chicago,  Ill. ;  D.  E.  Paris,  advertising 
manager,  Hampshire  Paper  Co.,  South 
Hadley  Falls,  Mass.;  T.  J.  Wright,  man¬ 
ager  of  advertising.  Felt  &  Tarrant  Mfg. 
Co.,  Chicago,  Ill.;  F.  M.  Webster,  ad¬ 
vertising  manager,  American  Writing 
Paper  Co.,  Holyoke,  Mass. 


The  Lebanon  (Pa.)  Patriot,  owned  by 
Lester  Jones,  is  planning  a  dally  edition 
to  be  called  the  News. 
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TIPS  FOR  THE  AD  MANAGER. 

Blackman-Koss  Company,  Madison  ave¬ 
nue,  New  York  City,  Is  placing  line 

orders  with  a  few  large  city  papers  for  the 
-Quaker  Liace  Company  of  Philadelphia. 


The  Federal  Advertising  Agency,  J31  West 
3J)th  street.  New  York  City,  is  handling  the 
advertising  account  for  Benjamin  &  Johnes, 
•'Blen-Jolle"  Grecian  Treco  Corsets,  Newark, 
N.  J. 


Albert  Frank  &  Company,  2t>  Beaver  street, 
New  York  City,  are  issuing  3  month  orders 
generally  for  the  Scandinavian-American 
Line,  1  Broadway,  New  York  City. 

John  M.  Leddy,  41  Park  Row,  New  York 
City,  is  forwarding  orders  to  a  selected  list 
of  papers  for  the  Hoffman  Triplex  Lock  Com¬ 
pany,  345  Canal  street.  New  York  City. 

P.  F.  O’Keefe  Advertising  Agency,  43  Tre- 
mont  street,  Boston,  Mass.,  is  sending  out 
orders  for  Barnum  &  Company,  Hartford, 
Conn. 


E.  J.  Ooulston  Advertising  Agency,  18  Tre- 
mont  street,  Boston,  Mass.,  will  shortly  place 
orders  with  papers  in  250  cities  for  the  Boot 
£  Shoe  Workers’  Union  of  that  city. 

M.  C.  Weil  Advertising  Agency,  38  Park 
Row,  .New  Y’ork  City,  is  issuing  orders  to  a 
few  selected  papers  for  the  Sayer  Drug  Com¬ 
pany,  “Sayer’s  Hair  Hue,”  2308  Third  ave¬ 
nue,  New  York  City. 

Frank  Fresbrey  Company.  456  Fourth  ave¬ 
nue,  New  York  City,  is  forwarding  orders  to 
a  selected  list  of  Southern  papers  for  Heublin 
Bros.,  New  5’ork  City  and  Hartford,  Conn. 

Thompson-Carroll  Company.  Leader-News 
Building,  Cleveland,  Ohio,  is  sending  out  200 
1.  orders  to  a  selected  list  of  Western  paoers 
for  the  Climax  Cleanser  Manufacturing  Com¬ 
pany,  Cleveland,  Ohio. 

The  Siegfried  Company.  Inc.,  50  Church 
street.  New  Y’ork,  is  placing  six  and  eight¬ 
time.  quarter  page,  orders  in  a  selected  list 
of  magazines  for  the  Wm.  B.  Kerr  Company, 
Newark.  N.  J.,  manufacturers  of  belts. 

Frank  Seaman.  116  West  32d  Street,  New 
York,  is  resuming  schedules  for  Liggett  & 
Myers  “Fatima”  Cigarettes. 

J.  L.  Siougb  Agency,  Indianapolis,  Ind., 
is  issuing  2,500  1.  1  yr.  contracts  to  Ken¬ 
tucky  papers  for  the  Hoosier  Remedy  Com¬ 
pany  of  the  same  city. 

The  Federal  Advertising  Agency,  231  West 
39th  Street,  New  Y’ork  City,  is  sending  out 
copy  for  the  W.  B.  Corset  Company  of  New 
York. 


L.  B.  Elliott,  Rochester,  N.  Y..  is  making 
1,000  1.  1  yr.  contracts  with  a  few  papers 
for  the  Sbinola  Company,  of  the  same  city. 
This  agency  is  also  forwarding  2,700  lines  to 
a  few  cities  for  Curtice  Brothers,  Rochester, 
N.  Y. 


The  Morse  Agency,  35  Milwaukee  Avenue, 
W.,  Detroit.  Mich.,  is  renewing  contracts  for 
the  Herpicide  Company,  of  Detroit,  Mich. 

Lord  &  Thomas,  Mailers  Building.  Chicago, 
are  placing  4  t.  copy  generally  for  Mary  T. 
Goldman,  of  St.  Paul,  Minn. 

Guenther-Bradford,  64  W.  Randolph  Street. 
Chicago,  Ill.,  is  forwarding  2,000  1.  1  yr. 
contracts  to  selected  papers  for  Dr.  Flood 
Remedy  Company,  of  Chicago. 

T.  E.  Basham,  Louisville,  Ky.,  is  handling 
10  t.  orders  with  Mississippi  papers  for 
Peaslee-Gaulbert,  Louisville,  Ky. 


Nichols-Finn  Company,  222  South  State 
Street.  Chicago,  111.,  is  making  5,000  line  1- 
yr.  contracts  with  Middlewest  papers  for  the 
Imperial  Auto  Company. 


Roberts  &  MacAvinche,  .30  North  Dearborn 
Street,  Chicago,  Ill.,  are  handling  contracts 
for  the  duett,  Peabody  Company,  of  Troy, 
New  York. 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Months 
Ending  October  4,  1913 

32,532  DAILY 

Per  P.  O.  Statemeat 

Carrier  circrilation  averages  over  10,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  vhiU  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
limit^  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  lepreaentatiTes 
New  York  Chica|o  St  Lonis 


Gardner  Company,  Kinloch  Building,  St. 
Louis,  MO.,  18  lorwaraing  contracts  to  se- 
lecieu  1.  lilts  lor  Fownes  Gloves  Company. 

Lord  &  Thomas,  Mailers  Building  Chicago, 
ill.,  are  losuiug  lu.uuo  line,  i-yr.  couiiaiis 
u>  a  lew  papers  tor  the  Goodyear  lire  £ 
Rubber  Company,  Akron,  O. 

Taylor,  Critchileld  Company,  Brooks  Build¬ 
ing,  Chicago,  ill.,  IS  placing  ;:.Ui6  line,  1-yr. 
contracts  with  a  selecteu  list  of  papers  lor 
tne  laicum  run  company,  Brooklyn,  N.  Y. 
inis  agency  is  also  placing  2,UUU  1.  l-yr. 
contracts  with  a  tew  selecteu  papers  for  the 
Firestone  lire  &  Rubber  Company,  of  Ak¬ 
ron,  O. 

Charles  H.  Touzalin  Agency,  Kesner  Build¬ 
ing,  Chicago,  111.,  IS  making  trade  deals  lor 
the  Northern  Michigan  Transportation  Com¬ 
pany. 

Frank  P’resbrey  Company,  456  Fourth  Ave¬ 
nue,  New  York  City,  is  sending  out  lU.UOO 
line  contracts  for  Henri  Nestle,  New  York 
City. 

Charles  H.  Fuller  Company,  623  South 
Wabash  Avenue,  Chicago,  11.,  is  putting  forth 
7  in.  8  t.  orders  with  Mississippi  papers  for 
the  Sideway  Mercantile  Company,  Elkhart, 
Ind. 

Nichols-Finn  Company,  222  South  State 
Street,  Chicago,  111.,  is  issuing  3,UtH)  line  1- 
yr.  contracts  to  a  few  cities  for  Morris  & 
Company,  of  the  same  city. 

George  Batten  Company,  Fourth  Avenue 
Building,  New  York  City,  Is  making  con¬ 
tracts  for  the  McCallum  Hosiery  Company. 


Publicationa  examined  by  the  Aasociation  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  vsurious  records  of  circulatioii 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  Hgures 
in  some  instsmces  furnished  by  the  publisher. 

_ ARIZONA. _  _ NEBRASKA. _ 
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HIGH  JINKS  AT  SPHINX  CLUB.  POLISH  DAILY  ZGODA . Chicago 


Breezy  Speeches  and  Irish  Wit  Cause 
Gale  of  Laughter. 

The  Sphinx  Club  held  its  one  hundred 
and  thirty-second  dinner  on  St.  Patrick’s 
Day  in  the  Astor  Gallery  of  the  Wal¬ 
dorf-Astoria.  The  evening  was  devoted 
to  wit  and  humor.  President  E.  D. 
Gibbs  was  in  the  chair  and  used  a  new 
set  of  chimes  for  the  first  time. 

About  100  members  and  their  guests 
sat  at  the  tables.  During  the  serving  of 
the  courses  there  was  a  rendering  of 
“Sit  Down,  You’re  Rocking  the  Boat,” 
“The  Kellys  Are  At  It  Again,”  and 
other  popular  airs  by  a  soloist  and  a 
quartette.  The  Irish  flavor  pervaded 
the  assembly. 

When  the  coffee  had  been  reached 
President  Gibbs  sounded  the  chimes  and 
turned  the  gavel  over  to  F.  Irving 
Fletcher,  advertising  manager  of  Saks 
&  Co,  who  acted  as  toastmaster  for  the 
evening.  Mr.  Fletcher  is  an  inimitable 
speaker  and  by  his  remarks  added  much 
to  his  previous  reputation  and  cast 
many  verbal  pearls  where  they  would 
do  the  most  good. 

Mr.  Fletcher  called  attention  to  an 
advertising  incongruity  that  crept  into 
the  ad  pages  of  a  recent  magazine 
wherein  Bon  Ami  was  exploited  as  not 
having  scratched  yet,  while  on  the  op¬ 
posing  page  appeared  the  Cuticura  ad 
containing  the  testimonial  of  a  man  who 
had  scratched  for  48  years.  The  speaker 
stated  that  so  much  fiction  creeps  into 
the  general  ad  that  in  order  to  get  the 
truth  it  was  needful  to  read  between 
the  lines.  He  also  pleasantly  pointed  out 
that  just  so  long  as  truth  was  naked 
man  will  continue  to  take  liberties  with 
her. 

The  toastmaster  then  successively  in¬ 
troduced  his  battery  of  speakers  in  the 
following  order:  Louis  Rosenberg,  of 
the  Greenhut-Siegel-Cooper  Company, 
who  read  from  a  formidable  looking 
manuscript  what  he  called  a  “few  brief 
remarks.”  These  included  many  Hi¬ 
bernian  stories  with  pith  ahd  point. 
Einar  (Oh!)  Petersen,  of  O’Flaherty’s 
Suburban  Service,  who,  according  to  the 
toastmaster  is  better  known  as  “Pete 
the  Swede,”  delivered  a  maiden  speech 
in  which  he  likened  himself  to  a  grind¬ 
stone  upon  which  the  toastmaster  sharp¬ 
ened  one  of  the  axes  he  had  to  grind  but 
claimed  a  staying  power  for  grindstones 
not  possessed  by  axes. 

Following  his  remarks  moving  pic¬ 
tures  were  thrown  upon  the  screen 
in  which  the  facts  iti  the  case 
were  given.  Mr  Petersen  was  shown 
tangoing  with  an  alluring  maiden  so 
enthusiastically  that  he  missed  his’ train 
and  was  obliged  to  charter  an  automo¬ 
bile  (at  Mr.  O’Flaherty’s  expense)  to 
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make  the  dinner.  Alfred  McCann,  of  first  meeting  with  the  toastmaster  when 
the  New  York  Globe,  author  of  “Starv-  their  respective  positions  were  reversed, 
ing  America,”  extracts  of  which  were  The  High  Jinks  were  concluded  with  n 
read  by  way  of  introduction,  spoke  seri-  speech  by  D.  Morris  Jon6s,  better  known 
oiisly  oh  Pure  Milk.  among  the  advertising  '  fraternity  '  as 

Elmer  Helmes,  advertising  manager  “Jonesy,”  who  represents  the  Hanff- 
of  the  New  York  Tribune,  told  of  his  Metzger  Company. 
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ad  field  personals. 


Samuel  G.  Kuhlen  has  been  appointed 
advertising  manager  of  the  United  Re¬ 
frigerator  &  Ice  Machine  Company  of 
Kenosha,  Wis.  He  was  formerly  con¬ 
nected  with  the  Art  Bedstead  Company, 
the  Chickering  Bros.  Company  and  the 
iiorgan  Sash  &  Door  Company  of  Chi¬ 
cago  in  a  similar  capacity. 


H.  K.  Harris  has  been  made  adver¬ 
tising  manager  of  Kline’s  department 
Store,  Detroit,  Mich.  He  was  at  one 
time  with  the  Furniture  Record  of 
Grand  Rapids,  Mich. 


Roland  Cole,  advertising  manager  of 
the  Yavvman  &  Erbe  Manufacturing 
Company,  Rochester,  severed  his  con¬ 
nection  with  that  concern  Monday  t  > 
become  ad  manager  of  the  Ferro  Ma¬ 
chine  and  Foundry  Company,  Cleveland. 


William  C.  McNamee,  sometime  with 
the  local  advertising  bureau  of  the  Chi¬ 
cago  American,  has  been  appointed 
\\  estern  representative  of  that  paper. 


\Ifred  J.  McCosker  has  joined  the 
advertising  staff  of  the  Boston  Ameri¬ 
can.  He  was  formerly  automobile  edi¬ 
tor  of  the  Denver  Times. 


Joseph  E.  Chasnoff  of  the  advertising 
promotion  department  of  the  St.  Louis 
Republic  was  one  of  the  victims  of  the 
disastrous  fire  that  destroyed  the  Mis¬ 
souri  Athletic  Club.  Mr.  Chasnoff  was 
for  a  time  on  the  staff  of  the  Chicago 
Tribune. 


DuBoU  Joins  Beckwith. 

.‘sam  W.  DuBois,  who  is  well  known 
in  the  New  York  field  through  his  con¬ 
nection  with  the  Hand,  Knox  &  Co. 
and  the  J.  C.  Wilberding  special 
agencies,  has  joined  the  staff  of  the 
S.  C.  Beckwith  Special  Agency,  Tribune 
Building.  He  had  his  first  advertising 
experience  in  Nashville  where  he  placed 
advertising  for  a  medical  concern,  which 
subsequently  moved  to  New  York. 
When  he  resigned  he  became  the  rep¬ 
resentative  of  a  list  of  magazines  and 
mail  order  papers  in  the  East. 


AD  FIELD  NOTES. 

The  Gamble-Desmond  Company,  one 
of  the  large  department  stores  of  New 
Haven,  which  has  been  out  of  the 
New  Haven  (Conn.)  Journal-Courier 
for  the  past  five  months,  has  re¬ 
initiated  its  advertising.  This  is  the 
only  department  store  advertising  car¬ 
ried  by  the  Journal-Courier.  The  Gam¬ 
ble-Desmond  Company  recentlv  had  a 
stockholders’  meeting,  at  which  David 
S,  Gamble,  Jr.,  was  elected  president, 
succeeding  the  late  David  S.  Gamble, 
his  father,  who  died  a  few  months  ago. 


The  (jeorge  B.  David  Company,  Inc., 
of  this  city,  has  been  made  Eastern  and 
Western  representative  for  the  Colum¬ 
bus,  (Ga.)  Enquirer-Sun. 


M*nche«ter  Mirror’s  Ad  Manager. 

W.  M.  Howard,  an  experienced 
journalist  and  advertising  man,  has  been 
made  advertising  manager  of  the  John 
R.  Clark  Co.’s  publications  at  Manches¬ 
ter.  New  Hampshire.  These  include  the 
Daily  Mirror  and  American,  and  the 
Mirror  and  Farmer,  a  weekly.  Mr. 
Howard  has  worked  on  some  of  the 
largest  newspapers  in  this  country  and 
filled  numerous  positions  including  those 
of  special  writer,  business  manager  and 
nublisher.  Eight  years  ago  he  special¬ 
ized  on  building  up  run  down  news¬ 
papers  as  much  from  a  spirit  of  help¬ 
fulness  as  for  the  money  there  was  in 
it.  _ _ 


William  Pinkney  ^Hamilton,  well 
known  in  the  orinting  and  publishing 
business,  died  Tuesday  at  his  home  in 
Brooklvn.  He  was  in  his  sixty-third 
year.  He  was  formerly  the  publisher  of 
the  Baltimore  Journal  of  Commerce  and 
later  nublished  the  American  Stationer, 
the  Paper  Trade  JoumaL  and  other 
trade  papers. 
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PANAMA  FAIR  ADVERTISING. 

If  Fund*  Are  Available  Short  Cam¬ 
paign  May  Be  Started  End  of  Year. 

(Special  Correspondence.) 

San  Francisco,  March  14,  1914. 

A  statement  which  is  being  freely 
circulated  throughout  the  East,  that  a 
fund  variously  reported  from  $500,000 
to  $1,000, (XX)  has  been  set  aside  by  the 
Panama-Pacific  International  Exposi¬ 
tion  for  advertising  purposes,  has  no 
foundation  according  to  George  Hough 
Perry,  director  of  exploitation. 

It  has  also  been  rumored  extensively 
that  the  Exposition  has  entered  into 
a  contract  with  a  large  firm  of  bill 
posters  and  is  considering  the  expedi- 
ture  of  a  large  fund  on  electric  signs. 

Mr.  Perry  says :  "There  is  not  a  word 
of  truth  in  either  statement.  The  Expo¬ 
sition  has  not  as  yet  expended  one  dol¬ 
lar  in  the  purchase  of  advertising  space 
of  any  sort — newspaper,  billboard,  street 
car  or  electric  signs.  .All  the  display  ad¬ 
vertising  of  every  sort  that  has  so  far 
been  given  to  the  Exposition  has  been 
the  donation  of  those  who  recognize  the 
great  national  importance  of  the  Expo¬ 
sition  and  desire  to  assist  it. 

If  funds  are  available  there  may  be 
a  short  intensive  newspaper  campaign 
just  before  the  close  of  the  year,  or 
right  after  the  first  of  next  year.  This 
will  depend,  however,  entirely  upon  the 
remaining  available  funds. 


Sun  Offers  $1,3S0  for  Movie  Plays. 

The  New  York  Evening  Sun  an¬ 
nounced  Tuesday  that  it  will  jointly  of¬ 
fer  with  the  Vitagraph  Company  prizes 
of  $1,351)  for  motion  picture  plays  For 
the  best  scenario  submitted  in  the  com¬ 
petition  $1,(XX)  is  offered ;  for  the  second 
iiest.  $250,  and  for  the  third  best,  $100. 
The  contest  will  close  on  May  1  and 
awards  will  proliable  be  made  by  May 
15.  The  judges  will  be  John  Bunny  and 
Maurice  Costello  of  the  Vitagraph  Com¬ 
pany  :  two  experienced  members  of  the 
Evening  Sun  staff  and  Edwin  M.  La 
Roche,  associate  ‘editor  of  the  Motion 
Picture  Story  Magazine.  Tbe  Vitagraph 
Company  will  produce  the  prize  win¬ 
ning  plays  and  send  the  films  all  over 
the  world.  The  controlling  factor  in 
the  award  wil  be  novelty,  vitality  and 
the  acting  value  of  the  comedy  idea 
submitted. _ 

Healthy  Business  Growth  Say*  Eakin. 

Will  S.  Eakin,  advertising  manager  for 
the  Swift  Specific  Company,  of  Atlanta, 
Ga.,  in  a  recent  interview  expressed  the 
opinion  that  conditions  in  the  Southwest 
are  good.  Georgia,  he  stated,  has  the 
biggest  cotton  crop  in  its  history.  ‘T 
started  from  New  Orleans  the  first  of 
the  year  and  have  visited  the  middle  and 
western  states,”  said  Mr.  Eakin,  ‘‘busi¬ 
ness  is  now  manifesting  a  healthy 
growth.  Plans  for  the  Panama-Pacific 
International  Exposition  are  more  com¬ 
plete  than  any  previous  exposition 
plans  with  which  I  have  been  familiar 
and  I  have  visited  them  all  since  1898.” 


Capper  Publications  Issue  Folder. 

The  Capper  Publications  are  sending 
out  a  neat  folder  containing  informa¬ 
tive  data  regarding  the  list.  This  in¬ 
cludes  facts  covering  editions  in  circu¬ 
lation,  advertising  and  other  details 
that  will  be  valuable  for  any  data  file. 


COLLEGE  MEN  IN  JOURNALISM. 


Percentage  of  Those  pngaged  in 
Magazine  Work  Runs  High. 

The  Dutch  Treat  Club  of  New  York, 
with  a  limited  membership  of  one  hun¬ 
dred  magazine  editors,  writers  and 
illustrators,  discovered  several  years  ago 
when  it  began  to  present  original  musi¬ 
cal  skits  at  its  annual  dinners  that  it 
had  on  its  roles  a  large  number  of  ex¬ 
stars  of  college  dramatic  associations, 
who  under  the  coaching  of  William  M. 
Daly.  Harvard.  ’08.  one  of  the  editors 
of  Everybody’s  Magazine,  and  James 
Montgomery  Flagg,  the  illustrator,  have 
made  the  Club  plays  a  feature  of  the 
New  York  dinner  season. 

At  a  recent  luncheon  of  the  Club  a 
member  with  a  passion  for  tabulating 


Publishers’  Representatives 


ALLEN  ft  WARD 

Brimswick  Bldg.,  New  York 
Advertising  Bldg.,  Chicago 


ANDERSON,  C.  J.,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  IlL 
TeL  Cent  1112 


pHN  M.  BRANHAM  CO. 
Brunswick  Bld^;.,  N.  Y.,  Mailers  Bldg., 
Chic.;  Chemicad  Bldg.,  St  Louis. 


BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  N.  Y. ;  'Tribune  Bldg., 
Chic.;  Chenucal  Bldg.,  St  Louis. 


CARPENTER-SCHEERER-SULLI- 
VAN  SP.  AGENCY 

Fifth  Ave.  Bldg.,  New  York. 
People’s  Gas  Bldg.,  Chicago 


CONE.  LORENZEN  ft  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y. ^Mailers Bldg. 
Chic.;  Gumbel  Bldg.,  Hansas  City. 


DE  CLER(DUE,  HENRY, 

Chitago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St. 


HENKEL,  F.  W. 

People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465. 


KEATOR,  A.  R. 

601  Hartford  Bldg.,  Chicago,  IlL 
TeL  Randolph  6065. 


NORTHROP.  FRANK  R. 

225  Fifth  Ave.,  New  York 
TeL  Madison  Sq.  2042. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST 

150  Nassau  Street,  New  York 
TeL  Beekman  3636 


PAYNE  ft  YOUNG 
747-8  Marquette  Bldg.,  Chicago;  200 
Fifth  Ave.,  New  York;  40  Brom- 
field  St,  Boston. 


PUTNAM  ft  RANDALL, 

45  W.  34th  St,  New  York 
TeL  Murray  HUl  1377 


VERREE  ft  CONKLIN.  Inc. 

225  Fifth  Avenue,  New  York 
TeL  Madison  8q.  962 


disclosed  the  fact  that  all  of  the  maga¬ 
zine  editors  present,  with  but  one  excep¬ 
tion,  were  college  men. 

One  of  the  newest  magazines  repre¬ 
sented  is  Adventure,  an  all-fiction  peri¬ 
odical  established  three  years  ago.  It  is 
edited  by  Arthur  Sullivant  Hoffman 
who  got  his  B.  A.  at  Ohio  State  Uni¬ 
versity  and  did  graduate  work  at  the 
University  of  Chicago. 

‘‘The  Adventure  staff  is  one  hundred 
per  cent,  college  ,”  said  Mr.  Hoffman 
in  reply  to  an  inquiry,  “and  then  plus. 
It  consists  of  six  college  men,  some  of 
whom  have  done  post-graduate  work 
later;  and  includes  three  Phi  Bata  Kap¬ 
pas  and  one  Rhodes  scholar.  The  col¬ 
leges  represented  are  Yale,  Amherst, 
Harvard,  Chicago  University,  Ohio 
State,  Franklin  and  Oxford  University, 
England :  and  the  office  boy  is  going  to 
night  school,  hoping  to  fit  himself  for 
a  correspondence  college.” 


Printers  Upheld  in  Anti-Trust  Case. 

No  action  under  the  Sherman  anti¬ 
trust  law  is  likely  to  be  taken  as  a  re¬ 
sult  of  the  investigation  of  the  Allied 
Printing  Trades  Council  and  its  activi¬ 
ties.  "The  Department  of  Justice  at 
Washington  has  ruled  that  two  of  the 
practices,  most  complained  of,  do  not 
violate  the  law,  and  that  it  cannot  pre¬ 
vent  organized  labor  from  concertedly 
refusing  to  work  on  a  book  or  maga¬ 
zine,  part  of  which  has  been  printed  or 
illustrated  in  a  non-union  or  open  shop. 


Advertising  Agents 


AMERICAN  SPORTS  PUB.  CO. 

21  Warren  Tt,  New  York 
TeL  Barclay  7095 


ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York- 
TeL  4280  Rector 


BRICKA,  GEORGE  W.,  Adv.  Agent. 
114-116  East  28th  Ct..  New  York 
TeL  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  ft  CO. 

26-28  Beaver  St.,  New  York 
TeL  Broad  3831 


HOWLAND,  H.  S.  ADV.  AGCY., 
Inc. 

20  Broad  St,  New  York 
TeL  Rector  2573 


LEE-JONES,  Inc., 

General  Advertising  Agents, 
Republic  Building,  Chicago 


MEYEN,  C.,  ft  CO. 

Tribune  Bldg.,  New  York 
TeL  Beekman  1914 


GJENTHER-BRADFORD  ft  CO., 
Chicago,  Ill. 


THE  BEERS  ADV.  AGENCY 
Lat  Am.  Off..  37  Cuba  St, 

Havana,  Cuba 

N.  Y.  Office,  nil  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 

Specialists  on  Expoit  Advertising 
Chicago,  IlL 

CALL’S  NEW  $500,000  HOME. 

San  Francisco  Daily’s  Huge  Struc¬ 
ture  to  House  Splendid  Plant. 

The  San  Francisco  Call  is  erecting 
a  new  building,  the  estimated  cost  of 
which  is  $5OO,0W.  When  completed  it 
wijl  be  one  of  the  largest  newspaper 
buildings  in  this  country. 

The  new  home  of  the  Call  is  located 
on  Montgomery  street,  adjoining  the 
Palace  Hotel.  The  Sherman  estate  will 
own  the  structure.  The  building  has  a 
frontage  of  264  feet  and  a  depth  of  68 
feet. 

The  printing  equipment  will  include 
five  giant  presses.  Efficiency  is  the  key 
note  everywhere  and  the  whole  estab¬ 
lishment  is  thus  dominated.  The  five 
upper  floors  are  to  contain  250  fully 
furnished  offices  uniformly  finished  in 
mahogany. 

The  exterior  of  the  building  is  to  be 
in  gray  stone,  with  bronze,  marble  and 
caen  stone  as  trim  details.  The  contract 
calls  for  the  completion  of  the  building 
by  October  31. 


The  Sioux  Citv  (la.)  Press  Club  held 
its  annual  gridiron  dinner  last  week 
There  were  800  members  and  guests  at 
the  affair.  In  the  throng  were  city, 
county  and  federal  officials,  who  were 
forced  to  undergo  generous  “joshing” 
at  the  hands  of  the  Press  club  com¬ 
edians.  During  the  banquet  copies  of  the 
Tribjournew  were  distributed. 
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THE 

SEMI-AUTOPLATE 


has  but  one  advantage 
other  than  its  ability  to 
save  Minutes,  Dollars,  and 
Feet.  It  makes  better 
printing  possible. 


Autoplate  Company  of  America 

HENHY  A.  WISE  WOOD,  Presideol.  BENJAMIN  WOOD,  Treas.  <  Gen.  Mfr. 

I  1  Madison  Avenue  New  York 


